














Scheuer AayA: 


In the usual Scheuer manner. we are continually designing 


handsome — yet practical — fixtures for display everywhere 


... from the smallest store to the largest. 
And so with the coming of Spring, 1951, we are introducing 
new and beautiful additions to an already outstanding line 


of plastic and wood and plastic fixtures. 


With the finest workmanship and the finest of materials, 
Scheuer continues to produce a quality product for quality 
display. Given the opportunity, the Scheuer line of display 
fixtures will make your displays sell better because their 
rich dignity adds to the attractiveness of the merchandise 


without being obtrusive. 








SCHEUBR 


———= 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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For dramatic display of accessories...sure to 

attract greater readership...sure to increase 

sales...approximately 18 inches high. 
each $18.75 


SET OF 4 $67.50 © SET OF 7 $100.00 





These larger mechandisers, carved from 
quality solid woods, are designed to 
hold and effectively show fine merchan- 
dise... Sturdy...massive...superbly fin- 
ished...up to 39 inches high. 


each $69.50 


SET OF 6 $395.00 


suamen caTALos W. L. STENSGAARD AND ASSOCIATES, INC. 


Write “Today 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Speciolists in Merchandise Presentation - D tration + Displays - Exhibits 














Display’s Great Monthly Digest 


~ DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 58 MARCH, 1951 NUMBER 3 


CONTENTS | 


Working With Paper By Ernest F. Young 
|. Miller Believes In Dramatic Display By Clara Baldwin 
Chicago Displays Weicome The New Season By Shirley Ware 
Emphasis On Men's Wear 


Diverse Treatments Used In Los Angeles Windows 
By Sally Sherry . 


Interior Displays Around The Nation By Michael Scott 
Spring Comes To New York Via Display By Virginia Roehl 
Promotions Coming Up! By Louis Gehring 
Entire New Store Is Display . 

Display .. . On And Off The Record 

Something New Under The Sun By Matt D. Offen 
Editorial 

Easily Built, Low Cost Units For The Small Store 

Featuring Footwear 

Does Display's Future Belong To Women? By Norman Moore 
Trade Personalities By Jim Tupper . 
Freeman's Displays 

How We Handle Account Control By E. P. Safady 
Reminiscing 

The Display Parade By Jim Tupper . 
Vollmer Wins Medal 


Your Column . 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 

Kim Hoff and Stephen Heidrich 
return to DISPLAY WORLD with an- 
other article on store design and lay- 
out... An article by Clement Bradley, 
Carson Pirie Scott & Co., Chicago, dis- 
cusses the display of housewares . . . 
Michael Scott takes you on a tour of 
interior display . . . dnd other articles 
will cover numerous other phases of 
visual merchandising. In the mail 
April 15. 





THE COVER 


This beautiful display is by Henry 
Callahan, Lord & Taylor, New York City. 
(Full color photograph by courtesy of 
Worsinger Display Service, of the samo 
city.) 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-0501. 


SUBSCRIPTION RATES 


Published monthly at $3.00 @ year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all other $4.00 a year. 
Canadian and foreign orders payable in U.S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date; otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879. 


a 
Member 


AI) 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


0 
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NEW, ENLARGED 


Display World 


—with EATON “Velvety”* GRASS MATS 
Bring new life to your displays— good looks longer. Give your displays 
add realism that stimulates good the advantages of an Eaton “Velvety” * 
display a Eaton 8 rane setting! 

Grass Mats. Made in a wide variety , 
of attractive colors, sturdy Eaton Order TODAY From Your Jobber! 
“Velvety”"* Grass Mats keep their * Trade Mark Registered. 


PATENT PANELS itz ) 


MR. DISPLAY MAN... 
Throw the Tools Away! 


Just clip PATENT PANELS together 
with a snap of your wrist — no tools, 
no nuts and bolts! Yes, clip ‘em together 
—as many as you wish—take ‘em apart 
in a jiffy! Shift ‘em around, change your 
display from week-to-week ...day-to-day! 
‘ Patent Panels always look different! They : ; ; The newly enlarged, cloth bound binder 
won't wear out! They're tough, they're ° : 
I permanent, they're beautiful — the bese @ { for your copies of DISPLAY WORLD is 
j buy you ever saw. Use ‘em—you'll say, , now available. Maroon, with title in gold, 





, » “How did I ever get along without ‘em?"’ 3 
BACKGROUNDS @ SCREENS iy the binder opens flat as illustrated for 
’ easy reference to the pages of any issue. 


| CONSTRUCTION: Fine, pine milled wood nosing; SCREEN surface: per- ‘ i ; 
| forated, 4” tempered Masonite; BACKGROUND surface to order. 7 Copies can easily be inserted and removed. 


PSIZES: SCREENS double-sided, 4’ to 6’ high; 18” to 36” wide. tn het ae 
) BACKGROUNDS made to order. " en 
ingenious Patent 

Clip, easily inserted b 
For free, descriptive folder — Stes Dulear Oesate te: > 7 s MAKES YOUR COPIES OF 
ether firm! E ‘ n> oO i) U 
VLU Patent Panels Division of Wisconsin Studios, ee ; iy ! DISPLAY WORLD MANY 
" " TIMES MORE VALUABLE 
Wil 


822 NORTH STH STREET © MILWAUKEE 3, WISCONSIN 


@ Easily holds 12 copies 


PREPARE FOR YOUR @ Keeps copies clean 
SPRING DISPLAYS NOW @ Handy for reference 


with BLINKER - LITES +300 





@ Each lite blinks on and off inde- 
pendently 

@ Creates gentle twinkling star ef- 
fect 


— each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


4+ NOEL + | | pispLAY WORLD 


1675 Third Avenue CINCINNATI 1, OHIO 
New York 28, N. Y. 




















MINIATURE BLINKER-LITES 
seieaiiiicieiaamiiniiasbidiaiindgemeneeenes 











MARCH, 1951 


he oe she 
MODEL M711 
Capacity 7 x 11 inches 


f 


é “ 
MODEL MS7I1 
Capacity 7 x 11 inches 


‘ , 
MODEL MI4I1 
Copacity 14 x 11 inches 


DISPLAY WORLD 


.. +. Contact AAduertising 


One of the great forces in retailing 


Hl 





MODEL M1422 
Capacity 14 x 22 inches 


MODEL MK1I422C 
Capacity 14 x 22 inches 


VAVVVULVERUALAN I 


VAVUVULALAAVATA 


MODEL M2228 
Capacity 22 « 28 inches 


The attention you get thru merchandise display and copy at the point of customer contact can result 
in many additional sales ... Every minute that a person is in your store, you have an opportunity fo sell 
visually . . . Each individual who makes up your store traffic is subject to impulse buying . . . Multiply the 
number of people who enter your store monthly by the number of items you advertise inside your store 
and you have A NEW ADVERTISING MEDIUM ... with space cost PAID and production cost LOW... 
Your sign copy must inform shoppers and carry enough appeal to complete sales. 


Line-O-Scribe sign machines are made in sizes and models for every 
merchant. Write for a complimentary copy of “SALES PROMOTION 
Thru . . . Contact Advertising’ and literature on various models. 


THE MORGAN CO. 


3984 AVONDALE AVENUE e CHICAGO 41, ILL. 
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St MO Ney 


when the SUN Shin 


U won't—‘/ your displays are pista by 
* INFRA-CHEM TRANSPARENT SHADES 








*+ ++ + + + + + + H H 




















Transparent Shades 
benefit you 


Save goods and fixtures from costly sun fading 
Fading rays, direct and indirect, are shut out 
Full protection —top-to-bottom, side-to-side 
Transparent —no hiding your best advertising 
Minimum upkeep—no parts to rot or wear out 
Easy to keep clean — wipe off like glass 

Operate without disturbing displays 

Installed inside—safe from rain, snow, etc. 
Flame, vermin, grease, oil, and water-proof 
Simple to install, like roller window shades 
Give long years of trouble-free service 

No need for awnings, canvas strips, etc. 


it costs so little to save so much 


TODAY FOR YOUR FREE 
FOLDER AND SAMPLES... 
absolutely no obligation 








~ 
TRANSPARENT SHADE CO. 
501 No. Figueroa St., Los Angeles 12, Calif. 


DEPT. 102 





title 





store name 





oddress 








1951 








) 


| Kis 
FULL VISIBILITY creates sales 


Your best “point of purchase’ advertising is your 
window displays. Customers stop, look, shop. Infra- 
Chem Transparent Shades give your displays full 
visibility—actually enhance their beauty. 


FULL PROTECTION cuts costs 


Even the brightest sun can’t harm displays protected 
by Infra-Chems. Recent survey shows that nation’s 
merchants lose more than $1,000,000 annually in 
faded, sun-burnt merchandise. How much money will 
Infra-Chem Shades save for you? 





4A 
" es! 
| 





START NOW TO DISPLAY — THE INFRA-CHEM WAY 


IN SPITE OF CURRENT SHORTAGES, WE GUARANTEE IMMEDIATE DELIVERY 


Reg. U.S. Pat. Off. 
TRANSPARENT SHADES 
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IN STOCK 
for Immediate Delivery 


Made in popular flesh color, the new Series 90 Fairy Forms feature attractive 
closed oval tops, an ingenious heel design that fits either open or closed-back shoes, 
your choice of six heel heights and three toe styles — plain, 3-toe or 5-toe. 

Like all Fairy Forms, the Series 90 are extra-strong for long service, flexible 
for easy insertion — with exclusive adjustable cross-bar which insures correct fit 


without distortion of the shoes. 
Write for Catalog No. 339 


SHOE FORM CO. INC., AUBURN, N. Y. 


NEW YORK SHOW ROOM: 3012 EMPIRE STATE BUILDING 
IN CANADA: United Last Co., Ltd., P. O. Box 3000, Montreal, P. Q. 
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Yes, the use of Showcard Machines is growing by leaps and 
bounds. Modern trends in merchandising call for 

more extensive use of signs and showcards. And for this 
job, display men with a careful eye on results 

and costs are choosing Showcard Machines. 

You should be interested in the reasons behind this swing 
to the Showcard Machines. We say simply that it 
represents the most satisfactory, quickest and 

most economical answer to your sign needs — 

and we back it up with the broadest 

5-year guarantee you've ever seen. 

Why not find out? 

Write today for all the facts. 


Sloweerd Machine Model A, 
one of crverol models that 
enswer all requirements. 


Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


1951 
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Beautifully Dispieys and 
Sells Bathing Suits 


Beautifully Displays and 
Sells Bra and Girdle 
Combinations 





GLAMOUR FORM 


The All-Purpose, All-Plastic Torso Form Divine 


NYetaktetitelatel im Gla ’21(e] Mm @l(-tol al (ol titel OK Tolle) MOLI colat-S 1-187 


alate medi (@Teldaal-tahi you sell! Terrific 





idokMelate Mm O@licel(-PMa (ollie Meolslom solar y 
Zo al Xe 0) 0X0] 4-1 lh 7-28 Xo] oh 10) 
Midriff Ensembles. Wonderful for Dresses 
and Suits. Here is High Styled, Low Priced 
Display Equipment at its most Dynamic 
folate My ol-Ya celal] (ol am AAll Matohmalall of ol-1:18 
crack or discolor. Wipes clean with a cloth 
Will last a Lifetime! Stanc 
fol mecolal ol-Meohsielelsl-tomloMelah a iiolare| 
sY-XelUbIRAULIb ms oleKel dole [to M (ola -Tols 
Perfect Condition. Order 

#700 ofoloh Mn @lolaalo)(-ti-MNYohit a cela ite 


GLAMOUR FORM guaranteed! 





lo UP 


Certain stores always look for something specially designed in 
displayers, racks, forms and mannequins, and we’re just the organization 
to produce it! But these days, with materials limitations and delays, remember 
to give us time. Several of America’s most prominent stores, opening suburban 
branches now or soon, will have exactly the equipment they want because, 
foresightedly, they came to us months ago 
with their display plans. In the opinion 
of the trade, this is the No. 1 
House for Display. Nevertheless you will 


find our prices most competitive. 
Hahne's-Montclair, planned months ahead, 


opened on schedule. 
DE Md 
Ar hue, 498 Seventh Avenue, New York 18 « Dot Williams, president 


MARY BROSNAN MANNEQUINS 





PHOTO MURAL 
FABRIC 


“y 


Approved... 


by the nation’s leading stores 


Yes, these colorful, photo-scenic reproductions 
are being used with outstanding success every- 
where. The fine rayon crepe makes a perfect 
display background for any season or promotion. 
They may be cleaned and stored and used again 
and again. 

No. 5—NEW YORK SKYLINE 

In rich blue and dark grey 


5 panels . . . . . $55 complete $ 

14 Different Murals for Every Sea- ONLY ] ] PER PANEL 
son. Write for Complete Catalog. 

Order Direct or From Your Jobber Each panel 100" high, 42" wide 


DECORATIVE DISPLAYS 57-57 oara st. Maspeth, L 1. N. Y. 
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- ATTRACT-SELL WITH MOTION 


G515—This colorful light and action 
display is constructed of 90 point 
cardboard set in an attractive 
wooden frame, 48" x 32" x 714" 
and printed in 8 eye catching 
colors. 


The motion is true to the nursery 
rhyme. The cat gayly plays the 
fiddle while the cow jumps over the 
moon and disappears behind the 
mountains. The dog with his happy 
laugh nods with hearty approval 
and the dish can be seen clearly 
with the spoon. 


The cost of this display complete 
ready to plug into 110 AC-DC out- 


ce 37-50 


F.O.B. our factory, Brooklyn, N. Y. 


| 


G514—This is a light and action display 
printed in six (6) vivid colors and is sturdily 
constructed. It measures 31"' x 23" x 6" and 
is printed on 90 point cardboard. 


The motion depicts the Owl winking one of 
his large, green, illuminated eyes; while his 
wing motion with pointer calls attention to 
the placard in use. 


This display is furnished with 6 inter-change- 
able slogan cards, three printed as follows: 
"Don't wish for it, Save for it" 
"Be cents able, Save" 
"Get the Savings Habit" 
and three are blank for your use. 


Ee De Seon agape aa cm 


The cost of this display complete, ready to 
plug into 110-V.—AC or DC outlets is 


$2.25° 


F.O.B. our factory. 


For Canadian prices consult Walter Dickinson 
Company Limited, 184 Bay Street, Toronto. 


GREGORY MOTORS INC. icc ONY: 
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NEW 


eal MONE 


MANIKIN BROCHURE 
Just off the press! 


Write your KORRECT-WAY 
distributor for your copy today! 


Sa Bemme MNalurlle 
MISSES MANIKINS 


Fa Leohite Demme 


SUNIOR MANIKINS 


M.. BEAU monde 


MENS MANIKINS 


KORRECT-WAY ® div. AMERICAN FIXTURE & MFG. CO. 
2300 LOCUST ST. 
ST. LOUIS 3, MISSOURI 


Please send me a copy of the latest Beau monde Brochure 


Name 








Store 





Address 





City Zone State 


YOUR BROCHURE WILL BE MAILED 
FROM YOUR KORRECT-WAY DISTRIBUTOR 
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WHAT IS YOUR MOST EFFECTIVE 


ALES= 
GapuceR? 


1,290,000 j 
CUSTOMERS SAY 


DISPLAY! 


Varied merchandise was used in 58 test 
windows in a store in each of twelve cities. 
1,290,000 customers were covered — believed 

to be the largest sampling group in any 
marketing research. 

Sales jumped from 18 to 67% by the use of 
proved display technics, for merchandise 
totally unpublicized in any other way. The 


h k Ye ability of display to start and sustain sales was 
4 Ci ec our conclusively proved from these results. 

“oO 39 Report No. 2, the second in our Visual Merchan- 

“pl \ \\ Sales Pulse aaa a dising Research Series, reveals complete de- 

tails on traffic, readership and sales effect 

a brought out by this study. This 128 page book, 

i Oo R D E R Y Oo U R ? fully illustrated and bound, is now available. 

» Check your “sales pulse” against these records. 

| R E P ‘@) R T No } 2 Send coupon below for your copy of Report 

No. 2 — or if you haven’t seen Report No. 1 


*~ T (@) D A yY : —send for both, $5.00 a copy. 


~ 








= aap ca) — = —_ = BHNSS8SS8S8S84, 


Member : : National Association of Display Industries 
BATIONAL ASSOCIATION ‘ , 
OF DISPLAY InoUSTRES . 2 203 N. Wabash, Chicago 1, Illinois 
Please send me copies of N.A.D.I. Visual Mer- 


) ' chandising Research Series Report No. 2, at $5.00 
| es each. Enclosed is my check for $...............- 


Name 
PROGRESSIVE MERCHANDISE 
PeeseaTaTiOn 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash Ave., Chicago 1, Illinois 


Store 


Address 


City 


TTIrrrirrititrrittt tell LLCO 
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O, Doctor, there is no scien- 

tific laboratory formula for 

media selection. But experi- 
enced space buyers do have an effec- 
tive and time-proven recipe for the 
profitable investment of advertising 
money—reasoning, judgement and 
experience PLUS THE USE OF 
FACTS. The basic advertising values 
of publications are reflected in the 
facts about their circulations. Also 
there are definite standards, mutually 
approved by buyers and sellers of ad- 
vertising, by which circulations may 
be uniformly measured. Hence circu- 
lation facts, when reported in accord- 
ance with these standards, provide a 
dependable guide to sound advertis- 
ing investments. 

The information that makes it pos- 
sible to measure advertising values 
based on circulation facts is given in 
the reports issued by the Audit Bureau 
of Circulations, a cooperative and 
nonprofit association of 3300 adver- 
tisers, advertising agencies and pub- 
lishers. The Bureau has a staff of 
experienced, specially trained circula- 


DISPLAY WORLD 


-tion auditors who make annual in- 


spections and audits of the circulations 
of the publisher members. The factual 
data thus obtained is issued in the 
A.B.C. reports which are available to 
advertisers and agencies for use in 
comparing and selecting media. 

Guesswork and waste in advertis- 
ing are avoided when media is se- 
lected on the basis of the facts in 
A.B.C. reports. This business paper 
is a member of the Audit Bureau of 
Circulations. Ask for a copy of our 
A.B.C. report. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication’s 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with.specialized 
advertising appeals. 


MARCH, 





The audited information in A.B.C. 
reports for business papers includes 
the following: 


How much paid circulation. 

How much unpaid circulation. 

Prices paid by subscribers. 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by 
occupation or business. 

How many subscribers renewed. 

How many are in arrears. 


DISPLAY WORLD 


REPORTS — 


FACTS 


CINCINNATI, OHIO 


AS THE 


BASIC MEASURE 


OF ADVERTISING VALUE 


1951 
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DROP 
EVERYTHING ... 


DON'T 


a ae eos 
eas 
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A TOP NOTCH SLATE OF SPEAKERS... 


tion of draping, forming, and window planning... 


“DISPLAY WORLD 


uss me Southern Display Ass'n 
Conference E& Market 


Hotel Adolphus-Dallas, Texas 
April 29-May 2 


Practical demonstra- 
PLUS the 


very first showing of fall displays by these top manufacturers: 


Adler-Jones 
Mutual Display 
L. J. Charrot 
Austen Display 
|. K. Stevenson 
Royal Products 
Garrison-Wagner 
Decorative Plant 
Earl Gasthoft 


SEND RESERVATIONS 
to E. N. DRAKE 
Hotel Adolphus, Dallas 


W. L. Stensgaard 
Allied Display Materials 


Nat Siegel 
Oltmann's 

Korrect Way Fixtures Dave Starkman 
Silvestri Art Mfg. Co. A. Lutz 

Grant & Sons 
Display Effects 
William Boer Co. 
Pacific Promotions 
Sparkway Displays 


Schack’'s, Inc. 
Everetts-Soper, Inc. 
Eichenbaum Displays 
Schever Creations 
The Morgan Co. 


FOR FURTHER DETAILS WRITE SOUTHERN DISPLAY ASSOCIATION, P. O. BOX 925, DALLAS 





SHORT ON MATERIAL? 
TURN TO TEK WOOD , 


...the perfect, economical replacement for expensive, hard- 
to-get lumber, plywood, metal, chipboard and the like 


Light, but strong ... rugged and rigid . . . easy to work, 


hard to hurt... that’s Tekwood®. 


A tough kraft-paper-and-hardwood “sandwich” 
that combines durability, versatility and economy. 
That’s Tekwood. 


For large jobs or small . . . for “workhorse” chores 
or glamor assignments . . . Tekwood gives you good 
appearance, long service-life and quick construction of 
attention-getting displays. It’s self-hinging when scored 
and partially cut. It die-cuts easily and accurately. And 
the smooth surface takes print or paint readily .. . 


without amy preliminary finishing. 


Incidentally, if you have special color requirements, 
we can match any color you specify on orders for 50,000 
square feet or more. Ask us to quote prices on this 
service. 

If you’re having trouble getting materials for con- 
struction of large displays or small, check into Tekwood 
and see how well it meets your requirements. Once 
you've tried it, chances are you'll never use anything else. 


A letter will bring you full details on specifications, 
prices and availability. Write today. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
_ Manufacturers of Tekwood and Weldwood® Plywood 


Tekwood is a patented product—U. $. Pat. No. 1997344 
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Join the HUNDREDS who have entered 


DISPLAY WORLD'S 


SECOND ANNUAL INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1950 contest is best indicated by the more than 
2,500 entries which were received from all over the world.. We are 
confident that the recognition of the world's finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Second International Display Contest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it 
as one of our obligations to the field we serve. All displaymen are 
invited to participate. There are no restrictions. 

Top awards will be beautiful gold, silver and bronze plaques, and 
there will be gold, silver and bronze medals presented in each of 98 
classifications covering every type of merchandise. In addition, a 
gold medal will be awarded each month for the best display entered 
in the contest during that month. Thus there will be a total of 
309 awards. 

Every displayman, no matter where, is invited to participate in this 
contest. There are no strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. Read the rules care- 
fully and get your entries started today . . . and keep them coming. 
The more entries submitted, the better your chances for interna- 
tional recognition. 


CLASSIFICATIONS 


. Women's and Misses eve- 35. Yard goods. 68. Florist dispaly. 


ning wear. Notions. 69. Photographic equipment. 


Women's dresses . Linens, bedding 70. Optical goods. 
Women's sportswear. . Furniture 71. Exhibit booth. 
Women s coats, suits 


Furs. 
Bridal display. 
Lingerie. 
. Millinery. 
Women's footwear 
Women's hosiery. 
Handbags, umbrellas 
Women's gloves. 
Jewelry. 
. Women's handkerchiefs. 


Corsets, surgical garments. 


Women's bathing suits 

. Cosmetics, perfumes, etc 
Children's apparel. 

. Children's footwear 

. Children's hosiery. 

. Infant's wear 

. Men's clothing. 

. Men's shirts 

. Men's neckwear. 

. Men's hats. 
Men's shoes 

. Men's socks 
Men's underwear 
Men's swim suiis 

. Men's sportswear 
Men's toiletries 
Men's robes 
Men's evening wear 
Men's gloves 


. House furnishings 72. Exhibit display. 


. Paints 
China, glassware 

. Silverware. 

. Toys. 

Luggage. 
Athletic equipment 
Musical instruments 

. Radios, television sets 

. Gift novelties. 

. Books. 

. Stationery 
Greeting cards 

rugs. 
Tobacco, smoking 
equipment 

. Groceries. 

. Candy. 

Liquor, other bottled goods 

. Refrigerators 

. Ranges 
Laundry equipment. 
Lamps. 

. Electric and gas appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 
Hardware 
Automobile showrooms 
Automobile accessories 

and equipment 


73. 
74. 
75. 
76. 


77. 
78. 
79. 
80. 
8. 
82. 


83. 
84. 


£5. 


86. 
87. 
88. 
89. 
90. 
9. 
92. 
93. 
94. 
9. 


96. 
97. 


8. 


Institutional display. 
Civic display. 

Christmas interior. 
Christmas facade and 
marquee. 

Christmas window display. 
Floats. 

Showcards, pen-lettered. 


Showcards, machine-lettered. 


Showcards, hand-lettered. 
Banks and other service 
institution display. 
Travel display. 
Animated display, interior. 
Animated displa’, window. 
Anniversary display. 
Valentine Day display. 
Easter display. 
Mother's day display. 
Cotton Week display. 
Father's Day display. 
Independence Day display. 
Thanksgiving Day display 
Style show setting. 
Interior ''shops'', such as 
"Town & Country", '‘Bud- 
et’, etc. 


National advertiser's display. 


National advertiser's display 
unit. 
Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, ciNcINNATI, OHIO 
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. Any displayman in the world may enter this contest. It is 


not necessary to be a subscriber to DISPLAY WORLD. 
All entries must be of displays installed during the year 
1951. 


. Entry is by means of one or more unmounted black-and- 


white glossy p grap Pp y 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 





. Each photograph must be clearly marked on the back with 


the name of the entrant, store, city, and contest classifi- 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 

All entries become the property of DISPLAY WORLD. 


. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 

Entries may be submitted at any time. All entries re- 
ceived during a given month will be judged for the 
monthly gold medal award for the “Display of the Month”. 
The contest ends December 15th, 1951. 

The entry judged best in its classification will receive 3 
po nts and a gold medal; second best, 2 points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

Each photograph entered will be eligible for only one 
classification. 


. Judging for the annual awards will be done by an out- 


standing board of well-known display authorities. Their 
decisions will be final. 

Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of DIS- 
PLAY WORLD. Their decisions will be final. 

In case of a tie, duplicate awards will be made. 
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Dear Bob: 


It was good news to hear that you will be given recognition in 
“Display World”! You've known the importance of signs since the 
day you started work at Hess Brothers as a show card writer. You 

Robert H. Wessner, 42 years of built up our display department from a one man department to a large, 

department store display, began well staffed department in which all display props, store fixtures 

his career with Hess Brothers as and signs are made right in the store. You know, without my reminding 


a show card writer. He broad- . . 
ened out in the dieplay world you, how display and signs can sell for you. 


by working with Max Hess, Sr., MAX HESS, JR. 
father of the present president, : 

who encouraged him to do President 
unique things in display. Bob 

Wessner has developed unusual 

and distinctive interior and win- 

dow displays that compete with 

New York and Philadelphia 


Stores. 


DRS ty 


53 Years of Looking Ahead 


Max and Charles Hess, who pioneered the modern depart- 
mentalized store in the Lehigh Valley, were considered years 
ahead of their time . . . even back in 1897 when they opened 
the store. Today, with young Max Hess, Jr., as president, 
Hess Brothers ranks as “One of America’s Better Stores.” 
Modern and progressive, Hess Brothers is the largest, most 
complete, greatest volume store in any United States city of 
100,000 to 200,000 population, according to recent figures 
released by the National Retail Dry Goods Association. 
Within the past year, considerable interest has been aroused 
because Hess Brothers has been using Philadelphia, New 
York and Pittsburgh newspapers on a mail order basis not 
previously attempted by other stores. The store’s decor under 
the direction of Robert H. Wessner reflects Hess Brothers’ 
Hess Brothers, Allentown, Pa. modern and unique character. 


sia ORE. alge aiid. ate 


Printasign Installation at 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. * CHICAGO 5, ILL. 
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In this display, the dominant elements of the fabric design are 
“brought to li and mounted on three "Module Typ Deca a 
Poles. A white oblong shadow box with decorative items and a 
mounted between two of the Deca Pole’s modules and framed with a 
square shadow box add interest to the display. Fabrics are tied to the 
center pole and draped around the shadow boxes. Copy reader is 
mounted on Deca Pole at right. 


Cutout pomegranate and rustic wood branches with two glass balls and 
@ glass star hanging from it bring out the allover design of the fabric. 
Cutout pomegranate, rustic wood branches and copy reader are mounted 
on ‘Module Type’ Deca Poles. Fabrics are tied to the center pole and 
draped around the various elements of the display. Matching Bonn! e 
chair and contrasting rug add the finishing touches to the WV 
display. 
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MACY'S FABRIC 
DECA POLE'S 


The fabric displays illustrated here were originally set up in the auditorium of 
Macy's-New York for a press preview of new fabric designs. When the press 
meeting was over, the complete displays were removed and set up in the fabric 
department of the store. The entire project was completed overnight, proof 
beyond question of the versatility, flexibility and simplicity-in-use of “Module 
Type" Deca Poles. Prove it to yourself. Look at the pictures closely, observing 
what the Deca Poles do, then try to imagine what other materials or props 
could be substituted for the Deca Poles in the displays. Now try to visualize 


as 


Silat Race 


~ e 
nae 


ow 


A cutout facade of a tropi 
the fabric shown in the displa 


Type'’ Deca Pole at right. Two bir 
pole, which is tied to two of the 
center pole and draped over all 
is mounted on Deca Pole at left. 
elements of this display. 


are tied to 
Copy reader 
Module Type" Deca Poles opert all 


ORDER A 
DECA POLE 
“STORE-TEST™ 
SET 
TODAY! 


2018 WASHINGTON AVENUE 
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DISPLAYS Prove 
Versatility 


what would be required in terms of material and labor to move these imaginary 
displays to a new location. When you have done all this, ask yourself one 
question, "Can | use the props and materials over and over again, or have 
they been consumed in this one display?" Your answer to this question, plus 
a mental picture you have of the displays erected without Deca Poles, will tell 
you why you should use “Module Type’ Deca Poles in your store. The disolays 
shown were designed and erected under the supervision of Frank Sauter, Interior 
Display Manager, Macy's-New York. 


The crisp, modern line pattern found in this fabric design is 
reproduced in wood and mounted above the window on the 
"Module Type"’ Deca Pole at left. Fabrics are tied to the D 

right and draped through the wood pattern. The dra a 

a background for the copy der moun on ¢ Po 

Here is a simple, yet dramatic fabric display penser * with just two 
"Module Type" Deca Poles. 


The best way to measure the value to you of the new ‘Module Type" Deca Pole is to 
"'store-test'’ it in your own display department. To help you do this, we have prepared, 
as a package unit, two Standard ‘Module Type'’ Deca Poles with an assor 
accessory fittings sufficiently complete to enable you to fully explore the possibilities of 
these dramatic display props at a relatively small cost. The complete set consists of: 
2—MS-36—Standard ‘'Module Type" wee Poles to accommodate 
ceiling heights from 31 in. to 12 ft. each... 
2—MS-34-S—Card or Frame Holder: | 
2—MS-35—Face Plates without Flange. Pric 
2—MS-39—Face Plates with Flange. Price, each 
2—MS-33—Drapery Clips. Price, per dozen 
2—MS-38—Pole Clamps. Pri each 
2—MS-32—Batten Brackets. Price, each 
2—MS-3!—Picture Hooks. Price, per dozen Mots 4 
Total 16 pieces, all in ice blue baked enamel finish. Price for the complete 
Set" 


Store-Test 
$39.95 


F.0.B. St. Louis 
To pecenmatnte ceiling heights over 12 ft. 6 in., extra 30 in. modules are available at 
$2.75 each 


WAGNER CO. 


ST. LOUIS 3, MISSOURI 


DISPLAY WORLD 


Bare tree shapes, the basic design of this screened print, are 

cut out of wood and mounted on the ‘Module Type"’ Deca Pole 

at left. The material is draped between the poles and forms the 
ground for the copyreader mounted on the Deca Pole at right. Here is 
a distinctive, free-standing display that is entirely supported by Deca 
Poles, another excellent example of what can be accomplished with 
just two "Module Type’ Deca Poles. 


A giant leaf, one of the dominant elements of this print, is cut out of 
wood and mounted on the De ‘ole at right. Two shelves with 
numerous decorative pieces forms another center of interest. The 
fabrics are tied to the cen pole and draped through and around the 
leaf cutout, and around feft side of the shelf, thus providing a 
background for the copyreader mounted on the "Module Type” 

Deca Pole at left. 
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APABLE of as many tricks as the pro- 

verbial paper doll, paper is a colorful 

and expendable medium one which 
no displayman can afford to ignore. 

For purposes of sequence, in this article we 
shall consider first the lightest of the favorite 
modern display papers and end with the 
heaviest. 

The tissue paper kites illustrated partici- 
pated in the Valentine and spring main floor 
displays at the Bon Marche. The frames, 
which had to be light, were of three types: 
Welded %-inch aluminum rod, split rattan 
soaked in water, and fir strips % by S-inch 
in cross section. The colored tissue papers 
were cut slightly oversize and glued with 
flour paste, as were the applique flowers and 
lace cut from the same material. The kites 
were suspended from ceiling bolts with fine 
Monel wire, and colored yarns were run to 
the hands of the kiddies on the ledges. In a 
window tie-in, satin covering used on 
steel rod frames. 

Tissue paper is a favorite papier mache 
material for delicate work, 
wigs and miniature figures (angels, cupids, 
“tootlekins”, babies). Heavier paper in strips 
used (newsprint, seamless, and even 
heavy manila building paper) for speedy cov- 


Was 


such as 


is also 
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Working With Paper 


By ERNEST F. YOUNG 


Display Shop Supervisor, The Bon Marche, Seattle 


erage of large such as mountains in a 
model train window (see January issue) and 
for undercoating smaller objects directly over 
the chicken wire armature. Allowing the 
undercoat to dry overnight helps greatly. 
Spackle or “Textone” added to the flour 
paste gives body to papier mache tissue paper 
for such jobs as frosting designs or scripts on 
cutouts. In this fiber- 


arcas 


jumbo cookie case 


board (“Celotex”, “Firtex”, homosote) is first 
bandsawed and sculptured with rasp and 
sander, and painted before the frosting is 
added. The frosting can be colored before 
application with small amounts of water thin- 
ning paint (Texolite”, “Flite”, etc.). 
Cellophane, twisted on a wire armature or 
twisted about itself and secured with cello- 
phane tape, makes an interesting full-round 


sculpturing medium. It has been used at the 
3on Marche for slim miniature ballerinas and 
fairies, and for a full-sized snow princess. 
An oldtimer which is due for a_ revival 
some time in new form is crepe paper. Still 
used extensively by artificial flower makers 
(besides display installation services) it pos- 
sesses particular three dimensional possibili- 
ties shared by none of the other papers men- 
tioned. It can be gathered like fabric and 
machine stitched with elastic thread for cos- 
tuming, or may be hand shaped by lateral 
stretching. The same shaping possibility is 
found in two other materials scaled a great 
deal heavier. The first is expanded aluminum 
foil, and the second metal lath or light ex- 
panded sheet steel. They, too, are ideal for 
crepe paper type garlanding and flowers. In 
case of the foil, a rose would scale about 12 
inches high to support itself, and in case of 
the 18-gauge metal lath, 3 to 5 feet. 
Any of the unlaminated papers 
softened with flour paste for modeling, after 
which they set up rigidly the more so as 
the new form will consist of many planes at 
angles reinforcing each other. Wallpapers 
with their unlimited choice of designs and 
colors are ideal for this kind of work. 
For example 12 miniature figures 
dressed in papier moche wallpapers with tis- 
sue papier mache wigs, for our 1950 holiday 
window (August issue, 1950). The wallpaper 


can be 


were 


—Above are tissue paper Valentine kites on 

frames of aluminum rod, wicker, and fir strip- 

ping Left, the harlequin figure is of 

heavy Manila paper, painted on restricted 

areas; a sanding sealer undercoat prevented 
buckling— 
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—At the right, wallpapering with travel posters 
on a homosote cut-out map . . . Center, 
“paper” dolls of mat board with yarn wigs, 
promoting basement denims in a Bon Marche 
window. In cutting, only six patterns were 
necessary; for example, all ten forearms are 
alike and were cut at once on the bandsaw, 
half stacked face up, half down . . . Below, 
@ paper-covered Santa with paper sculptured 
face; the paper on Santa is the same fine 
glossy gift wrapping paper used on the boxes. 

photographs by Martin Moyer, 

Seattle) — 


patterns were chosen from hundreds for their 
resemblance to fabric designs of the Victorian 
period for the historical Thanksgiving setting. 
Victorian patterns were selected for papering 
of the false walls also, and a wide fir floor- 
ing pattern was used on the floor. The wigs 
were styled after research, modeled while wet 
with flour paste and spackle, and air brushed 
when dry. 

Wallpapers are available in every mood and 
color combination. Spatter metailics and 


drip patterns give a modern touch to folding 


screens and panels. Marbelized papers in sev- 
eral color combinations have long been used 
(for example on cardboard “linoleum tube” 
columns and wooden pedestals) and await new 
applications. Children’s specialty papers can 
be used on silhouette shapes or in interiors. 
Decorative wallpaper is at its most effective 
when used moderately, in conjunction with 
plain wallpaper or flat paint repeating one of 
its colors. However when desired, doweling 
and lettering and fixtures can be wallpapered 
to repeat the theme. Travel posters (see 
photo) and even single weight photomural 
papers can be so used. Complete wallpaper 
murals are made in Old English, Oriental, 
Byzantine moods, etc. These can be centered 
in a plain wallpaper border and a relief 
beading or moulding run about the junction. 
In addition to the wallpapers to be pur- 
chased at paint and display supply houses, a 
very great many specialty display papers have 
long been a display industry standby. They 
too may be made flexible and adhered with 
flour paste, or stapled dry. Woodgrain 
papers can be stapled or taped dry on worn 
boxes and step fixtures for smooth rejuvena- 
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tion, or stapled about composition board panels 
cut, for example, to fit the floor of a niche or 
the back of a showcase. They can be rolled 
on inexpensive unfinished fir doweling or 
cardboard tubes and the seams joined by 
stapling or cellophane taping on the back. 
Bark paper, for example silver birch photo- 
graphically reproduced, can be wet-mounted 
on light yucca palm trunks with very real- 
istic results. Hide plaques, brick walls, Vic- 
torian shutters, and cork mounting boards 
for men’s pipes are examples of dry-mounting 
of papers on composition board panels. Effi- 
cient to use and inexpensive, they are suitable 
for many locations. 

Colored wax papers have been used for 
leaves, and paper backed foils for metallic 
readers in several color choices. In the ac- 
companying Santa window the same glossy 
gift wrapping paper (flint candy box paper) 
used on the packages was used on the ply- 
wood shelving figure, dry-mounted. The face 
is paper sculptured in the same material. 

[Continued on page 60] 
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Miller Believes 


smartest specialty shops, he found handling Matching handbags, a pair of gloves, per- 
display for I. Miller’s an interesting chal- haps a flower or a bottle of perfume are 
lenge. Instead of dealing with a variety naturals with shoes, but he avoids using 
of merchandise, he was faced with the them in excess since he feels that too many 
problem of displaying the shoe—which no tend to create confusion and draw atten- 
matter how beautiful is a static article of | tion away from the lines and detail of the 
approximately 7 inches long and 5 inches shoe—the basic merchandise to be displayed 
in height. at I. Miller. 

As Glazebrook points out, with feminine Glazebrook uses various types of dis- 
apparel the problem of how to handle the plays, but by and large they are mostly 
merchandise had not seemed so acute, since general insofar as shoes are concerned; 
a mannequin almost 6 feet tall is fairly a navy blue story, for instance, in which 
dominant in itself. Unless the background all of the shoes featured are navy but with 
display is extremely lavish, he continues, heel heights and styles varied in order to 
the mannequin will easily assume the im- appeal to larger number of shoppers, each 
portance in the window it should have. But of whom is interested in seeing something 
with shoes the story is different. suitable to her individual needs and tastes. 

H McKIM GLAZEBROOK, display o matter how beautiful the background, 

director for L. Miller & Sons, New if there is no allowance for the integration : we 

York City, believes that the most of the shoes, you wind up with the footwear —McKim _ Glazebrook _ insists that footwear 

| satisfactory footwear displays are those on the floor and completely lost in front of must be integrated with the display setting 

a Oe : / : wa cde teats and made the important port of the whole. 

in which the shoe is integrated with the an utterly useless, though attractive back- The displays pictured here show the im- 

background and made the important part ground,” Glazebrook says. He cautions portance assigned to dramatization by the 

of the whole. After 15 years in the that the problem is to be sure that any dis- store . . . On the opposite page, the center 

i display field, during which time he play, no matter what its theme, actually photograph shows the new forms mentioned in 
associated with several of Fifth avenue’s incorporates the shoes within it and upon it. the article— 
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In Dramatic Display 


In some cases shoes in the window are 
price marked, but more frequently not. 

At times I. Miller features a promotion. 
Alligator shoes are important at this store, 
with a beautiful selection for the customer. 
Hence when an alligator promotion is 
planned, it is always with the greatest care 
and the display theme is connected with the 
obvious. Other promotions are used when- 
ever I. Miller wishes to emphasize a specific 
color or theme, and such promotions always 
are tied in with the advertising program, 
both national and local. 

There are nine stores in I. Miller's 
retail set-up—three in New York City, 
one each in White Plains, Philadelphia, 
Baltimore, and Atlantic City, as well as 
two in Washington. Also there are five 
I. Miller salons, which are operated by 
the company in important stores in the 
metropolitan a The display department 
services all of the retail stores, and to a 
lesser extent the salons. Which means, 
in all, designing, building, and installing 
52 windows each month. 

In the New York City stores the windows 


are changed every two weeks. Out-of-town 
stores have their windows changed once 
a month by the display department, with 
merchandise changes done every two weeks 
at the store manager’s discretion. All 
copy stems from the advertising department 
and signs are then made up in the display 
department by a fre re sign writer 
who comes in on a contract basis. 

The display personnel at I. Miller consists 

Mr. Glazebrook, the director; Sidney 
Shne the assistant display director: 
Sebastian Adorno, carpenter, and Francis 
Fresella, who is both displayman and road 
man, 

Mr. Glazebrook is both designer and artist, 
and it is from his plans and sketches that 
displays are built. Most displays for I. 
Miller windows are created, built, and 
shipped directly from the department. How- 
ever, many items are bought from outside 
display firms and then incorporated into 
suitable displays by the department. 

Shipping schedules are strict and must 
be adhered to exactly, since the road man 

[Continued on page 72] 
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their glory made a dramatic entrance on 

State street, each store interpreting the 
season's debut with lilting scenes that 
erased the memory of Chicago’s record- 
breaking winter performance. 

At Mandel Brothers spring’s new color 
duet was “Bachelor Button blue and Nar- 
cissus Beige”, at Carson Pirie Scott & Co 
It was “Mauve spiked with color’, at Ly 
ton’s “Liberty Blue” was spotlighted, and 
at Marshall Field & Co., flower color fleeces 
were glamorized by backgrounds of water 
color sketches of the tulip, daffodil, mag- 
nolia, iris, and the delicate Talisman rose. 


Pitter flower colors of spring in all 


~ 


“papper 


For early spring wear two companion 
windows by John Moss, director of design, 
Marshall Field & Co., featured geometric 
print dresses of bla and white as seen in 
the first two photographs. Decorative ef- 
fects were achieved by a repetition of the 
sold motifs, and rectilinear background 


S433 b 


* 


elcome The 


patterns of the prints. The pattern of the 
props of wood and wire resulted from a 
structural arrangement in space to point 
up the design of the fabrics. 

A light and airy setting for Valentine 
gift suggestions of plaid taffeta accessories, 
exclusive with The Fair, reflected expert 
handling by Reed Schlademann. (Third 
photograph.) White wire forms were out- 
fitted with specially designed hats, gloves, 
scarves, and purses. A white paper heart, 
utilized as a plateau to support two of 
the figures, subtly referred to the gift-giving 
quality of the featured merchandise. Of 
feminine interest, too, were the flanking 
displays of packets of perfume attached to 
the proscenium. For decorative effects the 
plastic tubes containing the perfume were 
arranged in clock formation together with 
blow-ups of the white and gold packages. 
Schlademann thereby accomplished a two- 
way promotion without sacrificing valuable 
window space for a $1 item. 

A suit of double life with accessory items 
arranged in shadow-boxes of green framed 
with gray was a compelling exhibit for 
mixing and matching masculine styles at 
Goldblatt’s. The display, combining colors 
that appeal to men, achieved its freshness 
through branches of forsythia that connoted 
the changes in the season and the fashion 
scene. J. Boghosse, display manager, 
splashed color through all of his first spring 
displays through a profusion of these early- 
blooming shrubs. 

New suit arrivals at The Fair (fifth 
illustration) were featured by Reed Schlade- 
mann in a classical atmosphere that re- 
flected the thought given to the molded 
torso required for the straight and narrow 
silhouette. Three models of navy blue spring 
suits were posed to emphasize their lines 
in each of four windows, against mauve 





—Above, by John Moss, Marshall Field & Co. 
. . . Center, by Reed Schlademann, The Fair. 
. .. Left, by J. Boghosse, Goldblatt's— 
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—Right, by Reed Schlademann . . . Center and 
below, by Clement Bradley, Carson Pirie Scott 
& Co.— 


seamless paper walls. The walls were 
washed with blue lighting fused with pink, 
yellow, white, or lavender to blend with 
the accessory items that complemented the 
impeccable tailoring. Gothic architecture 
was superbly expressed by a propylaeum of 
papier mache, wood, and plaster, and a 
statue of Eros. The copy “It’s a go-ahead 
Spring” was the theme selected by the store 
for the new season's early promotions. 
In this instance the sub-copy “Gentle shapeli- 
ness, built to beautify your figure” incorpo- 
rated the construction principles signified 
by the simulated stone props. 

At this season of the year there is always 
much ado about brides at Carson Pirie Scott 
& Co. For the 1951 spring bride, Clement 
3radley, director of display, overlooked no 
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New Season By SHIRLEY WARE 


phase of this important branch of merchan- 
dising which the store has built up to enor- 
mous proportions through its bridal consult- 
ant service. Bradley also made a bid to 
the father of the bride and the mother of 
the groom by devoting two windows to 
fathers and mothers, the often neglected 
but important participants on this momen- 
tous occasion. All of the windows of the 
men’s store were tied-in with the promotion 
under the title “Be groomed well”. The 
State, Madison, and most of the Monroe 
facade featured items of interest to the 
bride from a magnificant array of fashions 
to packaged arrangements of housewares 
glamorized as gifts important to good 
housekeeping. 

Three of the windows were ed for 
the bride herself under the title “The time 
is Spring, the bride is You” and featured 
such high-fashion gowns as the one shown, 
bearing a price mark of $3,000. The gown 
of lace and seed pearls over white satin 
was created by an American designer 
and copies were available at a more modest 
figure. The three settings were linked 
with lingerie displays by a musical theme 
composed of beloved old romantic songs 
: “The voice that breathed o’er Eden,” 
“I love you truly,” etc. Rhythm and melody 
were further symbolized by a pillar of sheet 
music, bells, and roses, topped by a cupid. 
3ands of white satin ribbons were draped 
from the pillar across the background 
where they caught the rays of top and floor 
lighting, causing a design in shadow to be 
reflected on the turquoise walls. Except 
for the central spotlighted area the walls 
were washed with deep blue lighting, the 
melting shades producing a softening effect 
on the stark white props and merchandise. 

One of the displays at Carson’s promotion 
of spring bridal apparel directed attention 
to traveling needs by luggage and a ticket 
window as a reminder of the store’s travel 
consultation service, “Ask Mr. Foster.” 
That the suits shown were a necessary part 

[Continued on page 81] 
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Emphasis On 


T THE upper left is a display by 
rederick Asmussen, The Meyer Em- 


porium, Ltd., Melbourne, Australia. 
The setting for men’s summer wear is a 
night club, carried out in most elaborate 
detail in the background treatment. Just 
to the right of the palm is visible a section 
of the curving bar, while at the right is 
the banquette and in the background is a 
scene of couples seated at tables. In the 
extreme right background is a painted view 
of a brightly lighted swimming pool. As- 
mussen, incidentally, was winner of the 
bronze plaque offered as third prize in 
DISPLAY WORLD's International Dis- 
play Contest for the year 1950. 

Price is given top billing in the second 
display, by Paul Barber, Henry's, Wichita. 
The giant “$56.” gives added emphasis to 
the message in cut-out letters placed on the 
cork bricks covering the floor: “Michael 
Stern produces a finer flannel suit at a 
lower price.” The background wall and 
column were made of cork painted to re- 
semble a stone wall. 

Sheer simplicity and dramatic lighting 
characterize the third display, the work of 
James F. Butler, Littler’s, Seattle. The 
only properties used were oval hoops of 
wood, each encircling a form. A spray of 
ivy was attached to one end of the hoop. 
The merchandise featured in the display 
was shadow-stripe sharkskin suits. 

At the upper right on the same page is a 
display for Hart, Schaffner & Marx ap- 
parel. Done by George Perkins, Hemphill- 


—Upper left, by Fred Asmussen . . . Directly 

above, by George Perkins .. . Center, by Paul 

Barber . . . Left, by James F. Butler . . . 

Opposite page, upper left, by C. L. Farrell 

. . « Upper right, by Heinz Hoffmann . . . 

Center, by Clement Kieffer, Jr. . . . Lower 
right, by Emery Gregory— 
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ens Wear 


Wells Company, Lubbock, Texas, this win- 
dow likewise makes good use of dramatic 
lighting. Letters on the background were 
cutouts, as was the figure of the horse and 
rider. 

Leading off the displays pictured on the 
present page is one for straw hats, by 
C. L. Farrell, Reynolds-Penland Company, 
Austin, Texas. From the grass mat covered 
floor arises a displayer made of rattan and 
bamboo to support four straws. In the 
background ‘is a scene from Guatemala. 
Across the top of the window and down 
each side ran panels made up of woven 
mats of natural fibre. 

From Hamburg, Germany, comes the 
next window, showing a group of men 
standing in front of a stable. The display 
is by Heinz Hoffmann, of the Alsterhaus 
Company. Horse heads made of chicken 
wire protrude from the stable doors. The 
floor is covered with squares of cardboard 
to simulate flagstones. 

The theme for the next display — by 
Clement Kieffer, Jr., The Kleinhans Com- 
pany, Buffalo — came from an illustration 
in True magazine. Kieffer had the picture 
blown-up and then, with a few minor 
changes, duplicated it in the setting of the 
display and the placement of the manne- 
quins. The background was covered with 
paper simulating bricks, and in the center 
was a birch-framed scenic panel of a 
countryside. 

The final display pictured is from Nei- 
man-Marcus, Dallas, and was done _ by 
Emery Gregory, who handles display for 
the store’s Men’s Shop. Featured were 
slacks and jackets of “Sunspot” gabardine. 
A bleached oak sun with rays formed of 
hemp twine was the simple prop. The 
background lighting was in a_ brilliant 
green, while the merchandise was spotted 
in white light. Guy Malloy is display di- 
rector for the store. 
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Diverse Treatments Used In 


Tr. VALENTINE’S Day were 
unusually large and abundant this year 
Angeles. Huge plywood hearts 


plaster 


props 


in Los 
and fat 
visible wires 
along “department store 
street, down town. Large white wire hearts 
on bright red backwalls, white paper lace 
and net ruffles, artificial gems, and red 
rayon all added to the romantic atmosphe 
Red and white window cards 
inspired the intimate gifts for 
both and well as the 
personal items such as colorful heart-shaped 


cupids suspended by in- 
windows 


Seventh 


were seen in many 


row” on 


of the season 
giving of 
men women, as less 
ceramics 

Barker Brothers’ display director, William 
C. Lambert, used white wrought-iron cast- 
ings, real and other natural foliage 
plants to display drapery textiles (first illus- 
tration). A the flowered 
materials used, was complemented by various 
shades of green \ large red Masonite 
“Seventy-one” reminded lookers that Barker 


ferns 


red rose, one of 


has been in business since 1880. 
A white wrought-iron bird-cage with red 
geraniums in it was suspended from the 
ceiling. This was one of a series of anni- 
versary sale windows done by Lambert and 
his assistant, Al Moore, for the occasion. 
Another seventy-first anniversary window 
suggested various textiles for re-upholstery 
draped over a hollow-square fixture in back 
of one of Barker Brothers’ original winged 
chairs, half of which was covered by a 
beautiful brocade and the other half bared 
to the springs for renovating. “Designs 
for economy” read the window card. 
Another major event at Barker's was the 
opening of the Small Homes Studio on the 
third floor. The main window advertising 
this event (second photograph) showed a 
living room with a built-in louvre partition 
dividing the entrance from the living room 
of the small home depicted. <A split leaf 
philodendron plant was in the entrance 
and protruded through the louvres around 


Brothers 


a banjo-shaped clock which was mounted on 
one of the uprights. The walls and carpet 
were sandalwood, and most of the upholstery 
was cocoa-colored. A green and _ white 
slip cover picked up the colors used in 
the lampshades. The lighting of the lamps 
was accented by spots. The announcement 
of the opening was on a green and gold 
scroll which read, “You are cordially in- 
vited to visit our new Small Homes Studio 
staffed with decorators who will help you 
achieve the personality you want for your 
home.” On the third floor other small rooms 
were displayed by the use of partitions 
with similar green and gold scrolls, making 
suggestions for decorating, such as: “If 
your home is small, let an important pic- 
ture in the living room inspire the colors 
for all the rooms.” This reader was headed 
with “Sparkling Color Scheme.” 

Charles M. Art, display manager of Mullen 
& Bluett, used a two-wheeled wooden cart, 
a wine map of California, bottles of Padre 
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Los Angeles Windows 


wine, and bunches of artificial grapes to 
accent wine shades in both men and women’s 
clothing. (Third photograph.) In 
window was a large card with a bunch of 
grapes and a bottle and glass of wine hand- 
painted on it. One window showed bur- 
gundy neckwear; the card read, “California 
Wine Colors—ties made in Angeles 
by Hollyvogue—$1.50." (Last illustration.) 

Parmelee-Dohrmann’s display manager, 
Roland A. Pennoyer, displayed “Novelties 
in brass and copper that add sparkle and 
distinction” (as a parchment scroll ex- 
plained) by sinking an antiqued treasure 
chest in plastic sand and draping it with 
garlands of gold-colored rope. The back- 
ground was composed of a_ split-bamboo 
screen, a hollow square fixture, real grasses, 
and tapa cloth. The window was brightened 
by lighted lamps with: brass, copper and 
ceramic bases. The treasures in and from 
the chest were also of brass and copper. 

J. W. Robinson's display director, Paul 


each 


Los 


DISPLAY WORLD 


DISPLAY 
had an 


C. Smith (winner of three 
WORLD 1950 contest awards), 
unusually lovely window done in_ pink 
lilac with a complementing pale green 
background. Manzanita bows sprayed pink 
and flowering with artificial pink lilacs 
were used against pale green drapery and 
an exotic plaster bust on a pedestal. Two 
mannequins in lilac pink linen, one wearing 
a fringed stole of the same material, dis- 
played the merchandise with price cards 
at their feet. A window card read, “The 
look of linen in lilac pink shades.” Pink 
plastic shavings brightened the floor where 
shoes, gloves and purses were also displayed. 
(Fifth photograph.) 

A most attractive and yet inexpensive 
series of windows was done by Paul Smith 
by using $25 worth of real fresh fruit, as 
seen here. A painted burlap background 
of beige was a background for an oil paint- 
ing of fruit and a spray of artificial leaves. 
The real fruit was placed below the paint- 


—Opposite page, top left and right, by Wil- 

liam C. Lambert, Barker Brothers . . . Lower 

left, by Charles M. Art, Mullen & Bluett . . . 

Lower right, by Roland Pennoyer, Parmelee- 
Dohrmann's— 


—On this page the first two displays are by 
Paul C. Smith, J. W. Robinson & Co... . 
Lower right, by Charles M. Art— 


ing in a wooden bowl on a silk scarf. The 
reader said, “Silk shantung in Fresh Fruit 
Colors—avocado and tangerine.” Avocado 
green dresses complemented by tangerine 
accessories were on the two mannequins 
used in this window. Other fresh fruit 
colors included the yellows found in banana 
skins, grapefruit and lemon. 
The following displays are not illustrated: 
Also at Robinson's, Smith cut out abstract 
designs from black plywood, using the cut- 
out part on the backwall and draping black 
cord from it through the hole it had left, 
and from there to the floor. This was to 
tell the spring “Coat Story”, as the card 
said. Black gloves on a white background 
made another striking design in the same 
window. 
Display Director Thom Sweaney at 
Haggarty’s beautiful new store on Seventh 
[Continued on page 68} 
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Interior Displays Around 


HE visual ingenuity of Hecht’s (Wash- 

ington, D. C.) display department, pre- 

sided over by Earl Dorfman, is attested 
to in a store full of highly appealing, highly 
productive displays. With superb simplicity 
but tremendous effect, Hecht’s dressed up its 
candy counter for Valentine’s Day. The dis- 
play cases on the wall were decorated with 
wide strips of transparent plastic in various 
tied in a bow, and lo. . . they took 
on the appearance of gaily beribboned gift 
boxes. The display was simple as that, but 
what eye-appeal ! 

Hecht’s also installed a permanent display 
unit to tie in with its “Fashion Parade” tele- 
vision program. A huge simulated TV set 
built of lightly stained wood, as 
here. On the “screen” appeared two manne- 
quins dressed in bridal white, with a bold 
green plant to add a dash of color. The let- 


colors, 


seen 


was 


featured on 








THE HECHT COLS TV Fashion Parade 


tering on the upper part of the set was cut 
out and lighted from behind. A glass panel 
on the lower part, between the “tuning knobs,” 
featured the sales message on a pink back- 
ground. Both the display and the descriptive 
copy can be easily changed, according to the 
currently featured merchandise on the pro- 
gram. The neutrally light blue glass back- 
ground serves well for almost any display. 
Out in Los Angeles, in what one might 
come to expect from the colossus of glittering 
entertainment, M. D. Luick came up with a 


—Upper and lower left, by Earl Dorfman, The 

Hecht Company, W . Upper right, 

by M. D. Luick, whe “Broadway-Hollywood, 

Hollywood . . . Lower right, by J. H. Blain, 

Hochschild, Kohn & Co., Baltimore . . . (All 

photographs by courtesy of Retail Reporting 
Bureau, New York City) — 





timely idea for The Broadway-Hollywood. 
Capitalizing on the popularity of “The Thing” 
of musical fame, the store camouflaged a 
main floor counter to simulate a large crate 
with an open top. A big black lock hung at 
the front, and fishermen’s netting draped at 
one side of the cover gave the effect of the 
box having just been dragged up from the 
ocean deep with all its buried treasure. “The 
Thing,” in this case, was an unusual little 
item, a “tie full of hidden fashion tricks,” and 
extremely suitable to the display which was 
designed for it. The bright colors of the ties 
were set off smartly against the natural wood 
coloring of the crate. Lettered on the inside 
of the crate’s cover was the legend “We've 
opened the box and here’s The Thing!” 

At Hochschild, Kohn & Co., in Baltimore, 
Display Director J. H. Blain designed an 
elegant and inviting make-up salon as seen 


sila an ced 
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The Nation 


in the fourth illustration. Live plants grow 
beneath a display case open on both sides at 
the entrance to the salon. On one side, four 
shadow-boxes show four mannequin heads 
sporting the latest coiffures and make-up tech- 
nique. Nail-studded, leather-covered chairs 
are placed before each make-up mirror on 
the counter, which is backed by a mirrored 
wall. Other wall decorations consist of 
stylized bird cages painted on the wall in 
various suspended positions. 

One of New York’s more exclusive spe- 
cialty stores, Bergdorf-Goodman, opened an 
“annex” recently a few doors down Fifth 
avenue from the main store. Appointed in 
luxurious and sophisticated terms, this shop 
continues the display traditions set in the 
main store by Tom Lee, who handles Berg- 
dorf’s display. The glove department is 
fixtured in black, standing out dramatically 
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against the unusual wallpaper pattern and the 
black-and-white checkerboard linoleum floor- 
ing. Gloves are displayed in very simple 
terms in the arched shadow-boxes atop the 
stock drawers built into the wall. A large 
purple-and-white canopy over the entire sec- 
tion gives this shop its own individuality on 
the main floor. 

The Farmington Shop at G. Fox (Hart- 
ford) is dedicated to fine resort wear, and is 
appropriately finished in stained pine, show- 
ing all the knots of the natural wood. The 
front of the shop is built much in the way 
of a regular street-level store, with the effect 


—Upper left, by Tom Lee, Bergdorf Goodman, 
New York City . . . Upper right and lower 
left, by Joe Wright, G. Fox & Co., Hartford, 
Conn. . . . Lower right, by D. L. Herndon, 
Woodward & Lothrop, Washington— 


By MICHAEL SCOTT 
Retail Reporting Bureau, New York City 


of display windows and an entrance re- 
sembling a door frame on a_ fashionable 
country home. The walls inside are done in 
light blond wood, with the stained pine used 
for trim. Carpeting is an off-white. But 
that isn’t all there is to the color in this shop. 
The merchandise itself is a riot of colors, 
representing just about everything to be found 
in the rainbow and then some. By avoiding 
the use of bold colors in the design of this 
shop, Display Director Joe Wright did justice 
to the merchandise, which stands out dra- 
matically, as it should. 

G. Fox also makes much of cutlery, devot- 
ing a major section of floor space to it. A 
large, modern two-tier table stands in the 
center of the department, displaying a great 
many cutlery items suitable for gift purposes. 
Against the back wall, cutlery of various 

[Continued on page 57] 
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Spring Comes To New York 


YMBOLS of spring—kites, blossoms, 

birds and provocative millinery—told 

New Yorkers through current displays 
that the lengthening days is 
here and warmer days on 
the way. 

Stimulating in and definitely to 
lift the spirits was the Jay Thorpe window 
Director Donald Angus em- 
“Fawn and White 
Fresh accents to 
. in heav- 


season of 
the anticipated 


mood 


where Display 
ployed the legend, 
newer than springtime 
wear with every color you own 
enly shapes from our Little Hat Shop”. 

\ nicely formed ledge running the near 
width of the window finish of 
black shellac and was spaced by gold silk 
from the just back of the 
glass, thereby giving an advan- 
tageous each hat designed for 
springtime wear. (First photograph.) 

The hats. were posed on plastic heads with 
accessory .groupings which included, to the 
left, a draped scarf of fawn chiffon with 
white scarf in 


showed a 


cording ceiling 
window 


view ot 


white gloves, a fawn and a 


the center, and a white scarf with gray 
gloves to the right. The two mannequins, 
wearing their gray cape suit fashions, were 
posed before a white backwall. 

Display Director Charles Lenhart at 
Arnold Constable’s used a pink setting for 
pink silk shantung under the caption: 
“Fashionable sunset pink acclaimed for 
spring into summer”. For background fo 
the pinks, lighting on the backwall shaded 
from a deep green down to the white beach- 
sand on the floor. Maiden hair fern, flocked 
with pink, made a shrubbery line along the 
back, and a sheaf of fern lay on the floor 
as background for a grouping of accessory 


items, perfumes and powder. 


—Upper left, by Donald Angus, Jay Thorpe’s. 

. .. Upper right, by Charles Lenhart, Arnold 

Constable's . Lower left and right, by 

Henry Callahan, Lord & Taylor.. .». (All 

photographs by courtesy of Virginia jRoehl 
Studio, New York City)— 


A papier mache buro, also tinted pink, 
was seen trotting toward the next window 
bearing a Mexican lad on his back. Strapped 
to the burro were pink panniers laden with 
A pink wicker cage stood at the 
opposite end of the window, toward the 
back, and the door to it was open. Two 
white doves hovered about the cage. In 
this setting three mannequins wore the 
featured pink silk shantung with pink ac- 
Pink light was played over the 


blossoms. 


cessories. 
display. 

Light colored, suits before a natural color 
background were featured by Display Di- 
rector Henry Callahan in four Lord & 
Taylor windows (third illustration), The 
floor was covered with a coarsely woven 
fabric and the walls with burlap. Twigs 
were twined in panel outlines on the burlap 
as an embroidery or applique, while butter- 
flies and tiny birds fluttered about the twigs. 
A bow of beige satin ribbon finished the 
top of each panel. 

Three* mannequins wore suits just off 
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Via 


white and rather in the beige family, with 


the center mannequin depicted as just 
emerging into the window through a _ bur- 
lap draped doorway in the backwall. She 
carried a large muff of equally pale fur. 
One of the other mannequins also carried 
a large muff in a blondish shade, and all 
three pale accessories. 

The caption read: “The pale suit 
the new pale faces of linen, sharkskin and 
wool. We like it now and from now on, 
as travel and ways of life collapse the 
seasons”. 

For introducing the new Country Shop 
at Lord & Taylor, Callahan used a series 
of casual, country living room displays. 


wore 
uses 


—Upper left, by Sidney Ring, Saks-Fifth Ave- 

nue ... Upper right, by John Robert Cobb, 

Henri Bendel's ... Lower left, by Gene Moore, 

Bonwit Teller . . . Lower right, by Winston 

Jones, Franklin Simon & Co. . . . Extreme right, 
by Louis Villela, B. Altman & Co.— 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Casual tweedy clothes pointed up the cap- 
tion: “The Country Shop—its inspiration 
the great American mode of casual living, 
country living, week-ending ... .” “Tweed” 
perfume scent hung in the air outside the 
windows for a subtle addition to display. 
A chest with open shelves served as 
player for a stack of bright sweaters. To 
the left, a yellow coat, a navy sued 
navy hat, and a red scarf were thrown 
casually over a sofa. Casual felt hats were 
arranged on a coffee table near a huge 
brass bowl of bright spring flowers. 
Three mannequins, also grouped 
mally, wore casual attire. One 
on a chair in the center of the set, and a 
dog, so natural that he seemed to want to 
bark, peered from behind the mannequin’s 
red suede coat hem. Two glazed guinea 
hens atop the chest. -A picture of 
a red flamingo hung above the sofa, and an 
antique weathervane was hung on the back 
wall. Bottles of “Tweed” perfume 
[Continued on page 74] 
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stood 


were 
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New 


gay flower display 

f paper sculpture. 

ned with flowers, and 

his is suspended in mid-air 
dow is attractively framed 


Arrangement: ‘The Catch of the Season’ is the 
caption for this spring millinery display. It is 
composed of many elements, all part of a single 


unit. 


Properties: Butterfly nets, fine specimens of butter- 


flies, and a jungle-like atmosphere created by over- 


hanging ferns make an appealing display for this 
millinery window. Hands are thrust upward to 
hold nets and a colorful selection of hats is shown 
throughout the display. Copy card is placed in 
center foreground. 


MARCH, 


Arrangement: Two distinct units are noted in this 
early summer display. It is simple in arrangement 
but appealing in presentation. 


Properties: Roses are substituted for the human 
form in the two dresses shown. The flower appears 
as the head while the leafy branches are twined 
about the figure to serve as arms and legs. Copy 
card decorated with roses is shown at lower left of 
window. 





1951 
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COMING UP 





Arrangement: This men's straw hat display consists 
of several elements forming a single unit. It is neat 
in arrangement and eye-compelling. 


Properties: The caption, "Sign o' Summer’, is 
carried out through the use of a large sign-board 
on which is shown either a sketch or a blow-up of 
a bathing beauty. Men's straw hats are displayed 
throughout the board. 
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Arrangement: One definite unit is found in this 
display with several elements combined within. 
Simplicity and neatness are notable characteristics. 


Properties: A white sail boat makes an appealing 
and appropriate prop for the sport shirts shown. 
A limited amount of merchandise makes the display 
effective. Small copy card is shown in lower front 
of window. 


Arrangement: This men's suit presentation is made 
up of three units in close arrangement. Good bal- 
ance is noted. 


Properties: A large weaving loom with spools of 
yarn makes an appropriate background for the 
suit and bolts of cloth shown. Related accessories, 
including hat and ties, are displayed on bolt of 
cloth in upright position. Other bolt lies in hori- 
zontal position in front of loom. Copy card is dis- 
played at right of window. 
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Entire New Store Is Display 


OTALLY designed” by Architect 
[Wetton Becket and Associates, with 
Marshall and Brown acting as asso- 

Hall 


Brothers store not only last 
design but brings to 


ciate architects and engineers, the new 
represents the 
word in contemporary 
Kansas City a specialty gift shop said to 
be unique in the entire Middle-west. 

The new facade of the four-story building 
is of fluted terracotta, with a base of “blue 
pearl” granite and sidewalk and office lob- 
by of Virginia greenstone—materials new 
to Kansas City. The street floor is an open 
front almost through 
which the dramatic interior appointments of 
visible. The cantilever mar- 
trim are of bronze 


entirely of glass, 
the store are 
quee and all exterior 
informal 
and 


includes 
china and wrappings, 
party equipment, is designed as a series of 
intersecting circular convey a 
sense of space and cheerfulness in keeping 
of the merchandise on 


The lower level, which 


glassware, gift 
areas to 


with the informality 


One of the most interesting de- 
partments on this level is the children’s 
party shop, designed as a trompe Toeil 
merry-go-round, with the wedge-shaped sec- 
tion multiplied by the mirrored walls into 
the perfect illusion of a whole carrousel. 
The rest of the floor is devoted to an elab- 
orately appointed public lounge, a slightly 
smaller employes’ lounge, and stock-rooms. 

The main level of Hall's is devoted to 
jewelry, fine silver, china and glass-ware, 
and non-seasonal greeting cards. A special 


display. 


—Upper left, the informal china department 
is designed as a circular room. Adjustable 
shelves are in natural primavera . . . Upper 
right, the screen portrays the !2 months of 
the year by cut-out symbols embedded in 
translucent plastic . Lower left, cases for 
the sterling silver place settings are of hare 
wood with bronze legs . . . Lower right, each 
raised box in this checker-board shadow-box 
pattern has its own fluorescent lighting fix- 
ture— 


bridal consultation room and the social sta- 
tionery section—the latter designed so that 
one salesperson can serve aS many as a 
dozen shoppers simultaneously—are also on 
this floor. Among the innovations intro- 
duced by the architects are the special cases 
for the china, which permit the display of 
full place-settings of every pattern in stock, 
and the dramatic checker-board of shadow- 
boxes in the glassware department. One of 
the most prominent decorative features of 
the floor is an enormous modern screen, in 
representing the 12 months 
into the translucent 


which motifs 
have been worked 
plastic panels. 

The mezzanine incorporates the gift de- 
partment (including a special section of 
men’s gifts), seasonal cards, a Steuben 
glass department, and the store’s offices. 
For the card department, Becket and his 
staff developed a special “perimeter dis- 
play which between seasons converts 


[Continued on page 58] 
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The Best Buy in Mannequins... . 


Nymphette 
e 
A Complete Line of Ladies’, Men’s and Children’s Models 


DISPLAY HEADQUARTERS 


39 WEST 37TH STREET, NEW YORK CITY 18 











At DECORATIVE You Will 
Always Find This Service! 


When you need help in interpreting your promotions . . . when you want 
one responsibility for an entire display program — then consult with us, 
just as do America’s foremost stores. 


Visit us and see the scope and character of 
our creations—browse through our workrooms! 


“Licorice Vlate 


CORPORATION 
136 WEST 24th STREET, NEW YORK 11, N.Y. 





DISPLAY 


_..on and off the record 





—Hans Corstens, display director 
for Younker-Davidson's, Sioux 
City, lowa, poses happily with 
the medal he won in DISPLAY 
WORLD's International Display 
Contest for 1950. The picture 
was used in the store's house 
organ.’ Carstens says, "This con- 
test should certainly create an 
inspiration for all displaymen to 

do a better display job.” — 


—Left to right, Robert Mc- 
Corkle, display director, Bam- 
berger's, Newark; W. L. Stens- 
goard, president of the Chi- 
cago and New York City firm 
of that name, and John Foley, 
interior display director of 
R. H. Macy & Co., New York 
City— 





—The display staff of 
the New York Lace 
Store, Pawtucket, R. I., 
takes time out to pose 
for a shotogranh. Top 
row, in the usual order, 
Frank Senior, display 
manager, and Howard 
Lancaster, assistant. 
Second row, Bud Mc- 
Caughey and Fort 
Grasso. Bottom row, 

Stewart Gregory ond . —A retiring president of the Baltimore Display Guild 

Eddie Montminy— ] = 7 yields the gavel to his successor. Left to right, Edgar 

‘ Smith, new secretary; John Bonnett, the incoming 

president; Thomas Schenkel, ex-president, and Frank 

Malehorn, treasurer— 


—This is Edgar W. Pitt, who 
has rejoined Sherman Paper Prod- 
ucts Corporation, Newton Upper 
Falls, Mass., as vice-president in 
charge of sales. He was previously 
associated with the firm for 15 
years, but since 1945 had been 
with two other firms in an ex- 
ecutive capacity— 


—Presentation of first and third 
prize DISPLAY WORLD medals 
in the auto showroom classifica- 
tion. Left to right, E. R. Taylor, 
regional manager of Dodge Bro- 
thers Corporation; A. H. Green, 
president, Hopping Phillips Mo- 
tors, Inc., Newark; Donald Simon 
and Samuel Zirlin, Arrow Display 
Service, Elizabeth, N. J. Both dis- 
plays were installed by the latter 
for Hopping Phillips— 
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$1,500 Display Contest 
Promotes Haggar Slacks 
In connection with the twenty-fifth anni- 
versary of the Haggar Company, Dallas 
manufacturer of slacks, a display contest 
with $1,500 in prizes has been announced. 
It will complete a national promotion in- 
volving consumer magazines, television 
spots, and other forms of advertising. 
Details were made known by Ed R. 
Haggar, president of the company, and are 
listed in detail in a brochure entitled 
“Haggar’s Silver Anniversary is Your 
Golden Opportunity to Sell More Slacks”. 
Nineteen prizes in U. S. Savings Bonds 
will be awarded in the contest for the best 
windows on Haggar slacks appearing be- 
tween March 15 and July 15. First prize 
in the contest will be a $500 Bond; second, 
a $250 Bond, and third through the fifth 
will be $100 Bonds. Additionally, four 
$50 and ten $25 Bonds will be awarded. 
The contest is open to any retail store 
in the United States and its possessions. 
Photographs submitted will be judged on a 
basis of originality, arrangement and sales 
appeal. Suggested themes for display en- 
tries tie-in with national advertising fea- 
turing “three pairs for $19.51", as well as 
graduation and Father’s Day promotions. 


Einson-Freeman Elects 
Albert Hailparn 

Albert Hailparn, executive vice-president 
and director of sales, Einson-Freeman Com- 
pany, Long Island City, N. Y., said to be 
the world’s largest manufacturer of national 
advertiser window and store displays, was 
elected president at the annual stockholders 
meeting. 

President Lawrence J. Engel was elected 
chairman of the executive committee, N. J. 
Leigh was reelected chairman of the board 
of directors, and vice-president Robert 
Wechsler was elected a member of the 
board of directors. 

Board of directors for 1951-1952 is com- 
prised of William H. Scoble, vice-president ; 
A. H. Schmitz, vice-president in charge of 
production; Helen Gorin, secretary-treas- 
urer, and Messrs. Leigh, Engel, Hailparn 
and Wechsler. 


New Houston Store 
Names Baxter 


David's, new department store of Houston, | 
Baxter, Jr., to | 
the position of display manager. He for- | 
merly held a similar post with Columbia | 


has appointed Walter H. 


of the same city, and 
Galveston. 


Dry a Company, 
with E. S. Levy & Co., 


Greenbaum Recovered 
From Operation 


B. Greenbaum, Decorative Creation & Art 


Flower Company, New York City, is con- 


valescing from a recent operation for ap- | 


pendicitis. 

John Foley Leaves 

For Europe 
John R. Foley, 

for R. H. Macy & Co., 

left recently for a two-month visit to Italy, 

Belgium, and France. 
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No longer a display man's dream, 


the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 


iBLISSHes 


Please write for 
further information 
and for prices. 
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Division of Visual Merchandising, 


460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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Something. New Under The 


HIS is the story of the “Frozen Fairy- 
land” float in Pasadena’s famous Tour- 
nament of Roses . . . how its very con- 
struction seemed impossible, how we solved 
the technical problems in its creation, and 
how it was the grand prize 
winner in this spectacular parade. 
Imagine, if will, a specially 
structed chassis measuring 48 feet in length 
and 20 feet wide, with the highest point of 
the bed-top only 21 inches off the ground. 
Imagine further a driver lying flat on his 
inches off the road, peering 


selected as 


you con- 


chest a few 


By MATT D. OFFEN 


Valley Decorating Company, Fresno, Calif. 


through a tiny slit in the float’s nose, as 
he drives a monstrous frozen lake down 
Pasadena’s Colorado boulevard while pre- 
ceded by carriers with a giant “Grand Prize” 
banner. 

Picture yourself among the two million 
spectators witnessing what is generally 
accepted as the most beautiful and colorful 
parade in the world and seeing for the first 
time a float bearing a weird, futuristic forest 
around a pond of real ice upon which three 
champion figure skaters performed their 
intricate evolutions. 


This, then, was “Frozen Fairyland”. Here 
is how the idea originated and was carried 
to completion. 

It started in the mind of R. Curtis Dean, 
our float and exhibit manager in charge 
of the Los Angeles office. To him goes the 
credit for designing what has generally 
been conceded to be one of the most out- 
standing live displays our parade-conscious 
nation ever witnessed. 

Immediately after working out the first 
preliminary sketches we foresaw difficulties 
ahead. In the first place we had to sell 
the idea to a sponsor. Sponsors were limited 
to ten, as this is the maximum number of 
commercial entries (of the total of 65 floats) 
allowed in the Tournament of Roses parade. 
Also the sponsor had to have the vision and 
courage to back an idea that caused a num- 
ber of experts to shake their heads. 

“It won't work,” one said flatly. “You 
can't find an engine large enough to pull 
that tremendous weight and small enough 
to fit within the 2l-inch maximum height 
limit you set,” said another. Still 
other comments were: “You won't be able 
to put a driver in that small space ... You 
can't freeze 300 square feet of ice out of 
doors in the hot sun... The ice will melt 
before the parade is an hour long . The 
ice will crack when you hit a bump in the 
street... The skaters will fall if the float 
stops suddenly What happens to the 
skaters when the float climbs or descends 

[Continued on page 66] 


has 


have 


—Above, the finished float at dawn the morn- 
ing of the Tournament of Roses parade; note 
the appearance of the extra-low chassis, whose 
highest point was 21 inches from the ground 

Left, Barbara Jones and Helen Legge 
practicing on the frozen surface of the float— 
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new 
Bulkton 


PATENT 
LEATHER 


wide 
STRIPES 


52 In. 
Display Paper 


Embracing the 
lustrous finish 
of PATENT 
LEATHER 


= 212" => 
WIDE STRIPES 


PLAY WORLD 


"JUST IN 
TIME” 
FOR 
SUMMER 
PROMOTIONS 


@ PATRIOTIC 
DISPLAYS 


e@ WAR BOND 
& CIVILIAN 
DEFENSE 
DISPLAYS 


e@ BACK- 
GROUND 
PANELS 


@ AWNINGS & 
CANOPIES 


@ VACATION 
DISPLAYS 


@ SHOWCASE 
LINING 


@ INTERIOR 
DISPLAYS 


COLORS 


Red-White & Blue 
Red on White 
Dk. Blue on White 


Dk. Green on 
White 


List Price 
25 ft. long 
52 in. wide 

$4.95 per roll 


BULKLEY, 
DUNTON 
& CO., INC. 


295 Madison Ave. 
New York 17, N.Y. 





Monarch Sponsors 
Display Contest 

A contest in which display managers can 
share in $2,000 in cash prizes has been 
announced by E. H. Guiterman, vice-presi- 
dent of the Monarch Manufacturing Com- 
pany, Milwaukee, maker of men and boys’ 
outerwear garments. 

Woven around the theme of “Monarch 
for Outdoor Life,” display managers through 
their stores can participate in prizes awarded 
for the best coordinated all-around store 
promotion, or can compete in Monarch’s 
best window contest. 

Guiterman pointed out that to give all 
retailers an even break, stores and display 
managers will compete according to city- 
size groups. Group A is composed of cities 
over 100,000, Group B encompasses cities 
of 50,000 to 100,000, while Group C includes 
all cities under 50,000. 

In the all-around store promotion contest, 
a first prize of $250 and a second prize of 
$150 will be awarded in each of the three 
city-size groups. The display manager can 
share in this prize along with the adver- 
tising manager and buyer. 

The best window award is for the display 
managers only, and can be won by the 
display manager even if the store does 
not enter the over-all contest. Again, prizes 
will be awarded to the winners in the three 
groups. First prize is $75 and second prize 
is $50. In this contest, any background or 
theme which shows Monarch garments for 
outdoor life can be submitted. Free display 
helps will be supplied by Monarch. 








windows. 





TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the graduation 
of another class in January, 1951. Well qualified men and women, trained 


in ALL phases of Display, will be available for employment. 
are qualified to accept positions as trimmers of footwear, men’s wear, 
children’s wear, women’s specialty shops, drug and other merchandise 
There is especially a great demand for our women graduates. 


Write or Call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“The Nation's Center for Display Education” 
617 Chestnut St., Philadelphia 6, Pa. 


Graduates 


Phone MArket 7-0645 








Judges for the contest will be executives 
of Men’s Wear, Boys’ Outfitter, DISPLAY 
WORLD, and Outdoor Life. 

Monarch’s contest will run next fall, in 
conjunction with a special consumer adver- 
tising campaign in Outdoor Life magazine. 
Persons desiring additional information 
and a complete set of contest rules are re- 
quested to write the Monarch Manufacturing 
Company, Milwaukee 2. 


Detroit Club Hears Talk 
On Point-Of-Sale Displays 

The Detroit Display Club met at the 
Hotel Statler the evening of March 8 to 
hear an address by Robert Wagoner, ac- 
count executive of the Federal Lithograph 


Company, of the same city. Wagoner spoke 
on the planning, production, and results 
obtained from lithographed displays for 
point-of-sale use. 


Fred Furst Joins 
Carrata Company 

Following a recent three-month tour of 
the Southwest for the benefit of his health, 
Fred Furst has settled permanently in Los 
Angeles. He is covering part of the city 
and surrounding communities as a repre- 
sentative of The Carrata Company. Furst 
would like to hear from friends in the East 
and mid-West, either at Carrata or at his 
home address, 6300 Orange street, Los 
Angeles 48. 
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Right And Wrong Ways 
To Buy Advertising 

We believe that the following editorial 
from Advertising Age, the national news- 
paper of marketing and the bible of the 
advertising profession, is well worth re- 
printing: 

“Within recent years, a whole new classi- 
fication of magazines has appeared, with 
the development of the store-distributed 
publication, particularly those distributed 
in chain food stores and supermarkets. 

“The publications have served a_ useful 
purpose and in several instances have at- 
tracted substantial advertising volume. They 
have done so on merit, and not by using 
‘persuasion’ backed by a mailed fist. In 
fact, the better ones—and that includes 
practically all—have leaned backward to 
make it clear that they were selling adver- 
tising in a publication which they believed 
was a worthy advertising medium, and 
not a back-door entry to any retail organi- 
zation’s buying office. 

“But in recent weeks there 
ugly rumors in the grocery trade that a 
very thinly-disguised blackjack is being 
used on behalf of one of the newer ventures 
into the store-distributed magazine field. 
The ‘best salesman’ for this particular ven- 
ture, it is said, is the president of an organi- 
zation whose stores distribute the magazine. 
He steps in when the conventional sales 
organization fails to come back with a con- 
tract, it is reported, and makes it quite 
painfully clear that his organization will 
be terribly disappointed if a particular manu- 
facturer or distributor does not find his 
store-distributed magazine a fine place in 
which to run his advertising. 

“We hope the rumors are untrue or very 
much exaggerated.. The business simply 
can not afford the replacement of logic and 


have been 
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judgment by pressure of a blackjack. Further- 
more, we are confident that the use of this 
particular means of persuasion will not 
be ultimately successful, even though it may 

im an extra bit of business here or 


“In the interests of their own self-preser- 
vation, every  store-distributed magazine 
hould make it more than abundantly clear 
that it is selling on its merits and not on 
the basis of its buying-office influence. And 
fortunately for the advertising and _ the 
publishing business, this has been the case 
with all the worthwhile publications in this 
field. 

“It is the plain duty of advertisers to re- 
sist unfair pressure in this and any other 
ditection, and to buy advertising on the 
basis of the value received in advertising.” 

We believe that the credo given in the 
last paragraph above is a good one for 
advertisers in the display field to remember. 

The advertising appearing in DISPLAY 
WORLD is placed there not because of 
high-pressure tactics but because the lead- 
ing firms selling to this big market have 
learned from long experience that DISPLAY 
WORLD reaches the men and women they 
want to sell, and does so with a total dis- 
tribution of 15,000 copies each month— 
covering every section of this country as well 
as Canada and many foreign countries. 

DISPLAY WORLD makes no claims in 
connection with advertising that it can not 
back up with actual facts and figures. This 
publication is a member of the Audit Bureau 
of Circulations, a cooperative and non-profit 
association of 3,300 advertisers, advertising 
agencies and publishers. The ABC has a 
staff of experienced, especially trained cir- 
culation auditors who make annual inspec- 
tions and audits of the circulations of pub- 
lisher members. The factual data thus 
obtained is issued in the ABC reports which 
are available to advertisers and agencies 
for use in comparing and selecting adver- 
tising media. Thus DISPLAY WORLD 
advertisers know exactly who and where they 
are reaching. 

There is no scientific formula for the 
selection of a good advertising medium, 
but reasoning, judgment, experience and the 
use of proven facts all add up to a time- 
proven recipe which the careful advertiser 
will find the surest guide toward getting 
the most from his advertising investment. 


NADI Members Receive 
Data On July Show 

Space charts and other material pertinent 
to the Display Market Week sponsored by 
the National Association of Display Indus- 
tries, to be held in Chicago during July 
8-12, have been mailed to NADI members 
by John F. Bowman, Jr., managing director. 
The event will be held at the Hotel Morrison. 

Exhibit space is provided in the Terrace 
Casino, Mural room, six parlors, the Wal- 
nut room, and Roosevelt room, as well as 
sample rooms on the fourth, fifth, sixth and 
seventh floors of the hotel. If necessary, 
other sample rooms will be made available 
on the eighth floor. 

The association is making three mailings 
of literature to promote the show to re- 
tailers in the mid-West area during May 
and June, and the NADI general advertising 
during April, May and June will include 
Market Week promotion. 
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One evening—Sunday, July 8—has been 
set aside for special entertainment for visit- 
ing displaymen. This will take the form of 
a cocktail party, dinner, or some similar 
event. A continuous program for the wives 
of displaymen attending will be provided 
under the supervision of a hostess who will 
arrange tours, style shows, radio and tele- 
vision audiences, and the like. 


“Wigette" Millinery Head 
Is New Display Item 

Herzberg-Robbins, Inc., 457 West Broad- 
way, New York City 12, has announced the 
creation of a “Wigette’” millinery head 
which comes with real wig hair but is bare 
in the center so that any hat will fit it 
“perfectly and flatteringly”, according to 
the manufacturer. A spokesman for the 
firm states: “No longer is it necessary for 
the budget-conscious store to show hats 
only on composition heads. Now for the 
same price as a good composition head the 
extra tone and selling power of a millinery 
wig head is available.” 


Personnel Changes Made 
In Macy's Interior Display 

A number of personnel changes have been 
made by the interior display staff of R. H. 
Macy & Co., New York City, which is 
directed by Frank Sauter. Lewis Rosen 
is now Sauter’s assistant, after having been 
display executive for the accessory group. 
Raymond Gent, formerly with DePinna’s, 
becomes display executive for the apparel 
group, succeeding Peter Pilotti, who has 
been transferred to a different department. 

Jean Vaughn has become display executive 
for the lingerie and millinery group, re- 
placing Virginia Elliott, resigned. The 
former was previously with Lord & Taylor. 
Adrian Moolenburgh, who had been with 
Amos Parrish & Co., is now interior dis- 
play designer for the store. 


"Beau Monde" Mannequins 
Shown In Brochure 


The newest “Beau Monde” mannequins, 
created by Korrect-Way Displays, 2300 Locust 
boulevard, St. Louis, are shown in a beauti- 
ful new gravure brochure just released by 
the company. A new series of 12 “La Femme 
Naturelle” misses’ mannequins, 8 new “La 
Petite Femme” juniors, and 12 new “Mr. 
Beau Monde” men’s figures are illustrated. 

Copies of the brochure may be had on re- 
quest from any Korrect-Way distributor or 
direct from the St. Louis firm. 

Company Offers Bond 
For Best Window 

In connection with a national promotion 
on two of the company’s McGregor prod- 
ucts, David D. Doniger & Co., Inc., 303 
Fifth avenue, New York City 16, is offering 
a $50 Savings Bond for the best window 
tying in with the promotion during March 
25-April 7. 


Frances Taffel Appears 
On Television 

Frances Taffel, well known gift wrap 
authority and chief designer for Taffel 
Brothers, Inc., New York City, was featured 
on a television program in that city recently, 
demonstrating how to wrap gifts for beauti- 
ful effects. 
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Solves Display Problem 
Involving Produce 

How to develop an effective exhibit dis- 
playing some of the raw farm products 
for which the “Garden State” is famous 
is a challenge which has been presented each 
year by the New Jersey Department of 
Agriculture to Geo. W. Brown, Inc., Trenton 
display firm. Accompanying the challenge 
reguiarly each year has been the usual 
strict limitation of funds and a rather ex- 
acting demand that the raw products in the 
display must be attractively blended with 
a background and props which would be 
in keeping with the atmosphere of a hotel 
lobby. The specifications eliminate any 
resemblance to the type of display which 
usually is found under canvas at a county 
fair. 

The overflowing cornucopia long has been 
accepted as the symbol of the abundant 
and diversified agriculture of the “Garden 
State”. A colorful collection of seasonal 
fruits and vegetables was assembled for the 
last display in a special hand-woven horn- 
of-plenty measuring 7 feet from rim to tip. 
The horn, finished in gold and placed on 
a shelf covered with buff velvet, proved 
to be an attractive centerpiece against a 
back-drop of wine colored velvet. 

In a shadow-box the livestock products 
of the state were represented by a wax model 
of a broad-breasted broiler, a real bronze 
turkey displayed hanging in full feather, and 
a basket of white eggs. A pitcher and glass 
of homogenized milk depicted the important 
dairy industry. Opposite the shadow-box 
a lettered scroll identified the exhibit 
with the signature of the State Department 
of Agriculture. Chrysanthemums in vases, 
rhododendrons in tubs, and fancy baskets 
of apples were used to adorn the corners. 

The display was recognized as distinctive 
by state officials including Governor Dris- 
coll, by farm leaders, and by many women 
visitors who took the trouble to express 
their opinions. The exhibit was acknowl- 
edged to be at least a partial answer to the 
problem of how to display effectively and 
attractively raw fruits and vegetables with- 
out using commercial containers, thus 
avoiding any similarity to what the client 
called a super-market display of produce. 
Likewise the turkey in full feather elimi- 
nated entirely any possible butcher-shop 
atmosphere. 


Gale Dorothea 
In Larger Space 

Gale Dorothea Mechanisms has moved 
from Jackson Heights into a larger and 
better equipped plant at 81-01 Broadway, 
Elmhurst, L. L, N. Y. The new location 
provides roomy, one-floor quarters far 
enough out on the Island to be out of the 
grind of New York City, yet close enough 
for the firm to keep in constant touch with 
the metropolis. 


Greneker Appoints 
Henry Cohen 

The Greneker Corporation, 715 Fifth ave- 
nue, New York City 22, has announced 
that Henry Cohen, Milwaukee, will in fu- 
ture carry the firm’s line of mannequins and 
will also handle the Craftmaster line of 
promotional displays and Lawatch fixtures 
in the middle West territory. 
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We'll be seeing you at the S.D.A. 
Conference. Plan now to see our 
outstanding line. 


ROOM 856 
HOTEL ADOLPHUS 


DALLAS, TEXAS 
April 29 - May 2 


1405 DOUGLAS 


DESIGNERS AND MFGRS. OF ARTIIAKe 














Santa Claus WIG & BEARD sets 
made of 100% DuPont NYLON 


FLAMEPROOF — WASHABLE — COMBABLE 
These superbly styled, pure white, non- 
fading wig and beard sets of 100% Nylon 
Hair are constructed to give them the 
most natural appearance possible. They 
are soft, non-inflamable, and can be washed 
and recombed. The beard is approxi- 
mately 15 inches in waved length. 

We also manufacture display Manikin 
Wigs out of Nylon and other materials. 


MEYER JACOBY CORPORATION 


34 W. 20th St. New York 11 
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Easily Built, Low Cost Units... 
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... For The 


OST stores are planning their bath- 
ing suit and beach wear window and 
interior displays now, and this draw- 

ing shows an attractive window center 
piece or interior spot display which can be 
built at low cost. 

In planning an effective window display 
one of the principal objects is to design a 
colorful, eye-catching center unit. In this 
case the giant anchor and life preserver 
design on the back panel will tell the 
nautical story. 

All retailers who do any amount of dis- 
play work should own and operate a “Cut- 
awl” machine. This number one display 
tool is as important to a displayman as a 
needle is to a tailor. It will enable you to 
cut out the giant anchor from wallboard or 
plywood and the small squared-off detail 
will help you draw the design to any re- 
quired size. The lettering, ring, and life 
preserver can also be cut out of wallboard 
and then tacked in position as shown on 
the back panel. This panel, made from a 
sheet of wallboard mounted on a 1 by 2- 
inch frame as shown in the detail, should 
be painted royal blue with the lettering, 
ring and life preserver in white. If you 
have a good sign man available, the de- 
sign and lettering can be cut in with white 
on the blue panel. 

A length of l-inch white nylon or rayon 
rope can be used, hooked through the hole 
in the top of the giant size anchor, and one 
or two mannequins or forms wearing at- 
tractive bathing suits or beach wear can 
be displayed on the base platform. Note 
how this platform can easily be built out 
of a few lengths of pine board covered 
with a %-inch plywood top. 

The design of the anchor when placed in 
position on this platform makes it appear 
to be embedded in the sand, a quantity of 
which can be sprinkled on the platform. 

The average size retail merchant who 
must operate in a limited floor area must 
try and make sure that every square foot 
of selling area is put to work displaying 
and selling merchandise. 

The writer—who prefers to remain 
anonymous—recently worked up some re- 
modeling plans for a medium size store and 
found that the new fixture layout would 
allow for half-round, open shelf end units 
at both ends of the banks of counters in 
the center aisle. These additions picked up 
valuable extra selling space. They were 
built locally out of %4-inch plywood with 
the counter top, half-round one-step riser 
being a separate unit. The old open front 
counters were modernized by installing 4%- 
inch plywood sliding doors set in hardwood 
tracks. The counters were then raised 3 
inches, with the new base set in about 2 
inches to provide toe space as shown in the 
drawing. When the completed units were 
finished and painted in French gray egg 
shell enamel they made very attractive 
functional selling units. 

A good method of planning a new fix- 
ture layout designed to pick up extra 
space is to outline the actual selling area 
on a large sheet of paper scaled ™%-inch 
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equals 1 foot and then to draw in all 
present counters and wall fixtures. Then 
cut out small pieces of white card sized to 
the same scale. These can then be moved 
around to fit many new locations, helping 
determine a new space saving fixture lay- 
out with the minimum of trouble. 


Western Display Group 
Elects Officers ' 

Results of the 1951 election of officers 
and board of governors of the Western 
Display Association have been announced. 
New officers are: President, Paul Smith, 
J. W. Robinson Company, Los Angeles; 
chairman of the board, Del LeSage, Spokane 
Department Store, Spokane; vice-presidents, 
Adrian Delsman, Famous-Barr, St. Louis; 
J. Mack Ingram, L. Hart & Son Company, 
San Jose, Calif.; Harold Kelly, Desmond’s, 
Los Angeles; W. P. Hansen, ZCMI, Salt 
Lake City; Roger Pickett, Rathbun’s. North 
Hollywood; Joseph T. Sjursen, Frederick 
& Nelson, Seattle; secretary, Elizabeth 
Hearn, Western Display, Los Angeles; 
treasurer, Stanley E. Thompson, The May 
Company, Los Angeles. 

The board of governors is made up of 
the following: Jim Buckley, Saks-Fifth 
Avenue, Beverly Hills; FE. M. Durkin, 
Korrick’s, Phoenix; Ralph Egurola, Stein- 
feld’s, Tuscon; Richard Ernesti, Miller & 
Paine, Lincoln, Neb.; George H. Wagner, 
J. L. Brandeis & Sons, Omaha; Suren B. 
Holmes, Eno’s Department Store, 
mento; William Lamont, Bambough’s Fur- 
niture Company, San Diego; Orville Mce- 
Cray, The May Company, Denver; Leo 
Rauch, Buffum’s, Long Beach; F. O. Reyer, 
Diamond's, Phoenix, and Walter 
The Emporium, San Francisco. 
Frank Collins Retires; 

Succeeded By Richards 

After 38 years in the display department 
of The May Company, Cleveland, Frank 
Collins has resigned his position as display 
director in order to retire. He became head 
of the department in 1937. 

Homer Richards, who has been with the 
store for the past 19 years and has served 
as interior display manager since 1934, be- 
comes display director. 


Garrison-Wagner Brochure 
Covers Two "Hot" Items 

“Deca Poles” and “Peg-Board”, two items 
much in demand in display just now, are 
covered in detail by an elaborate brochure 
just released by the Garrison-Wagner Com- 
pany, 2018 Washington avenue, St. Louis 3. 
Copies will be sent on request. The bro- 
chure shows several dozen photographs of 
displays illustrating the varied uses of the 
featured material. 


Adler Recuperating 
After Pneumonia 
Ralph Adler, D. G. 


Williams, Inc., New 
York City, is recovering nicely after an 
attack of pneumonia. 








Sacra- | 


Rowley, 











Turn More With 


“TURN-MORE™ 


TURNTABLE OF THE YEAR 


| Sas = | 


Big in Value . . . Low in Cost 
Made in 5 Useful Variations 


“Turn-More”™ is built better 
@ Just 2%" high 


© Complete with 10°' painted top, Under- 
writers’ Approved Line Cord 

@ Long, long bearing centers 

@ Weight supported on ball bearing 

@ Sturdy all-steel wide spread base 

@ Efficiently engineered off-center drive. 
Motor turns precision gear, does not 
support the load. 


“Turn-More™ works better 
@ Positive (A. C. only) synchronous drive 
@ Amazingly quiet and efficient 
@ Handles rated load effortiessly at 2 RPM 
@ Can be tilted or run vertically 


“Turn-More"™ is priced better 
@ Engireered like heavy-duty GDM turn- 
tables 


@ Yet sold complete ready to plug in and 
use for little more than ‘'Turn-Mite." 


Five Basic Models 
Continuous horizontal rotation 
Rated at 5 pounds with 10" disc 
Continuous vertical rotation 
Rated at 3 pounds with 10" disc 


Canti ided énbi 


Vo P ar 





Special bearings to support light sus- 
pended load. Easy to mount bracket. 


Multi-stop rotation 
Stop-and-go action. | to 12 stops. 
Choice of 3 lengths of dwell. Positive 
indexing. 
Rated at | pound vertical 
Rated at 3 pounds horizontal 


GALE DOROTHEA 


Animation Mechanisms for Display 
ELMHURST, LONG ISLAND, NEW YORK 
This is the address of our 
new, larger, better equipped 
plant, the better to serve 

you fand Uncle Sam). 


Engineering details of “Turn-more™ 
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Sees No Reduction 
In Point-Of-Sale Use 


Continued high use of point-of-purchase 
advertising during the present emergency 
is forecast by John M. Palmer, chairman 
of the board, Point of Purchase Advertising 
Institute, who states that “point-of-sale dis- 
plays will continue to be utilized to fill the 
imperative needs of national advertisers to 
maintain their brand franchises despite 
allocations and shortages of consumer 
goods.” 

How manufacturers of brand-name prod- 
ucts are adapting point-of-sale material to 
meet the curent situation, Palmer said, will 
be demonstrated at the Point of Purchase 
Advertising Institute’s two-day exhibit and 
fifth annual symposium on April 3rd and 
4th at the Waldorf Astoria hotel, New 
York City. The exhibit will feature window 
displays and store displays of every type, 
including lithographed cardboard, woorl, 
metal, glass, plastics and tape. 

Pointing out that “brand franchises rep- 
resent many years of creative effort and 
vast sums of money so that national adver- 
tisers can ill afford to abandon their pre- 
emptive positions in retail fields,” Palmer 
emphasized the necessity for constant daily 
reminders to keep brand names continuously 
before consumers. 

“The reminder value of point-of-purchase 
advertising is indicated by the fact that more 
than $500,000,000 was spent on point-of-sale 
displays in 1950 by a diversity of companies 
in order to stimulate brand-name purchases,” 
he said. 

A recent survey of several hundred lead- 
ing advertisers made by the Point of Pur- 
chase Advertising Institute on the question 
of what percentage of the total advertising 
appropriation is spent for point-of-purchase 
advertising disclosed the following: 

Soft drinks, from 40 to 55 per cent; food 
specialties, from 26 to 45 per cent; cosmetics, 
30 to 50 per cent; liquor, from 20 to 40 per 
cent; beer, 25 to 30 per cent; drugs, 15 to 
25 per cent; food staples, from 10 to 20 
per cent, and meat, 10 to 16 per cent. 

“When it is realized that 90 per cent of 
all candy sales, 60 per cent of all depart- 
ment sales and 75 per cent of all variety 
store sales are unplanned purchases, the 
result of point-of-sale presentation to the 
customer,” said Palmer, “it will readily be 
seen how potent a factor this type of ad- 
vertising can be in securing and maintain- 
ing brand-name recognition.” 


Local Contest Planned 
For Boston Stores 

A local display contest will be staged 
among member stores of the Back Bay 
Association, Inc., Boston, in connection 
with “Back Bay Tulip Week” during March 
26-31. The winner will be presented with 
the Paul Revere bowl at the association's 
annual banquet. 


Catalogue Covers 
Price Tags, Markers 

A 40-page catalogue showing the firm’s 
line of price tags, markers, bulletin board 
equipment, and related products has been 
issued by Chicago Price Tag Mfg. Com- 
pany, 3915 West Chicago avenue, Chicago 
51. Details will be sent on request. 
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Better display lighting... 
brilliant colors 


LUSTRA COLORBEAMS 


YOU’VE ALWAYS WANTED color-permanent reflector 
lamps...and here they are! Lustra Colorbeams are brilliant... 
sparkling...premium built to slash replacements! Their color 
is a permanent part of the glass and cannot fade, chip, crack 
or flake. Besides that, Lustra Colorbeams have sealed-in reflec- 
tor linings of pure silver. Reflectors can’t get dirty...never 
need cleaning...are always “good as new”. And pure silver 
has higher reflecting efficiency than any other commercial 
reflecting surface available today. 

Lustra Colorbeams come in a full range of wattages and 
sizes, in all desired colors: blue-violet ; turquoise blue; medium 
royal blue; Nile green; straw; canary; golden amber; amber 

orange; old rose; surprise pink; magenta red. 

For best results and service savings get full 
information about Lustra Colorbeams. Just 
write or call Lustra Corporation, Dept. N-3, 
36 Washington Street, Brooklyn 1, New York. 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 
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WELL EQUIPPED 
DISPLAY SHOPS 


that can produce the finest 
in props and settings, install 


Sotce- Crane 
INTERMEDIATE CAPACITY 
POWER TOOLS 
Mor CUTTING—SHAPING— DRILLING—FINISHIN 
* WOOD + METAL * PLASTIC «+ FIBR 
Versatile—Sturdy—Powerful 


BENCH AND 
FLOOR MODELS 








CRANE COMPANY 


896 Central Avenue Toledo 6, Ohio 
Please send free literature on Boice-Crane 
0 Jig Sow = [J], Saw Table CD Drill Press 
O Band Saw (C) Jointer 


Name 


Firm 
Street 

















| replacements 
to the colors but 
| because 
| that display is really a ripe plum ready to 
| fall into their laps. 
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Does Display’s Future 
Belong To Women? 


By NORMAN MOORE 
Instructor, National Display Institute, Philadelphia 


F you accept the premise that coming 
events cast their shadows before, then 
the conclusion is valid that beginning 


| as of now more women are going to take 
over in display. 


going to do so not only as 
where men have been called 
in their own right and 
women are realizing 


They are 
more 


young 


My own 40 years of display experience 


with women as co-workers and as students 


strongly indicates that they possess within 
themselves much talent for this work, which 
when externalized will accelerate the full 
maturity of display art. 

I am convinced the time has come when 
they are needed. For if display is to avoid 
becoming static, it must have an increased 


—Above, Mrs. Clare Sutton learns how to 

operate the “Cutawl" with the assistance of 

Norman Moore . . . Below, Selma Gaberman 

being instructed by Elwood Suloff in the art 
of papier mache— 
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. tye Eye Appeal 


neg “formoselle _ oA 


a. aa 


ky 


For every theme 
or occasion. Formoselle’s 
colorful, lifelike forms add Eye 
Appeal—put Buy Appeal in displays. 
Lowest in price. 
ILLUSTRATED: Ivy leaves $12.00 to $25.00 doz. 
Formoselle forms $3.25 each. 


Giant links (54%" x 8%") $7.20 doz. 
Anchor (27" x 21”) 4 shell $1.95 each. 
Full round $4.50 each. 
Lifebouy 26” Full round $4.50 each. 
18” 14 Shell $1.75 each. May be used as 
rings by removing flanges. 
Rope not included. 


Write for literature and price lists on 
other Formoselle display items. 


formoselle 
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fusion of the feminine. It is perhaps trite 
to say that for an art of culture to reach full 
flowering, it must have a balanced blending 
of the masculine and feminine. Too much of 
one or the other element is unhealthful, if 
continued too long. 

Therefore it follows that when women de- 
cide to invade display earnestly and in force, 
visual merchandise presentation will make 
great strides forward 

They will be able to do for it exactly what 
they did for advertising earlier in the cen- 
tury. Briefly, they fused decorative finesse 
and feminine psychology with what may 
be termed structural design and utilitarian 
language. 

Facts are in order here. I 
the day when the composition of every dis- 
centered around axial balance. We 


can recall 


play 


were not keenly aware of it but our women 
folk were working on us even then. It 
was largely this restless dissatisfaction 
and constructive criticism, their flair for 
the unusual that must be credited to a great 
extent for lifting display composition (and 
commercial art also) out of the ordinary. 
It had bogged down for years in formal 
balance and it was the feminine demand for 
something different that was so instrumental 
in bringing out informal balance and thus 
not only making display more exciting 
and stimulating but enlarging the scope 
of display design. That pace is still going 
strong. 

Perhaps one may be accused of overesti- 
mating women, but do not forget that most 
extremely sensitive to both 
This trait is engendered 


women are 
form and color. 
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in them from childhood and because of it 
they feel the romance of color and thus have 
had much influence in bringing about the 
informal and vastly more interesting use 
of color we have today. 

Thus we see women are not strangers to 
display. They have influenced it from 
the outside looking in. What will they do 
when they get in? 

Employers of display skill, exercising 
intelligent self-interest, will not choose a 
male over a female applicant merely be- 
cause of gender. The display director or 
store executive is interested in the best 
applicant he can acquire within his bud- 
getary allotment and, since men and women 
have proved equally adept in this profession, 
he will as soon hire the one as the other. 
Such factors as labor laws justly protecting 
women from harmful exploitation, or the 
matter of marriage have not estopped women 
in advertising nor will they in display. 

My experience with women students of 
display more than suggests that they can 
become preeminent in soft goods lines, 
such as ready-to-wear, for here style is the 
key. In this phase of display they often 
demonstrate a surprisingly interesting slant. 
Probably this is because women are more 
style-conscious and therefore their approach 
is more sensitive and sympathetic. They 
are not only fastidious and detail-minded 
but they bring into the class room a certain 
dignified humility that makes them receptive 
to instruction. 

We will agree that in the last analysis 
most retail advertising is addressed to 
women, and even when it is addressed to 
men it seems more like talking to a man 
over a woman's shoulder. But it was not 
until women overcame their timidity and 
took a hand giving it a feminine slant and 
a language all women understand and ap- 
preciate that retail advertising reached its 
zenith. 

The same fact is true to just about the 
same extent in display. Women are the tar- 
get, and who understands women better than 
a woman? 

An examination of trends as revealed in 
census data indicates the growing employ- 
ment of women in the display field. In 1910 
there were 4,902 men and 439 women en- 
gaged as “decorators and window dressers” ; 
in 1920 there were 1,155 women and 7,698 
men; in 1930 the number had climbed to 6,238 
women employed in this field and 13,916 
men; in 1940 (latest data available) records 
reveal 6,732 women and 23,086 men. 

We see, therefore, that within a span 
of 30 years, the proportion of women to 
men in the display field dropped from 10 to 
1 to less than 4 to 1. We note, too, that 
at one point, in 1930, the proportion had 
narrowed to 2 to 1. During the depression- 
filled thirties, employment practices tended 
to discriminate against the employment of 
women in all fields and it is not surprising 
that the 1940 census data reveals a proport- 
ionately greater growth of male employment 
in the display field. But with the return 
to a high level of employment, with the 
military preoccupation of many men, with 
the growing acceptance of women in display, 
we can safely assume that the gap between 
the sexes is again narrowing rapidly and 
can be expected to continue so at an ac- 
celerated rate. 
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COLOR adds so much! 
COLOR costs so little! 


NOW - - PAVELLE COLOR PRINTS AS LOW AS 16¢ EACH! 


Imagine being able to add the magic of sparkling photographic color 
prints to your displays . . . at a cost actually lower, in short runs, than 
ordinary color reproductions! You can do it with Pavelle Color Prints, 
far and away the finest in their field. You can get famous Pavelle Color 
Prints in quantity for as little as 16c each, and you get them in days, 
not weeks! 


SEND FOR IT— FREE! Don’t just take our word for it that 
Pavelle Color Prints will add tremendous selling power to your displays 
. let us prove it to you, with no obligation. Drop us a line and 
enclose any color transparency you have (business or personal); we'll 
make a fine Pavelle Color Print from it absolutely free, and return ihe 
transparency along with your free print in a few days. But don’t delay 
— write right away: 


ape Ny, Raa aa ni CaS hae 


Pavelle Color Incorporated TURN TABLES 


INDUSTRIAL SERVICE DIVISION 533-B WEST 57 ST., N. Y. 19 
THAT ARE TIME-TESTED 


DEPENDABLE PERFORMERS 


Ruggedly constructed, heat-treated 


) / steel gearing resists wear indefi- 
nitely under continuous operation. 
Af dA.S ¢ K 1] | |_/ ‘\ ["\) Use "el spiral gear drive affords 


smooth, effortless transmission of 


power from motor to revolving turn 

table. Reduction gears sealed in 

oil for quietness and efficiency. 
a Vy Friction drive allows display to be 


a an or accidently 
wit! amage to gearing or 
motor. Precision built throughout. 
Finest ball bearing. 


| 





With A.C. 18-watt current consumption 
motor of bal d load capacity of 200 
Ibs.; 12" diameter aluminum enclosure 
and 8 foot heavy duty UL approved cord 
and plug. Shipping weight 15 pounds. 
Speed 3 R.P.M. Overall height 5%”. 
Electrical contacts for illumination $10 
additional. 





Available in 75 and 500 
Balanced Load Capacity. 
Prices on request. 


ee ART R. COHEN CO. 
CHICAGO CARDBOARD COMPANY 810 PENN AVE., PITTSBURGH 22, PA. 


666 WASHINGTON BLVD. CHICAGO 6, ILLINOIS MEMBER NADI 
SOLD BY LEADING DEALERS EVERYWHERE 
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Prize Winners Announced 
By Barron-Anderson 

A number of prizes have been awarded 
for winning windows in a national outer- 
coat display contest sponsored by 
Anderson Company, 
of the regular seasonal contests which the 
company has conducted for several years, 
with awards going to the displaymen who 
made the most effective of a display 
piece supplied by the The unit em- 
ployed in the contest just closed was a 
chrome finish cut-out sign with raised 
metal letters in full color. Windows were 
judged for their ingenuity and for quality 
atmosphere, with special consideration being 
given to attractiveness with which 
draped or modeled. 

The contest was participated in by stores 
in all sections of the country, with the same 
prizes for two classifications—the large 
group, and the medium and small 
group. Duplicate awards were made 
when windows tied 

First prize of $100 went to the following: 
Wilson, Rodes-Rapier Company, 
Louisville; Charles E. Albright, Jacob Reed's 
Sons, Philadelphia; R. G. Van Auken, 
Savard & Colburn, Inc., Albany. 

Display managers of three stores 
won the prize award, $50: 
Glick, Huntington, W. 
J. J. Zettle, The M. O'Neill 
Akron, and Elmer A. Kipphorn, 
Shand, Lancaster, Pa. 

Third prizes, a Barron-Anderson topcoat, 
won by A. A. Liber, Jordan Marsh 
Company, Boston; Marcus H. Smith, Kauf- 
man Brothers, Charleston, W. Va.; Dick 
Schmidt, Strouse & Brothers, Evansville; 
Theron C. Webster, Talbot Clothing Com- 
pany, Lowell, Mass.; E. A. Brower, A. 
Wolfson’s Sons, New Brunswick, N. J., 
and W. J. Alter, C. F. Bilodeau, Inc., Au- 
gusta, Maine. 

Smoking stands were 
prizes and went to C. R. Zimmerman, Con- 
way & Wasser, Greenville, Pa.; Roland 
Fortin, S. Gourse & Sons, Fall River, Mass.; 
age Wilcox, Hardy & McSwiney, Concord, 
N. H.; Francis Reinert, Reinert’s, Boulder, 
Colo.; Dave Rosenthal, Sam Rosenthal & 
Sons, New York City; Thomas Mercier, 
The Star, Norwich William D. 
Horton, The System Company, Brockton, 
Mass., and Fred Silvestri, New 
London, Conn. 


Jarron- 


Boston. This was one 


use 
firm. 


coats 
were 


store 


store 


George 


also 
Larry 
Va.; 
Company, 


Watt & 


second 
Dunhill’s, 


were 


awarded as fourth 


Conn. ; 


Tarney’s, 


Display Ideas Supgasied 
For Cotton Week 

The National Cotton Council of 
Church street, New 
prepared a promotion 
Cotton Week 
stores on 


America, 
York City 13, has 
folder for National 
and will forward it to retail 
request Included are several 
sketches of suggested window displays, as 
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well as sign copy 
will take place 


The promotion this year 
April 29-May 5. 
John Liles Joins 
Bonwit Teller 


John 


Liles has 
New York City, 
Gene Moore, display director 
Walter Hazeltine, who now 
for McCreerv’s. of the 
had been 


Teller, 
assistant to 
He succeeds 
heads display 
city. Liles 


joined Bonwit 
as executive 


same 
with Bloomingdale's. 


Your New York 


Acrylite Products, Inc. 
1545 Inwood Ave. 


FINEST IN DISPLAY FIXTURES 
Piastic — Wood — Metal 


TR 8-7403 


BUYING GUIDE 


Victor Haida Displays, — 

149 West 24th St. H 3-3540 
DESIGNERS & manenacrunnns 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, os 
65 Madison Ave. U 5-6487 
NOVELTIES, ARTIFICIAL mueaiats & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


236 West 40th St. 


Magnani Mannequins 
PE 6-3593 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


WI 7-1687 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural" 





Colonial Decorative Display Co., Inc. 


70 West 40th St. WI 7-0230 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 

506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 
Decorative Display Novelties 
Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York 





wo 


#2? 


= puffing ideas into FEMININE HEADS [ 


Awe, 


Use these columns os 
your buying guide on 
your next New York 
trip. 


From the showrooms and plants of these famous New a 
firms come the ideas, inspirations and equipment 
which have helped make successful literally thousands 
of display promotions in the nation's leading stores. 
From their skill and long experience come display products 
that put ideas ... buying ideas! ... in feminine 
minds at the point of sale. Think first of these 
firms when you think of display requirements .. . 
for it's always Market Week in New York. Fy 
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DISPLAY 
SHOP 























We do more than sell display mate- 
rials at Arthur Brown & Bro. We sell 
the makings of display ideas that give 
you a chance to use your own ingenu- 
ity; to adapt professional display es- 
sentials to your own unique display 
needs! Here are two display helps 
that will arouse plenty of interest. 


OPAQUE PROJECTOR 


MODEL O 


Imagine'the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fast? Just place this projector over 
a photograph, magazine page, coin, jewelry or 
any flot opaque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet square and larger. Projects an area 5” x 
5” at one time or larger area, a section at a time. 


$2950 
F.O.B., N.Y. 
LARGE PROJECTORS TOO! 


Send for descriptive folder showing entire line of 
opaque projectors. 


MITTENS DISPLAY LETTERS 


Complete with lamp ond 
8-foot cord and plug. 


Copyright 1949 Mitten's Display Letters 


These 3-dimensional letters are ready to use at 
once! They're inexpensive * they come in beav- 
tiful modern types © they're quick to handle! 
Note to ingenious display men: Mittens letters 
ore as bright as neon when you gild them, or 
highlight them with shiny bead fragments! 

Send for folder showing complete listing of 
Mittens display letters, 


Visit America's Leading Art Supply Center 


“THE DEPARTMENT STORE 
OF ART MATERIALS" 


ARTHUR BROWN & BRO. Inc 
2 West 46th St. New York 19. N Y 


CO 5-7100 — Open Thurs. 'til 9 p.m. 
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Brock Reelected 
By Atlanta Group 

John Brock, Rhodes Furniture Company, 
has been reelected for the third consecutive 
time as president of the Visual Merchan- 
dising Guild, Atlanta. Also returned to 
office were Kenneth Acree, Zachry’s, as 
first vice-president, and William Dowda, 
Rich’s, Inc., as second vice-president. Grace 
W. Anderson, Fairchild Publications, was 
named secretary-treasurer. 
Detroit Group Plans 
For City's Birthday 

Reuben Ryding, director of. public rela- 
tions for Detroit's forthcoming 250th birth- 
day festival, was the speaker at a recent 
meeting of the Detroit Display Club. He 
gave an informative talk on the plans for 
window, building and street decorations for 
the festival. 

Support for the program was asked by 
Oscar A. Luke, J. L. Hudson Company, 
and Alfred Stern, technical director for the 
250th Anniversary Commission. Edwin 
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White, of Displaycraft, and Harold Bromel 

displayed designs of the anniversary motif. 

Club president William G. Toll, Sam’s, 

Inc., assured the anniversary representatives 
of the club’s full cooperation. 


San Francisco Store 
Appoints Ammann 

Davis Schonwasser & Co., San Francisco, 
has appointed Arthur Ammann to the posi- 
tion of display manager. At one time he 
was with Franklin Simon & Co., New York 
City, and more recently was first assistant 
at the City of Paris, San Francisco. He 
succeeds Howard Koons, who has joined the 
display staff of The Emporium, of the same 
city. 


Mary Lewis Resigns 
Greneker Post 

Mary Lewis has_ resigned 
Greneker Corporation, New 
after a year with that company. 
announce her future plans soon. 


from the 
York City, 
She will 





TRADE PERSONALITIES . 


- No.95. .. by Zar bhor_ 





Forma: epucation inciuveo ex- 
TENSIVE COURSES IN ADVERTISING, 
SELLING , SHORT STORY 
WRITING. PRIOR TO ENTERING THE 
DISPLAY FIELD HE PUBLISHED A 
WEEKLY MAGAZINE. 


BELLEROSE , N.Y. 





RED WING PRODUCTS 


HE LATER ORGANIZED A SUPPLY 
PURCHASING AGENCY WITH 600 
DEPARTMENT STORES, BANKS AND 
INDUSTRIAL FIRMS AS CLIENTS. 


FORMED RED WING 
PRODUCTS SEVERAL 
YEARS AGO TO 
MANUFACTURE PLASTIC 
DISPLAY PRODUCTS AND 
HAS BEEN VERY SUCCESS- 
FUL. LIKES TO IMPROVE 
AND GLAMORIZE BASIC 
DISPLAY EQUIPMENT. 


HOBBY: WRITING FOR 
NEWSPAPERS AND 
MAGAZINES. 
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The fashions you display have fine features — so point them up! 
Give your windows the magical magnetism that draws crowds, 


pulls sales . . . with marvelous Magnani Mannequins. 


“figures that really figure ... in sales” 


magnani mannequins 


236 West 40 Street @ New York City 


Available in Canada at Durand Mannequins, Ltd., 747 Guy Street, Montreal, Quebec. 
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No wonder the big trend’s to 


AMPLEX SWIVELITES 





Swivelite Hood units in Mace Jones Furniture Store, Kansas City, Kansas, sup- 
= by W.T. Foley Electrical Supply Co., Inc.; lighting layout by John Maultsby, 
Architect. 


ss al THE PLAIN FACT is that Amplex Swivelites give the most for 
your money. They're smartest-designed ...and made of alu- 
minum with a permanent satin finish. 

Special air-flow ventilation reduces burn-outs. Their exclusive 
double-ball swivel gives instant, positive, fingertip control. And 
each basic unit of Amplex Swivelites is interchangeable with 
every other. Arranging new lighting effects is faster, easier, more 
economical. 

For today’s outstanding buy, send for the complete Amplex 
Swivelite story! 





Simply write Amplex Corporation, Dept. B-3, 
111 Water Street, Brooklyn 1, New York. 


AMPLEX 


Sealed-Beam Reflector Lamps, Colorbeam Lamps, Spotlites and Floodli Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lamps, 
Traffic Signal Lamps, Incandescent Lamps, Fluorescent Tubes, Display Accessories. 





e eo | 
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Frankel Introduces 
New Displayer 

“Revolvo-Form,” a new merchandise dis- 
player for casual shoes, play shoes and 
slippers, is being introduced by Frankel 
Plastic Corporation, New York City. 

This fixture is of the self-selling type— 


a two-tier revolving stand holding 12 Frankel 
shoe forms so that a range of styles and 
colors can be shown for customer selection. 

Mounted on ball bearings, it revolves 
at finger-tip touch, ‘requires only 20 inches 
of counter space (in width), and shows an 
unusual assortment in small space. It is 
topped by a sign and card holder. 

It is also especially suitable for use on a 
turn-table for an attention-stopping window 
display. 

The 12-style displayer is 26 inches high. 
It is also available in a one-tier model 
showing six stvles. 


Point Of Purchase Names 
Symposium Committee 

The Point of Purchase Advertising Insti- 
tute, New York City, has named the follow- 
ing committees for its two-day exhibit 
and fifth annual symposium to be held at 
the Waldorf-Astoria Hotel on April 3rd 
and 4th: 

Symposium committee: Walter J. Ash, 
Consolidated Lithographing Corporation, 
general chairman, and Harry Fenster, of 
I. Fenster & Sons, assistant general chair- 
man. 

Exhibit committee: John White, Gardner 
Displays, chairman; Ed Baker, Palmer 
Associates; Roy Dent, Top Flight Tape 
Company; Henry Parker, Grand Haven 
Harbor Industries; Toby Tobeckson, Sher- 
man Paper Products; Gerald Greenebaum, 


| Consolidated Lithographing Corporation; 
Charles Audette, Niagara Lithograph Com- 
| pany, and Emil Martocci, Industrial Litho- 


graphing Company. 
Mounters committee: William Carmichael, 
Arvey Corporation, and Harry Fenster. 
Luncheon committee: Robert Sironi, Carl 
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Wehde Associates, chairman; L. T. Piper, 
Jr., Forbes Lithograph Mfg. Company; 
Joseph Mennen, I. Fenster & Sons; William 
Glover, Sweeney Lithographing Company, 
and Jack L. Doniger, Consolidated Litho- 
graphing Corporation. 

Members dinner committee: George Row- 
land, Gardner Displays, and Carl Bergmann, 
Palmer Associates. 


INTERIOR DISPLAY 
[Continued from page 31) 

sizes, shapes and purposes is displayed ver- 
tically, apparently without any support. The 
wall is magnetized so that the cutlery stays 
in place simply by setting it against the wall. 
The general color tone of the shop is a light 
brown and blonde stain, giving a sparkle to 
the flash of the blades. 

The romance of pleasant entertaining was 
given its due in an exciting layout for china 
and miscellaneous decorative pieces at Wood- 
ward & Lothrop (Washington, D. C.). A 
large well lit department is set off from the 
rest of the floor by a few steps. (Last photo- 
graph.) Two-tier tables with modern lines 
are set length-wise in the shop to give an air 
of spaciousness and grace. Boxed-in fluores- 
cent fixtures fill the department with light 
and point up every detail of the merchandise. 
Growing plants are scattered throughout the 
section to assist in creating a home-like in- 
formality. D. L. Herndon is Woodward's 
display director. 

“Sailing, sailing, over the bounding main 

’ that’s the current theme song of retail- 
ing-gone-to-sea aboard the luxurious new 
S. S. Independence. And the envy of all 
displaymen with a wanderlust must be Bill 
Okie who went along on the initial 53-day 
cruise to change displays from time to time 
in the various shops on board. 

Most prominent of the shops is Saks-Fifth 
Avenue’s first floating store on the main deck 
(not illustrated.) A smartly appointed shop, 
designed (as was the ship’s entire interior) by 
Henry Dreyfus, the Saks store sells men’s 
and women’s ready-to-wear, accessories, tex- 
tiles and gift items. Main stress is placed on 
sportswear and typical cruise attire. The 
basic color scheme in the shop is terra cotta 
and gray, with light oak fixtures. Spots are 
set into the perforated white ceiling. In the 
rear of the shop is a small fitting room and 
storage compartments. Functional design is 
featured in the men’s section, with its glass- 
enclosed cases and shelf units on which mer- 
chandise is displayed. 


Change Of Location 
For William L. Baer 

Formerly located at 77 Lexington avenue, 
New York City, William L. Baer Company 
has moved to larger quarters at 129 West 
27th street, of the same city. The firm 
specializes in display novelties. 


Mike Dai Wins 
Local Contest 

Top award in a local display contest 
sponsored by the Women’s Institute of 
St. Paul, Minn., has been awarded to 
Michael Dai, of The Emporium. It is the 
second time he has won the honor. 
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Clinch sales with glistening brilliance... 


AMPLEX 
SPARK-L-LITES 


FOR HIGHLIGHTING diamonds, jewelry, silverware... creating the 
maximum sparkle that spells top attraction and sales appeal . . . there’s 
nothing like Amplex Spark-L-Lite Reflector Lamps. Spark-L-Lites are 
clear bottom super-spots! Their intense, radiant beam with filament 
striations brings out all the lustrous beauty of highly-sur- 

faced merchandise. 


The hermetically sealed pure silver reflector lining of 

Amplex Spark- L-Lites assures permanent reflecting 

efficiency throughout the long-burning life of the 
lamps. 


And all Spark- -L-Lites feature the Amplock 

locked-in, all-mechanical base that is guar- 

anteed never to loosen despite the highest 
service temperatures. 


For the sparkling highlights that are 
reflected in sales, ask for full informa- 
tion on Amplex Spark-L-Lites to- 
day. Write Amplex Corporation, 
Dept. B-3, 111 Water St., 

Brooklyn 1, N. Y. 


Sealed-Beam Reflector Lamps, Colorb lamps, Spotlites and Floodli Industrial 
Infra-Red Heat Lamps, Vibrotion and Rough Sonos Lamps, Street Lighting Lamps, 
Traffic Signal Lamps, Incandescent Lamps, Fluorescent Tubes, Display Accessories. 


Be Sit sini 
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ymbol of 
Quality 


Flowers-Foliage 


GE€N€RAL 
DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


ncinnati 2, Ohio 


HOME OFFICE - FACTORY 








General Display Corpor- 
ation is recognized as 
the Symbol of Quality 
among Department Stores 
and Specialty Shops from 
coast to coast. 








NLY 
MITTEN’S 
LETTERS 


> you perfect white m 


letters! 14 faces 
9” high. Third Dimensional 
to 1” relief 
CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 
Put dramatic 
sales appeal in 
Windows ® Point of 


Sale * Departmentalization 


Write for name of nearest dealer 


MITTEN’S 
DISPLAY LETTERS 
2 West 46th St.. New York 

OR Redlands, California 
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—Planning for the Southern Display Association Conference. Standing, left to right: Al 
Perotti, Marshall Moody, Dick Reynolds, Jake Caprielian, Ted Solomon, Howard West, Wally 
- Howell, Ruth Wylie, Jack Heimburger, Herb Hill, Spud Brannon and Vic Klein. Seated, 
Mrs. Marshall Moody, Aimie Wilie, Eddie Nunan, Mrs. Ted Solomon, and Mrs. Herb Hill— 


Committee Plans 
Southern Conference 

Eddie Nunan, Jas. K. Wilson Company, 
Dallas, and president of the Southern Dis- 
play Association, comments as follows on 
plans for the SDA Conference to be held in 
Dallas April 29 through May 2: 

“Dallas for display in ’51! With this 
rallying cry 20 top display people of Dallas 
pledged themselves to a program of unend- 
ing support and hard work toward promoting 
the biggest and best Southern Display Asso- 
ciation Conference and market ever held. 
We have called for a pooling of all of the 
talent and ingenuity of Dallas, a great mer- 
chandising and fashion center well equipped 
to present visual merchandising at its best, 
to work tirelessly for a Conference and 
market with an abundance of educational 
features, entertainment and showing of the 
finest in display materials. 

“The meeting was opened with a brief 
resume of the work, publicity and arrange- 
ments that have already been accomplished. 
The committee meeting then turned its 
attention to a round-table discussion of 
detailed planning for the Conference. It 
was unanimously agreed that every possi- 
ble effort will be made to bring to the 
Conference the very best available speakers 
and to set up a series of practical educa- 
tional demonstrations by experts in various 
phases of visual merchandising. It was 
decided that major emphasis of the Con- 
ference should be on practical, informative 
speeches and demonstrations at all levels 
so that all could avail themselves of the 
opportunity of seeing, hearing, and learning 
as much as possible. 

“At the same time, however, entertain- 
ment plans call for utilizing all the facilities 
for fun and play that Dallas offers. Indi- 
vidual committee assignments were then 
discussed and specific assignments were 
made. Each committee was asked to give 
a complete report of their progress as soon 
as possible. 

“The gears are turning at full speed. Dal- 


las will be ready to welcome you to a 
great SDA Conference and market come 
April 29. Be ready for it. Send in your 
reservation to the Hotel Adolphus now.” 


ENTIRE NEW STORE 
IS DISPLAY 


[Continued from page 36] 


into a conventional case for the display 
and storage of other merchandise with the 
addition of a sliding panel in front of the 
open shelves and wall-shelves that can be 
quickly installed above the case itself in 
fixed brackets. 

The three levels of the store are them- 
selves integrated by a graceful “floating” 
spiral staircase, flanked by an_ unusual 
wire-and-wooden-button web that, on the 
main level, frames a comfortably appointed 
shoppers’ rendezvous. 

Throughout the store the merchandising 
advantages of open-floor planning are com- 
bined with the intimacy of a smart specialty 
shop by giving dramatic individuality to 
each department without interrupting the 
flow of customer traffic throughout the 
store itself. Curved walls, semi-partitions 
(none over 4% feet), and the subtle use of 
different textures and colors give the illu- 
sion of separate sections to what is actu- 
ally a series of carefully integrated de- 
partments. 

A combination of incandescent and fluo- 
rescent lighting provides a 45-footcandle 
level of illumination throughout the store, 
with Wendel fixtures utilized to highlight 
certain displays, as in the jewelry depart- 
ment. Most display cases, moreover, in- 
corporate their own source of illumination, 
in each case especially designed to exhibit 
to best advantage the specific merchandise. 

All fixtures and decorative details, in- 
cluding the novel standing ash-trays, were 
designed by Becket and his firm. Virtually 
the only interior appointments not executed 
by the architects, as a matter of fact, are 
the luxurious tropical plants that add the 
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ultimate touch of elegance to what is 
already acknowledged one of the most 
beautiful shops of its kind in the country. 

The informal china department (first 
photograph) is designed as a circular room, 
with its circumference interrupted only by 
the entrance and an opening for the ele- 
vator. Adjustable shelves in natural prima- 
vera make it possible to display entire set- 
tings of each service against a background 
of light green. The floor is of cream-colored 
terrazo and the huge egg-crate fixture in 
the ceiling serves to diffuse a combination 
of fluorescent and incandescent lighting, 
scientifically balanced to display this china 
to its best advantage. All fixtures were 
designed by Welton Becket and Associates. 

The magnificent screen seen in the sec- 
ond illustration was executed by Emile 
Norman to the specifications of the archi- 
tect and portrays the 12 months of the 
year in as many panels of translucent plas- 
tic, in which are embedded cut-out symbols 
representing the various national holidays. 
The frame is of gray English hare wood to 
match the other woodwork in the store. 

Cases for the sterling silver place settings 
are of hare wood with bronze legs, with 
the silver displayed against a flattering 
background of royal blue velvet (third 
photograph). Cases for the display of 
larger silver pieces are of glass and bronze, 
with a wide base. Special fluorescent fix- 
tures highlight the silver displays with re- 
cessed incandescent ceiling spots providing 
general illumination. 

The interesting shadow-box checker-board 
was specifically designed by Welton Becket 
and Associates for the display of Hall’s 
collection of fine glass. Each raised box 
has its own fluorescent lighting fixture, 
with those above eye level concealed by 
flash opal screens. Each shadow-box is 
lined with royal-blue velvet. The unusual 
display and service tables of bronze and 
hare wood were also designed by the archi- 
tects. 


To Award Plaque 
In Display Contest 


An annual prize contest for outstanding 
retail window and interior displays featuring 
electric housewares as gifts for every oc- 
casion has been announced by the Electric 
Housewares Section of National Electrical 
Manufacturers Association. The purpose 
of this contest is to reward the ingenuity 
and enterprise of displaymen in the de- 
velopment of successful merchandising 
ideas in connection with the electric house- 
wares industry’s nation-wide gift campaign 
whose theme is: “Give electric housewares— 
First choice for every gift occasion.” 

An official industry first prize plaque will 
be awarded in each of the following retail 
classifications: Appliance dealers, jewelry 
stores, hardware stores, department stores, 
electric service company stores, and drug 
stores. Additional certificates of excellence 
will be awarded other displays at the dis- 
cretion of the judges. 

Any store retailing electric housewares 
may enter the contest. A kit containing an 
official poster and four streamers can be 
obtained free of charge by writing to Elec- 
tric Housewares Section, National Electrical 
Manufacturers Association, 155 East 44th 
street, New York City. 
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Grass Mats. 





GREEN PASTURES 
To Fatten Spring & Summer Sales! 


Base Your Displays On 


“NATURALIKE” 


SUPER-FIDELITY GRASS MATS 


5 as you may to find a substitute for grass 
as the foundation for any and all spring and 
summer displays, you will always come back 
to grass mats — because it is the natural, 
seasonal setting for outdoor merchandise. 

“NATURALIKE” Super-Fidelity Grass Mats 
are well known to display men for their close 
resemblance to living grass and their rugged 
resistance to wear under hard service. Made of 
the finest Madagascar Raffia, anchor-stitched 
in lines one inch apart on heavy, high-quality 
burlap, each “NATURALIKE” mat is treated 
to prevent mildew, and fire-proofed for safety. 


Available in all Standard Sizes 
3’x 6 —3’x 15 — 3’ x30 — Fx —F xl 
“TUFF-TURF" SPRINKLINGS 
The new, economical “fill-in” material for 
those odd-shaped spots difficult to fit with 
standard mats. Easy to use and re-use. 3-lb. 


cartons. Perfect match with “NATURALIKE” 


Order your “Naturalike” Grass Mats and Sprinklings 
from your display supply house. 


MEMORIAL GRASS CO.—Uhrichsville, Ohio 
































CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket ers are just 
the thing for soft line dispiay. 

CL 10 Package of 50.........$ 7.65 

Lots of 100... 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 


























VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 
NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 


photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 


Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 




















WORKING WITH PAPER 

{Continued from page 21] 
~The Myercord people now make a decal 
for the furniture industry which may find 
display use. The decals amount to paper-thin 
plast.c veneers in full color photographic re- 
production of finished hardwoods, including 
exotics such as zebrawood and ebony. The 
plastic veneers are designed to be wet-mounted 
on woodwork prepared with a coat of sanding 

sealer. 

Though inexpensive as compared with paint 


| or even with wallpapering, seamless paper 


when properly handled can be a great satis- 
faction. At best it can be a quick way of 
securing a smooth and spotless finish for 
platforms, panels, shapes, or window back- 
grounds in a glowing color; but at worst it 
can be very sad indeed. Good seamless tech- 
nique is not crepe paper technique nor wall- 
paper technique nor oilcloth nor fabric tech- 
nique; it is more like wallboard technique, 
only more difficult. It has no give and can- 
not be pulled or stretched to remove wrinkles 
or creases, and can not have smudges erased. 
It can be stapled only at the edges, and for 
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covering other than flat planes requires still 
further technique. It must be hung and flat- 
tened to its surface before being secured, and 
then secured, first at the top, then after fur- 
ther smoothing at the bottom and lastly at the 
sides. 

Seamless is purchased most economically in 
rolls weighing up to a ton, in 9, 7 or 5-foot 
w.dths. Rolls of this size and weight need 
special handling beyond the usual table top 
for unrolling and cutting. (Fig. 1). The 
heavier rolls can be stood upright on circular 
steel beds mounted on tapered thrust bearings, 
and the 5-foot rolls can have pipes threaded 
through them for laying up in a rack. 

Paper is removed from the large rolls by 
winding off on a split dowel, hand held or on 
a motorized mount. Paper from the hori- 
zontal rolls is drawn out on the table for 
measuring and re-rolling. For a job such as 


—Above, the waves and foam are of aqua 

and white seamless paper, with a black papier 

mache whale . . . Below, a paper church and 

leaves, and shredded paper wigs on composi- 

tion board figures in one of a nursery rhyme 
display series— 
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Devices for handling heavy rolls 
of seamless paper— 


—Figure |. 


covering 20 counter tops or the backs of 12 
niches, the paper may be prepared in one of 
two ways: The proper total footage for one 
dimension is wound off into a new roll, which 
is cut with the planer blade on the table saw 
to the other dimension. The displayman then 
maneuvers the roll inside the niche or on the 
counter top, stapling each end and then cut- 
ting the roll free. 

The other method is to fold the paper back 
and forth on the cutting table, weighting the 
stack, and trimming with a mat knife on steel 
straight edge and square. This results in 
separate finished sheets which can be rolled 
together and taped to go to the installation. 

In covering a circular platform with seam- 
less paper (or curved planes such as heart 
or palette outlines), it is necessary to work 
from the rear side. The covering paper is 
laid flat on the table or over wrapping paper 
on the floor. The platform is inverted on 
the paper and the excess paper cut away with 
a mat knife beyond a 2- or 3-inch border. 
The paper is folded upward, creasing uni- 
formly around the circumference, and the 
border sliced radially every two or three 
inches — or more frequently if the curve is 
sharp. The resulting flaps are stapled back, 
the platform righted and a strip of the same 
paper is run around the side, stapling first at 
the ends and then at the top and bottom. 
Several such strips can be prepared at once 
by cutting sections off a roll, on the bandsaw 
or table saw. If transportation is a problem, 
the papering can be done in the window. 

In papering a window with seamless paper 
(Fig. 2) the paper is pre-cut to approximate 
length in the shop, the rolls marked and se- 
cured with masking tape. In the window 
the wall strips are hung and sighted, then 
stapled at the top. The air is smoothed out 
from behind, and the paper is stapled at the 
bottom and on the side which will be over- 
lapped by the next sheet. After all vertical 
sheets are hung, a brush with rubber cement 
is slid along between the seams. Rubber 
cement is widely used in paper work and photo 
mounting because it does not soak and dis- 
color the paper. After drying, which takes 
only a few seconds, any excess can be com- 
pletely removed with art gum or a dried roll 
of rubber cement. 

If the floor is to be papered also, it is first 
covered with building felt, a heavy soft paper 
which will absorb the weight of the display- 
man working in window socks, without mar- 
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Lge sloppors for gf das ditplays 


PRR 


$279 » MOTHER’S DAY 
PANEL, 36 in. x 48 IN. 


FLAT SURFACE, CORRUGATED BACK 


Activate the gift buying urge for 
Mother with this eye-appealing 
panel. — gee processed 


pink, yellow, flesh, 
— Dleck, pale blue and deep 


Each 7 « « $435 
w, 


$47 « STREAMER 
6 IN. x 48 IN. 
GLEAMING JADE GREEN FOIL, SILK 
SCREENED WHITE, PINK, SPRING GREEN. 


EACH 








” KAR 
yA VAR TT f 
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$281 + FATHER’S DAY 
PANEL, 36 IN. x 48 IN. 


FLAT SURFACE, CORRUGATED BACK 
A most appealing and inviting 
display setting for Father's Day 
gift promotions. White Reyboard 
processed red, yellow, flesh, 
brown, tan and pale green. 

Ged: . he ee 


—, 
S48 ¢ STREAMER 
6 IN. x 48 IN. 


GLISTENING TAN FOIL, SILK SCREEN 
PROCESSED WHITE, DK.BROWN, GREEN. 


EACH ... . $1.40 


THE REYBURN MANGFACTORIDG CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. eo  ROVERSFORD, PA. 











SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is a obligation and no salesman will 
call. 


37 EAST 12™ STREET 
NEW YORK 3, N. Y. 


* |BULLETIN COMPANY| 
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PAPEREO VALANCE S@ennnd 
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TWO time-savers for Display and Sign Men —Figure 2. Papering a window with seamless 

are the Hansen BLUE-LINE Tacker and the paper... (see text for details) — 
Hansen Vest-Kit. Combined, they improve and 
speed up display and sign tacking. ; , Th 2 + buildi 
« ring the paper over it. le strips of building 
is page i weal ggrendatensr pce’ 0 felt should be butt-joined, and the seams 
zt Liat Al Ais ee “6 sealed with masking tape. The floor is then 

added feature of an easily removable Take-up Seq : : 
Jaw. This feature improves Tacker perform- aid, stapled on one side, and the air worked 
ance. Provides easier inspection. ere , It is pare where . prs _ — 
ois which may be on a curve, and sliced along the 
Biss ah peer neritianet i: a — — crease with a mat knife. A narrow strip of 
P n A : we : 

Used In cecinneion with olay 5 cade Soles. ¥-inch composition board, painted the paper 
it saves time, steps and staples. INVESTIGATE! color, may be pinned along the wall seam as 
moulding, and the heads of the pins clipped. 


Request Booklet T-40 Between the uprights of the valance at the 
glass a valance floor board is placed; this is 
composition board covered with the same 
paper. 

5041 RAVENSWOOD AvE. CHICAGO 4O ILL. A moisture-proof floor may be prepared 
with sisal kraft paper (tar saturated center) 
for laying turf or for wet “Textone” work 
done in the window. 














Seamless paper provides by far the easiest 
and least expensive means for changing the 
color mood in a series of windows. Back- 
ground color is an important adjunct to mod- 
ern display planning; cool colors invite in 
the heat of summer and warm yellows and 
terra cottas are welcome when they appear in 
the winter resort travel promotions; variety 
and gaiety and impact from across the street 





—Figure 3. Typical uses of “Easycurve™ 
compo... (%-inch "Upson"). (A) A “hat- 
box" desk or millinery table . . . (B) Flexible 
We're not at all bashful to crow about the INTERIOR mounting strips for records . . . (C) Scrolled 
DISPLAY AND STORE PLANNING REVIEW service, pub- tn ae ae 








lished for nigh onto a dozen years by Retail Reporting page ye 1 by 2 as skeleton— 


Bureau. A thorough coverage of spot displays and depart- 
mental design in pace-setting stores of New York, Los 
Angeles and other cities. 


More than twenty 8 x 10 photographs each month, sent 
twice monthly with full description and dramatic three- 
dimensional color kodachrome to give you the full effect 
of each display or architectural setup. 


As-a silent partner in your interior display and store plan- 
ning department, as a solver of problems, this one is tops. 
For sample, rates, information, without obligation, write: 


RETAIL REPORTING BUREAU 


101 Fifth Avenue @ New York 3, N. Y. 
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are calculated to demand closer inspection. 
The temporary quality of seamless is in a way 
an advantage as it indicates easy disposability 
and frequent change — no painting crews or 
days of drying time need be figured. 

Seamless paper has other uses than the 
papering of blocks, platforms, and window 
backgrounds. For expensive water color 
paper and parchment reader effects it can be 
spray painted a slightly different shade and 
torn carefully to expose the stock color at 
the edges. Stacks of seamless may be folded 
and cut at once with the “Cutawl” for un- 
folding into lacy patterns, or other stacks may 
be sandwiched between composition board and 
run off on the bandsaw for colored pennants, 
scatter hearts, leaves or shamrocks. A roll 
may be bandsawed for streamers, copy strips, 
spirals or festoons. Band-sawed at an angle 
or on a curve, it unrolls into scallops or 
waves. 

The secret of trick work with paper is in 
matching the stiffness of the paper or board 
to the scale of the work. It would be helpful 
if the paper companies could popularize an 
index for comparing papers so a paper sculp- 
tor wouldn’t have to find out by a great deal 
of trial and error. 

For example, a vertical pleated tissue paper 
strip will support itself up to 3 inches in 
height, whereas slick gift wrapping paper will 
do the same up to 18 inches, and seamless 
paper will do likewise up to 5 feet in height. 
Paper dolls, paper boats and paper darts 
normally scaled on 8% by 11 typing paper or 
newsprint will support themselves similarly 
when scaled about 6 by 8 feet on seamless; 
and still heavier manila sheathing papers are 
available for larger scaling. A heavy slick 
paper, almost of the quality of stencil paper, 
is obtainable in 7-foot rolls. It spray paints 
nicely. 

The next heavier series of papers is made 
up of the mat boards, the favorites for show- 
card and window reader use. This material, 
available in many fine colors, is frequently 
run on the “Cutawl”, iigsaw and bandsaw for 
scrolled copy card frames, suspended cupids 
and angels, musical instrument outlines, etc. 
In use for scatter-objects, five sheets of 
hunter green, two of chartreuse and one of 
melon can be nailed together in a stack and 
bandsawed together for a proportionate color 
scheme. In use the largest of the accent color 
outlines would be saved for window readers. 

Clean cut three dimensional work is pos- 
sible in mat board and composition board 
stock by scoring with the mat knife where 
bends are to be made. The bend is made 
away from the half-cut. Seamless paper and 
manila building paper may similarly be bent 
on creases scored with a blunt object. 

The heaviest of the papers (and card- 
boards) as we consider them, and the lightest 
of the wallboards are the composition boards 
such as “Upson” and “Pabco”. The thinnest, 
\-inch and familiarly called “Easycurve 
Compo”, is the limit of our present definition 
of paper, dependent on flexibility ; beyond this 
point the display industry uses the heavier 
boards as lumber substitutes. Figure 3 pic- 
tures some typical uses for “Easycurve”. 

Mat board and composition board can be 
spray-painted fearlessly with water thinning 
paints, whereas the lighter papers tend to 
buckle when wet. When large areas of 
seamless or building paper are to be painted, 
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Standard 
3 ft. x 6 ft. $4.50 $48 
3RASS MATS @a. Dozen 








YOU CAN FOOL THE 
BEST OF 'EM WITH— 


Vhiture Like GRASS MATS 


We promise these fresh, Nature-Like 72- 
Row Grass Mats will enhance the attrac- 
tiveness of your display creations. These 
mats have the “new look” that lasts longer 





12 in. width x 15 ft. length. . 
17 in. width x 15 ft. length. . 
5 #. width x 6 ft. length. .. 
3 ft. width x 15 ft. length. . 
5 ft. width x 10 ft. length 
5 ft. width x 15 ft. length 
3 ft. width x 30 ft. length 


.$ 3.75 
5.50 
7.50 

11.25 

12.50 

18.75 

22.50 


Available in Natural Raffia Grass at 
same prices. Special Sizes to Order 
—Any Length or Width. 








b they are made of highest 
quality material and workmanship. The 
turf is heavy and extra-thick. Perfectly 
uniform and even—no bare spots show 
through on these Nature-Like Grass Mats. 
Turf is securely stitched to a durable bur- 
lap base. 

Sprinkli Cov Ox. 
sreaten Soar, orm $3.95 
4 ib. sian Ose 


ArT R. COHEN Co. 


810 Penn Ave., Pittsburgh, Pa. 
Member NADI 








the entire piece can be stapled to a wall and 
given a sanding-sealer or shellac spray coat 
beforehand to prevent absorption of water and 
stretching. To prevent cupping in compo 
board without bracing or backing, both sides 
are painted to equalize the drying tensions. 

The discerning eye of the displayman lets 
no possible medium escape. Even cardboard 
boxes are pressed into service. Gift wrapped, 
boxes can become little parachuting figures 
over the gift wrapping department, while 
specially shaped umbrella boxes with the Bon 
Marche label become bell bottom trousers for 
sailor men. Pressed into service are news- 
print, eggcrate dividers, paper towels, shredded 
paper, and sandpaper — to mention only a 
few of the many possibilities to be found in 
the use of paper for display. 








ELASTIC PETAL TOP WIGS 
Fits any size pi P pA by Helen. 


Manufactured by 


NU-SHOW DISPLAYS, INC. 


97 Sixth Ave., BArclay 7-8974, New York City 13 











SUNFAST 


DISPLAY PAPER 


FOUNDED 1844 


24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 
on request. 


Complete stocks in New York, 
Chicago, San Francisco 
Butler Houses. 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
247 Park Ave. Tel Plaza 3-7860 
New York City 17 


SPRUCE UP 
FOR SPRING 


For Fine Manikin 
Peclataldallave lave! 
Distinctive Wig Styling 


MADISOMA 


America’s Largest Manikin 
Refinishers 

Mfg's of MANIKIT & MANIWASH 

NEW YORK — 164 WEST 25TH STREET 

CHICAGO — It! 5S. DESPLAINES ST 

DALLAS — 1209 S. INDUSTRIAL BLVD 


LOS ANGELES — 312 EAST 3RD STREET 
SAN FRANCISCO — 577 HOWARD ST 


FACTORY-ON-WHEELS 


| through 
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Freeman's Displays 


HE Freeman Shoe Corporation, lo- 
cated in Beloit, Wis., is the nation’s 


largest manufacturer of men’s fine 
footwear, exclusively. Being comparatively 
young, the firm has _ achieved 
producing a fine product and 
through continuous efforts to make Free- 
man merchandise still better. 

This is also the motivating sentiment of 
the display department, headed by H. C. 
Farmer, where the utmost pains are taken 
to see that Freeman displays are of the 
same high standard as the company's foot- 
wear. 

At the present time Freeman's display 
department services 115 Freeman retail 
stores with a special custom display every 


success 


four or five weeks. In addition to this 
Farmer must provide for seasonal displays 
for a great number of independent whole- 
sale accounts throughout the country. 

In discussing how the department oper- 
ates, Farmer comments: “We have found 
that in roughing out our displays in sketch 
form first, and then doing a quick color 
rendering of them we have by-passed many 
pitfalls and cut the unit cost considerably. 
The color rendering is approved by those 
concerned, paving the way for the actual 
mock-up model. This model is held as 
rendering as possible, but 
using fine woods or textures to embellish 
the model into as high grade a proposition 
as our budget can afford. After the actual 


close to the 


| W IN STITCH 
win STITCH 
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mock-up model is approved, we mass pro- 
duce it in the quantity required. We plan 
this phase of our operation four months 
prior to the actual installation date.” 

Two typical Freeman display settings are 
seen here. The one for “Nylon Mesh” used 
the egg-crate design to tie in with the 
screen-woven fabric employed for the shoes. 
For “Twin Stitch”, the display props were 
two enormous needles, threaded with wire. 


Fragrance Foundation Exhibit 
Features Displays 

The Fragrance Foundation held an ex- 
hibit at the International Flower Show at 
Grand Central Palace, New York City, 
during March 5-10. Included in the inter- 
esting display of the Foundation was a 
12-foot map of the world, showing raw 
materials used in the making of perfume 
and the parts of the world from which they 
come. Also there was a display of histori- 
cal perfume flacons, dating back to the 
time of the ancient Egyptians. 

Specially flown by Air France Airlines 
from France for the Foundation’s exhibit 
were several boxes of mimosa, the first 
flower to bloom in the spring in the famous 
flower fields of Grasse, one of the great 
perfume oil centers of the world. The entire 
display, the theme of which was “Fragrance 
—Breath of Beauty,” was bathed in con- 
stantly changing pastel lights to portray the 
ever-changing moods of fragrance. In 
addition, a perfume fountain played con- 
stantly, with a different fragrance each day. 
Design and execution of the exhibit was 
by Tom Lee, Ltd. 


Forbes Lithograph Head 
Dies After Long Illness 

William Stuart Forbes, chairman of the 
board and treasurer of the Forbes Litho- 
graph Company, Boston, died recently at 
his home in Hamilton, Mass., following a 
long illness. 

Forbes was born August 23, 1871, in 
Jamaica Plain, Mass. He attended Massa- 
chusetts Institute of Technology and later 
became president of the class of ‘93. In 
1893 he became associated with his father, 
the founder of the Forbes Lithograph Com- 
pany, and under his leadership the company 
advanced its world-wide reputation. He 
retired as president of the company in 1946 
to become chairman of the board and 
treasurer. 


Zofness Brothers 
Appoints Mason 

Abbott Mason! has been appointed dis- 
play manager at Zofness Brothers, Bartles- 
ville, Okla. He was formerly display mana- 
ger at Montgomery Ward & Co., Santa 
Ana, Calif., and before that display manager 
at Klein’s, Beatrice, Neb. 


Announce Theme 


For Mother's Day 

American Mothers Committee, Inc., 393 
Seventh avenue, New York City 1, has 
announced “Nothing's Too Good For Mom!” 
as the theme for the official poster for this 
year’s observance of the event on May 13. 
Promotion suggestions and the poster can 
be obtained from the address given above. 
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PROMPT DELIVERY! 


Despite increasing shortages of critical plastics and metals 
we are not holding back on filling our customers’ orders when 
possible, at prices that are below the December, 1950 level 
on some numbers! 

For the past half-century our customers have enjoyed the 
advantages of dealing with a reliable manufacturing source. 
We invite your inquiries. 


| 


‘DUBLE-VU"'* 


” PLASTIC 
SIZE DIVIDERS 


No. SP ‘‘DUBLE-VU’’* 
SKIRT HANGER 


COMPLETE LINE OF PLASTIC HANGERS 


WRITE FOR PRICES AND PARTICULARS 








CHROME METAL 
MOLDINGS and FRAMES ||\% 
for every display and STUDY 


decorative need 


199 popular designs — durable, WINDOW DISP 
on-tarnishing. 
Write / girn ma SR AT HOME 
Jobber inquiries invited. Easy Home Study co: showin: 
IRVING BERLIN & CO. how to do every phase of window 
719 Eighth Avenue @ New York 19, N. Y. display work. Merchants, display 


men, women and beginners will 
find this course the finest of its 








kind. School founded in 1905. 
Employers: Free to you— 
USE THE Names of our Graduates. 
OPPORTUNITY EXCHANGE Write for literature. 
‘or any rpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE | THE KOESTER SCHOOL 


$3.00 Per Column Inch— CASH WITH ORDER | | 3710-12 N. Cicero Ave., Chicago 41,Il. 


























Bs 
it's Eye- 


*s Attentio 
“at It’s an 


Mounted, Cut-Out Photo Blow-Up 


Just look at the realism in this blow-up 
—a_ photographic achievement! You 
can have a display or background like 
this at extremely low cost! Just one of 
many exciting effects created by RCS 
photo craftsmen. 
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See RCS 


$] 


esting! 
Arve compelling! 


RCS 


“Giant Prints” in action— 
learn about the dozens of ways you can 
use our photo blow-ups in displays 
and backgrounds. Cet our FREE Giant 
Print Book at once! 


UDI0S 
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Dept.B, BENDIX Mfg. Co. 


92 Lexington Ave 


N.Y 


BENDIX 


mouldings 
MAKE BETTER DISPLAYS 


Display makers from 
coast-to-coast use 
deeply carved or 
embossed BENDIX 
mouldings to give 
their displays extra 
beauty .. . added 
sales appeal... at 
low cost. 


You owe it to yourself 
-.. to your clients 
to call on BENDIX 
for "Mouldings that 
make better displays." 


SPECIALIZING IN 
ROPE MOULDING 








For Spring and Summer Display 


FERNS 


FLOCKED AND PRESERVED 
REGULAR AND PASTEL COLORS 
FOR ALL SEASONS 


Also: Johnson Grass, Ambush Grass, Fox 
Tails, Sea Oats, Sea Fans, Star Fish, Shells. 


Write for Catalog. 


JACK DE WEESE 


203-205 S. Miami Ave., Miami, Florida 














MARCH, 1951 


—Helen Legge, Mickey Belle Isle and Barbara 
Jones in a pre-parade pose. Note the thou- 
sands of sweet peas overhead— 


SOMETHING NEW 
UNDER THE SUN 


[Continued from page 40] 


... They can’t skate on a moving 
surface The weight of the ice will 
cause tire blowouts” ... and so on and on. 

These and many other remarks caused 
us to look over our prospective field of 
ten customers very carefully. We finally 
decided to present the idea to Dumont 
Kimmell, district manager of the Union Oil 
Company of California. Mr. Kimmell was 
also a member of the float construction 
committee of the Tournament and knows 
as much about the building of floats as most 
builders themselves. 

After numerous consultations and minor 
design changes Mr. Kimmell stamped our 
presentation as “Recommended” and_ the 
drawings went to Haynes Finnell, assistant 
to the president, and finally to Reese Taylor, 
president of Union Oil Company of Cali- 
fornia. Final approval was shortly forth- 
coming. 

Now the solving of the aforementioned 
problems became a necessity. Our Southern 
California plant is located at McCaron 
Brothers Welding, in Baldwin Park. Both 
McCaron brothers, as well as Dick and Herb 
Schuck of Vernon Refrigeration, and the 
Frigidaire Corporation contributed tremen- 
dously to the float’s final success and the 
efficient mechanical operation it finally 
achieved. It was Joe McCaron himself 
who drove the float in the parade ...a 
very fatiguing job as the driver has to be 
prone while looking ahead to watch the 
street. Mr. Kimmell and Seth Miller, chair- 
man of the float construction committee, 
made daily trips to the plant and hovered 
solicitously in the background, giving freely 
of their expert advice and mechanical 
experience. 

Other complications made the job extra- 
difficult, due to purely company problems. 
First of all, the building of Pasadena floats 
comes at a time when we are using most of 
our key men in the manufacture and instal- 


a grade? 
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lation of Christmas decorations for city 
streets. Our firm so handles the decoration 
problems of more than 100 cities every holi- 
day season, and last year’s heavy rains and 
floods caused our time schedule to become 
very complicated. This, plus the fact that 
the Union Oil float was only one of seven 
which we were building for the big parade, 
made the problem of not slighting our other 
clients one which we had constantly to keep 
in mind. 

A 15-horsepower gasoline engine, geared 
down 64 times, was the motive power for 
the Union Oil float. The freezing unit, 
which was contained inside the float, was 
composed of a small electric motor powered 
by a gasoline generator, which in turn oper- 
ated the blower which blew the freezing 
vapors of 600 pounds of dry ice over a heat- 
exchanging coil. Through this coil ran the 
brine that another motor kept pumping 
through the pipes that were spaced 1% 
inches apart through the ice pond, thus 
freezing the water around the pipes. 

The pond itself was independently sus- 
pended and stiffened so that when a bump 
was hit or a hill traversed there was no 
cracking of the ice. Special dual tires 
and 2'4-inch steel axles were mounted to 
support the 14 tons of weight. The whole 
chassis was welded of structural steel and 
even the giant trees were of steel with 
reinforced ribbing. 

Although every float in the parade has 
to be completely covered with flowers, with 
no other surfaces visible, the Tournament 
executive committee had given special per- 
mission for the use of ice. Our selection 
of flowers was made easy when the Union 
Oil officials told us to forget the cost. 

The tree branches were covered with 75,000 
sweet peas and the trunks required 5,000 
Vanda orchids, 1,000 full size orchids, and 
3,000 red and yellow roses amid the maiden- 
hair fern. The bed of the float was covered 
solidly with specially grown white chrysan- 
themums (for the snow effect), the smallest 
of which was over 6 inches in diameter. 
Around the pond itself were hundreds of 
delphiniums, mums, cornflowers, camellias, 
lilies of the valley, and roses. 

Our three skaters, Helen Legge, former 
national Canadian champion, Barbara Jones, 
national women’s doubles champion and last 
year a Tournament princess, and Mickey 
3elle Isle, Eastern junior champion, were 
excellent in their mirror-studded costumes. 

All of the time and energy invested in 
this display can not be mentioned in this 
article. The people who contributed to its 
construction, whether they were paid or 
whether they donated their services, all 
had the same feeling of helping create 
something that had never been done before 
—and something that would bring joy and 
pleasure to the hearts of two million spec- 
tators. 


Hosiery Display Contest 
Offers Cash Prizes 

A total of $475 is being offered by Art- 
craft Hosiery Mills, Inc., New York City, 
in connection with a display contest which 
started February 25 and continues through 
March 25. First prize is $250, second is 
$150, and third $75. All Artcraft clients 
are eligible to participate and there is no 
set theme to be followed. 
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TH E PRESS” SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED .. . SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Used for over seventeen years by leading national chains. Many have from 50 to 500 or more in use. 
MADE IN THREE SIZES . ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 

















DISPLAY EQUIPMENT CO. 


BOX 0-144 ADRIAN, MICH. 





Famous for its versatility, economy and 
effectiveness, Corrodek is recognized as 


America's Outstanding 


DISPLAY MATERIAL 


Outstanding, vivid colors, highlighted flutes, 
no score marks and uniform texture make it 
an effective, compelling traffic-stopper. 


Experienced display men consistently 
choose Corrodek for better backgrounds, 
pedestals, plateaus and structural effects. 


ASK FOR SAMPLE SWATCH BOOKS INCLUDING 


NU-CURVE 


THE JUMBO SIZE FLUTE 


Sherman 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
NEW YORK CHICAGO LOS ANGELES ATLANTA 
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NEW! 
Durable! 
Beautiful! 


Plastic 
Plants 


These beautiful new plastic plants are made from a unique material that is fire-proof, 
impervious to acids, solvents, greases, and are unaffected by a wide degree of temperatures. 
THE PLANTS ARE WASHABLE AND DURABLE and can be cleaned, stored, and reused 
season after season. I 

The many uses of these plants include both window and interior displays both individually 
and in complete settings. 

Shown above are Day Lily. Magnolia, Camellia, Lobster Claw Flower, and Spencer Lily, 
five of the more than 60 plants and flowers comprising the complete line which includes 


Phat, 


a variety for every season. P graphs and plete prices are available on request. 


JOBBER AND DISTRIBUTOR INQUIRIES INVITED 


Plastic Reproductions 


Mirs. and Original Designers 
817 ELLISON AVE. EAst 8524 CINCINNATI 26, OHIO 











THE PIONEER =~frostfee Sno 
i sNo BLOCK 


REALISTIC SNOW TEXTURE 
FIREPROOF + LIGHTWEIGHT 
Me. Pe ae 


* 


CUTS EASILY: CLEANS EASILY* SIZE 195x226 


Sold by Leading Display Jobbers in U. S. and Canada 
Made only by 


frostee SNO COMPANY oe antiocu, i. 














SUPERB FORMS 


eMore than 100 
Different Items 


ePapier Mache 
Guaranty 


e@Seven Finishes 
eAny Color 


Sold Through 
Jobbers Only 


Made By The 1/1 Display Form Co. 


119-121 AVE. D NEW YORK CITY 
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LOS ANGELES WINDOWS 
[Continued from page 29] 


street displayed a black brocade gown 
against a pink paper backwall painted 
with black strokes to read “Simpson at 
Haggarty’s.” Another mannequin dressed 
in black was silhouetted against pink chiffon 
drapery. Accessories on a glass top fixture 
were accented by a card reading, “From 
our designers’ collection—Coblentz  origi- 
nals.” 

For another display, Sweaney placed vari- 
ous colored millinery on plastic hatracks 
above a large card which read, “The look 
ahead is opulent—the designer is Florence 
Reichman! At Haggarty’s.” 

Against a blue and white striped paper 
backing with a plaster plaque reading, 
“Navy Blue at Haggarty’s,” Sweaney placed 
a mannequin dressed in a navy blue frock 
with white accessories and a long strand 
of white pearls. She was spotlighted from 
above. 

The perimeters of Haggarty’s windows 
are permanent fixtures of green and white 
simulated marble. 

A similar hollow-square fixture such as 
the one Roland Pennoyer used empty in back 
of the treasure-chest display mentioned 
above was filled with pastel-colored glass- 
ware silhouetted against tissue paper in con- 
trasting pastel shades lighted from the rear. 
Blue glasses were silhouetted against pink 
paper, green against lavender, and so on. 
White net was gathered near the highest 
square of glasses, draped through another 
square and piled around glassware on the 
floor. “Libby  glassware—$3.95—set of 
eight” read letters of script on a card held 
up by means of a plastic fixture. 

Pennoyer won an award from the makers 
of “Presto” cookers for a window showing 
five little penguins, each wearing an apron 
and chef’s cap, and each holding a blurb 
giving a reason for using pressure cookers. 
The cookers in various sizes and the pen- 
guins were standing in swirls of spun glass. 


Audit Bureau Established 

For Exhibit Attendance 

The Exhibitors Advisory Council has 
announced the formation of its Exhibits 
Attendance Audit Bureau with John F. 
Apsey, Jr., advertising manager of Black 
& Decker Mfg. Company, and Payson L. 
Hunter, manager of the exhibit and display 
department of International Business Ma- 


| chines Corporation, as chairman and vice- 


chairman respectively. 

The Bureau will distribute authentic at- 
tendance figures and certified analyses of 
exhibit and trade show attendance based 
on auditors’ examination of records, for 
the general use of exhibitors, advertisers 
and exposition managers. 

Other members of the new Bureau in- 
clude Charles D. Scott, supervisor of ex- 
hibits, General Electric Company; William 
H. Uffelman, manager of the General Ex- 
hibits division, E. I. duPont de Nemours 
& Co.: William F. Weimer, advertising 
manager, Rockwell Mfg. Company, repre- 
senting the National Industrial Adver- 
tisers Association; Robert L. Lloyd, ad- 
vertising manager, International Nickel 
Company, representing the Association of 
National Advertisers; H. D. Clark, secre- 
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tary, Toy Manufacturers of the U. S. A,, | 
Inc., representing the National Association 
of Exhibit Managers; Charles F. Roth, 
president, International Exposition Com- 


NEW 
pany; Will C. Copp, exhibits manager, 
Institute of Radio Engineers; and a repre- 
sentative of the American Marketing Asso- 
ciation, to be appointed. D. Negley, executive 


secretary of the Exhibitors Advisory Coun- 


cil, will be executive secretary of the Bureau. MANIKIN BROCHURE 


Ira Joseph Becomes Partner - J 
In Hollywood Company just off the press! 


Ira Joseph, one of the pioneers in the , 
transparent shade field, has become a part- x Ga Femme Naturelle 
ner in the Hollywood Transparent Shade ee ore 
Company, joining the founders Milt Rodheim Ga Brthte Femme 


SUNI@R MANIKEINS 


M.. BEAU monde 


MENS MANIKINS 





Write or call for your copy today 


ART.R. COHEN CO. 


810 PENN AVENUE PITTSBURGH, PENNA 
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—Ira Joseph — 


and Arnold M. Steffen. Joseph resigned as 
director of sales aiter ten years with Trans- 
parent Shade Company, Los Angeles, to 
accept this new position. 

His duties will continue to be in sales, 
where previous experience will be put to 
greatest advantage. This is another step 
in the progress of Hollywood Transparent 


Shade, founded little more than a year ago. ff . The GoldE Rotochrome creates in- 
in that short space of time Hollywood 4 terest, attracts attention, gives every 
Transparent Shade has achieved national display colorful life. Remember, 
distribution and is presently arranging fac- moving color moves merchandise! 
tory facilities in Canada to cover that ; 
market. The firm, now located at 2124 6 continuous color changes--totally 
Cahuenga boulevard, Hollywood, is soon to , enclosed — absolutely safe — com- 
expand into larger quarters. letely automatic — com and 
According to Joseph a national trade : — 500 watt brilliance — 
advertising campaign will break in early sturdy base—adjustable beam size. 
1951. He also plans a direct mail program 500 watt—500 hour long life lamps 
to back up distributors and salesmen and to - available. Pipe clamps, wall and 
tell how Hollywood Transparent Shades ceiling hanging brackets also sup- 
save window merchandise from sun-fading plied at nominal cost. 


while permitting complete display. 2 Ideal for store windows, 
displays, exhibits, shops, 


1 ng Do aa 


American Fixture Is Host hotel | 
To St. Louis Club R 

Members of the St. Louis Display Guild 0 otochrome 
were guests of American Fixture & Mfg. 
Company at a cocktail party and dinner SPOT L | GH T 
the evening of March 14. A feature of the beftetia, 
event was the showing of a documentary ak 
film, accompanied by a lecture, on “The 1 y wrest ME IN 
Atom Bomb”. 
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DISPLIY 


r in this well paying, uncrowded 

arn every phase of window trim- 

i display. Study under out- 

standing faculty. in full length windows. 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Men's Wear, Children's Wear, Women's 
Ready to Wear and Specialties, Small Wares, Window 
Design, Mannequin Draping, Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 


FACULTY 
MARC BIELER, Bonwit Teller, Phila. 
ERNEST R. BUCHANAN, Formerly Baker Sign Co. 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School System 
RUDOLPH GARCIA, Fermerly the Spielman Co. 
FRANK HANNA, Formerly Chromart C: 
EDWIN J. HEITMAN, Art Dep 
ROBERT KRAIN, Display 
JOSEPH MAIDA, Formerly Ma 
WILLIAM McBLAINE, Formerly Rusroaenat ng Co. 


WILLIAM B. MURROW, National Display Institute 
CHARLES A. NUGENT, Formerly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 
@ Approved for Veteran Training 
@ Free Placement Service—over 85% of gradu- 
ates placed in well paying positions. 


“The Nations Center for Display Education” 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


For Better Display Use Flexible 


SLEEVE 
FORMS 


e USE THE BEST 
e PAY NO MORE 
e THERE'S A DIFFERENCE 


PALAZZO 


SLEEVE FORM MFG. CO. 


$4) SIXTH AVE NEW YORK CITY 11 


PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 
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How We Handle 
Account Control 


By E. P. 


Pacific Displays, 


ALES analysis figures, credit records, 

service scheduling and other elements 

of our control procedures now have a 
lot in common. By combining five essential 
accounting and other control records in 
one simplified system, Pacific Displays has 
cut its clerical overhead, achieved benefits 
for its management, and improved customer 
relations. 

What we have done by merging all con- 
trol records in one general procedure has 
been to provide the means of maintaining 
the data in such forms as to keep all records 
and statistical information completely cur- 
rent. 

By the 
designed 


carefully 
signals, 


records, 
system of 


of visible 
and a 


use 
forms 


SAFADY 
Inc., Los Angeles 


we take a good deal of the posting and 
other processing out of the control opera- 
tions, 

The reduction in clerical cost involved in 
the handling of accounts receivable ledgers, 
sales register ledger, service controls and 
credit records have been substantial, but 
they have been by no means the most im- 


—E. P. Safady is seated at the desk in the 
photograph above. The cabinet in the central 
foreground holds the account control cards. 
. « + Below, visible index margin charts and 
signals reduce posting operations and aid in 
executive review of service records and the 
like . . . (Photographs by courtesy of Rem- 

ington Rand, 


ic.J— 
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portant benefits. By providing our credit 
department with up-to-the-minute and accu- 
rate information, and by affording graphic 
records to guide the activities of our service- 
men, the new system has been of immeasur- 
able value to Pacific Displays’ management. 

Pacific Displays manufactures, installs 
and services window and interior displays 
in numerous markets, chains and individual 
stores throughout the Los Angeles area. 
When our display service is sold to a mar- 
ket the management signs a contract for 
12 months’ service. The charges are payable 
at so much per month—for the installation, 
servicing, and for periodic changing of the 
displays. 

Under the old procedures, the total amount 
of the contract was picked up in a sales 
register and that amount was then broken 
down into a 12-month spread for the amount 
due each month. For accounting control 
purposes this monthly figure was picked 
up in rental earned account. At or near 
the close of the year the customer would 
again be contacted by the sales representa- 
tive and very often there were substantial 
changes to be made in the arrangements 
before renewal of the services for another 
year, thus creating the problem of a different 
type of entry. 

Further, during the term of a contract 
the type of display is often changed suffi- 
ciently to affect the rate. Under these con- 
ditions (in the old system) this meant 
that the sales register had to be adjusted 
to show the correct figures. 

Markets and other clients were billed 
each month for the amount due one month 
in advance. These invoices were prepared 
from a letter-size customer folder con- 
taining the contract and other papers, and 
record of the billing dates was also main- 
tained in a separate 5 by 3-inch card tickler 
file. Other records were equally involved, 
and while two clerks assigned to this work 
were able to handle it, executive and credit 
department references and reporting was 
usually slow and unsatisfactory. 

Some months ago we called Remington 
Rand management control specialists in 
on the problem and their answer was to set 
up a system combining the records and 
“activating” certain of the contents by 
means of a system of visible margins, com- 
puting charts and signals. In addition, 
after pointing out the actual financial value 
of these records, they convinced us they 
should be set up in a “Safe-Desk” unit pro- 
viding a minimum of an hour's protection 
in the event of a serious fire. The cost of 
the equipment, ledger cards, trays, margin 
inserts and charts for signals sufficient to 
set up and maintain the five-in-one record 
procedure for a number of years came to 
around 70 cents per account. The benefits 
have been such as to enable us to write off 
even this small cost within a few months. 

The basic change in our accounting pro- 
cedure was to post into the control figures 
of the books only the amount due for one 
month in advance, which means that we now 
carry on the books only the amount of money 
actually due. This has been simplified by 
the use of “Kolect-a-Matic” visible record 
equipment and the simplified unit invoice 
accounting plan. 

In our set-up of the simplified unit in- 
voice accounting plan, copies of invoices 
form the accounts receivable ledger, and 
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YOU SELL MORE 
YOU SHOW MORE 


TBO 


TRAOE-MARK 


No matter what you sell, PEG-BOARD will help you sell more because it will show more 
merchandise than any conventional display fixture of comparable cost. Our new broadside 
No. 13-D tells the complete story. Send for it today. It's yours for the asking. 


Write for Illustrated Broadside No. 13-D 
for the Complete Peg-Board Story in Pictures. 


GARRISON-WAGNER (CO. 


2018 Washington Avenue St. Louis 3, Missouri 

















aul monde, 


MANIKIN BROCHURE 
just off the press! 


Ba Femme Naturelle 


MISSES MANIKINS 


La Polite Femme 


S4UNI@GR MANIKINGS 


SX. Me. BEAU monde 


MENS MANIKENS 
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THIS WIG 
WILL FIT! 


BRUNO'S 


Uri - Shape 


MANNEQUIN WIGS 


The reason you don't have to send meas- 
urements! Simply .. . it's because Vari- 
Shape Mannequin Wigs FIT! They're made 
with a special rubber base and come in 
any color desired. 


Write for Descriptive Literature 
and New Style Chart 


HERZBERG - ROBBINS, Inc. 


457 West Broadway, New York (2) 





Gentlemen: 
Please send me your latest circular on wig 


heads. 

Store Name 
Address 
City 


Attention: 








REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


6519 West Blvd. Inglewood, Calif. 











SMART DISPLAY MEN SPECIFY 
ARISTOCRAT PRICE MARKERS cE 
f the oA 


In mens apparel and habodashery 
e— 


stores throughout the country, 

Aristocrat Price Morkers ore in- are 

creasing sales and adding dignity 229 f2 

to window ond fixture disploys. S296) 
ALL METAL — INTERCHANGEABLE Bright Ch , 

. . rig rome, jet 


Black os Silvertone 
finish in 4 sizes 
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provide full information on all service 
so they eliminate all posting operations and 
charges, instead of merely giving skeleton- 
ized transcripts of them. This provides 
our management with complete proofs of 
posting and of control figures. 

In connection with our credit and collec- 
tion operations, this system means fast and 
accurate credit authorization and automatic, 
fully-current collection follow-up. 

The plan is made practical by the “Kolect- 
a-Matic” equipment—a combination of cards, 
pockets to house each group of cards and 
visible margin computing charts, signals, 
relating invoices and other data, and trays 
holding the cards and pockets in working 
position. Each pocket is a “home” for 
the billing, collection and other control 
data on an account. And each visible index 
margin, chart and set of signals is a billing, 
sales and service graph for the accounts. 

An unexpected by-product of the new sys- 
tem was the ability to signal visually the 
billing date and thus to streamline the 
entire invoicing process. On the visible 


index portion of the card there is a simple 


computing chart consisting of a 1 to 31 scale 
on the left side under the name of the 


| customer, and a January-to-December scale 


on the right side. 

A “Graph-a-Matic” signal (a 
transparent plastic arm) moves over a Janu- 
ary-to-December scale to indicate the month 
unpaid invoices. Another signal 
(a plastic tab) over one of the dates on 
scale shows when the invoice 
should be typed and mailed. Similar in 
principle to the billing procedures 
used by many of the major department 
stores, this procedure means the billing is 
staggered throughout the month. 

Other signal tabs, of various colors, are 
used to indicate credit ratings, follow-up 
service cost, and the approach of contract 
renewal periods. This means that much 
of the information necessary to guide man- 
agement in matters of credit, service, and 
effort is provided in easy-to-review, 
graphic form, so that only in the exceptional 
review of the detailed record ne- 


colored, 


cycle 


sales 


case is 
cessary. 

To sum up, all this means that by com- 
bining five control records in one we have 
(a) effected savings in clerical costs; (b) 
increased operating efficiency; (c) provided 
better management control, and (d) achieved 
full point-of-use protection for our valuable 
records. 


|. MILLER BELIEVES 
IN DRAMATIC DISPLAY 
[Continued from page 23] 
follows a rigid schedule and display ma- 
terials must be in the stores before his ar- 
rival. Because of the small staff, work is 
planned and scheduled with care in order 
to accomplish all that must be done. 
Though as a rule Mr. Glazebrook 
most of the art work, if there is an elaborate 
set free-lance artists are hired to work 
in the studio. 


does 


I. Miller’s display department is a busy 
place. When not installing windows, every 
table in the large studio is the scene of 
activity. Each man has his own 4 by 8-foot 


| table, in addition to various machines which 


he operates. A_ project generally starts 
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at the carpenter’s table and works its way 
from there through the spray booth to the 
assembly table, then on to the finishing 
table. From there it is packed for ship- 
ment. Occasionally two free-lance seam- 
stresses are busy at the sewing machines 
making draperies for store backgrounds. In 
addition, yet another artist might be atop 
a ladder painting a 32-foot mural, which 
also is to be used for background purposes. 

Mannequins are used in I. Miller win- 
occasion. Costumes for these 
figures are frequently designed and made 
in the display studio, so they will have a 
better tie-in with the merchandise to be 
featured. Hats and other accessories are 
also made when they are needed. The de- 
partment is extremely versatile, with all 
the men accomplished artists and craftsmen. 
Through the year, one medium after another 
is employed. It is interesting to note that 
if a problem arises requiring a medium 
which is unfamiliar to the staff, a pro- 
fessional is hired to teach them the method. 

In that connection, there is an under- 
standing with all salesmen that they are 
to bring in anything new—from paint 
brushes on to paints, dyes, paper, materials, 
or anything out of the ordinary—for the 
staff to The staff members are per- 
mitted to buy anything they feel will help 
the department to do a better job. The 
I. Miller management is behind this pro- 
cedure, and encourages Mr. Glazebrook to 
invest in any machinery or equipment that 
will enable the display department to be 
still more versatile. 

While there are times when an easel or 
shoe stand has to be used, Mr. Glazebrook 
prefers that the display support the mer- 
chandise on its own and eliminates the use 
of such fixtures wherever possible. 


dows on 


see, 


He uses shoe forms as a general rule, 
but since I. Miller shoes are “as beauti- 
ful inside as out,” he often displays shoes 
without forms 

It was Mr. Glazebrook who suggested 
to Sculptress Helen Liedloff that she do a 
form with all the usefulness of the usual 
form yet one that resembled an actual 
woman's foot and ankle in more detail. 
He felt it would be wonderful if there were 
a form with sharply modeled ankles and the 
slim, shapely calf currently fashionable. 

At about the same time, a Miss Osgood 
of the Kid Leather Guild called upon Mr. 
Glazebrook with much the same idea. 

The result of a conference among the 
three is a beautiful form which is extremely 
graceful in the shoes, and also which per- 
mits the presentation of hosiery shades 
developed for the shoe colors. The form has 
been used with success, and the hosiery 
buyer has been extremely pleased with the 
tie-in. Since then it has been enthusiasti- 
cally received by the hosiery manufacturers 
and is being distributed for Miss Liedloff 
in the display field. 

On the whole, extreme simplicity is the 
keynote of the I. Miller displays. Quiet 
dignity along with beauty are the things 
for which the display department is con- 
stantly striving. Great care is exercised 
in the purchase of materials and in their 
development, so that footwear will always 
be enhanced by the display. “After all,” 
Mr. Glazebrook says, “Our slogan is ‘I. 
Miller beautiful shoes.” 
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Jacoby Becomes Partner 


In Arrow Display Associates 
Following the change in name of Arrow ANOTHER ® 
Decorating & Fixture Company, Philadel- FRANKEL BD - 
phia, to Arrow Display Associates it has FIRST... 
been announced by Max Bogaev that Harold 
Jacoby has become < in the 


a partner In new 
New Self-Selling Displayer for 
Casual Shoes, Play Shoes, Slippers 


It revolves at finger-tip touch — your customers 
see a complete range of styles and colors, can 
make their own selection. 

@ Requires only 20 inches of counter space — 
big display in small area. Use it on a tuintabie 
for an attention-stopping window display. 

@ 26” high. Shows 12 styles. Also 1-tier model. 

Revolvo-forms also available for 


children's shoes, women's and 
men's hosiery. Write for details. 


Division of Frankel Display Fixture Co., Inc. 


493 Seventh Ave., New York 18 





— Harold Jacoby — 


organization. He had been with the original 
company for 18 years, starting as artist 
and designer, advancing to manager of 
production, and becoming general manager 
as the company grew. He has been the ! 
guiding hand in display design and con- 
sultation for many of the nationally known 
chain accounts whose windows are seen 


| A x / fp 
throughout the country. | ¥ - : is ile 
Arrow Display Associates occupies ap- > f/ oy Cag 


proximately 85,000 square feet of space | 





devoted exclusively to the design and pro- | aid atwa 
duction of window, merchandising and 


ase 
point-of-sale displays, as well as the firm's | : ~y Z) _ 
nationally known line of display fixtures. | ' a & od, Rou, 
keane | Yfe tbton 


Custom Display Division | , 

Added By Myers 5 TAFFEL BROS., INC. * 95 MADISON AVE., N.Y.C. 
Myers Brothers, Inc., Steubenville, Ohio, | ¢ ~ *% 

has announced the establishment of a custom Y oo 

display division. This new department will | 

specialize in the creation and manufacturing | 

of merchandising and exhibit displays. | 
For many generations the Myers family 

has worked in the fields of design and color | 

as intericr decorators and, with the formation | 

of this new division, the firm will bring the | 

= trade and et The technical, plastic cement. Colorless, transparent, possessed with "wet 

displays a wealth of experience and creative ia Sie - 

ingenuity. bond" strength and dries into a tough, moistureproof film. Packaged in 
Walter L. Myers, Jr. will head the new 2-0z. bottles provided with brush applicator. 

division. He was formerly associated with 

Club Aluminum Products Company. | 1 doz. 2-oz. DEXADHESE with brush applicators and 


—_—_—— | tHles of thi 
New Catalogue Issued 3 bottles of thinner $9.00, postpaid 


By National Sawdust 


National Sawdust Company, Inc., 65 T H E D E Cc K E R C Oo R p '@) R AT i Oo N 


North Sixth street, Brooklyn 11, has an- - 
nounced its new catalogue for 1951, fea- Glenside, Pennsylvania 
turing a number of new items not sold 
previously, in addition to the company’s 
regular line. Copies are available upon 
ween @ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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When in New York 
Visit 
“The House of Naturals” 
for 
NOVELTIES 
TROPICAL 
BEACH WEAR 


and 


SUMMER 


Items 


ARTS au FLOWERS” 


DISPLAYS, INC. 


Meonufocturers @ Importers @ Creators 
43 W. 56th St., near 5th Ave. 


New York City 19, N. Y. 
*U. S. Reg. Trade Mark. 




















"eRES HOW! 


TIMELY TIPS 


& 
‘s) 
vA \ 


«A FOR DISPLAYMEN 


QUESTION?? 


IF a curtain or drape, on glass, would 
shut out light and collect dust... ? 


HERE'S HOW! ... 


Just cut Lithophane solid color, or all- 
over design patterns into size and shape 
desired. (You can also pre-letter it like 
@ paper sign.) Immerse in water and 
apply to glass. Handsome and lasting! 
Blocks out sight, admits light! Attrac- 
tive and inexpensive. At your dealer or 
order direct. 

FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 


GARRISON-WAGNER CO. 
2018 Washington Ave., St. Louis, Mo. 


ADLER-JONES CO. 
521 S. Wabash Ave., Chicago, Ill. 


CAPPY & CO. 
323 Bi'vd Of The Allies, Pittsburgh, Pa. 


SHUR NUFF, INC. 
24 S. 6th St., Minneapolis, Minn. 


OR WRITe DIRECT—FOR FREE CATA- 


LOG, SAMPLES AND ANSWERS TO ALL 
YOUR DISPLAY PROBLEMS. 


ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y. 
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Swiss Motion Display 
Dramatizes Watch 

A handsome new motion display, imported 
from Switzerland, has been introduced by 
the Juvenia Watch Agency, 580 Fifth avenue, 
New York City. The first sample display 
has been attracting great attention in the 
Madison avenue window of Tourneau, of 
the same city. 


—This striking display for the "Mystere" watch 

features a large reproduction of the timepiece, 

moving slowly in a half-turn to show the front 
and back— 


The display is designed for Juvenia’s 
“Mystere” watch, which features a trans- 
parent back, jet black center, and vivid red 
hands. Impressively constructed in black, 
white and gold metal, the display incorpo- 
rates a large reproduction of the “Mystere” 
watch. This moves slowly back and forth 
in a half-turn, showing first the striking 
face of the watch, then the transparent back. 
Red hands keep time. 

On the gold and white striped base there 
is space for eight actual “Mystere” watches, 
showing the back and the others 
the front. This display is 2 feet tall and 
the base is 14 inches in diameter. Further 
details regarding the availability of the 
display may be obtained by writing the 
Juvenia Watch Agency. 


some 


NEW YORK SPRING 
[Continued from page 33] 


grouped on the window ledge with a market 
basket lined with straw and containing a 
number of glass eggs. A bolt of brown 
tweed lay beside them. 

At Saks-Fifth Avenue, Sidney Ring, dis- 
play director, used two square columns 
made of clapboard and painted an off shade 
of yellow to frame a lovely setting. Behind 
the two columns two reed screens were 
suspended as blinds, one of which was 
caught back midway by a wicker mat with 
large loop handles. A wisp of frayed 
rope was knotted to tie the mat, the one 
blind, and a large silk scarf. The manne- 
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quin standing in front of the screens wore 
a chartreuse coat opened to show a wood- 
green dress, pointing up the caption— 
“SFA’s exclusive Southern Road Company 
by Vera Maxwell”. Blue and white spots 
threw interesting shadows on the backwall. 

“Henri Bendel presents Gardenias” was 
the title inscribed in black on a white ribbon 
streamer and used by Display Director John 
Robert Cobb for a romantic setting at Henri 
Bendel, where white curtains painted with 
huge gardenias and large exotic green 
leaves filled the space around a shadow- 
box. 

Through the opening of the shadow-box, 
which had a wide white frame as a window, 
the passer-by could look into a_ tropical 
scene where a handsome couple in formal 
attire were dancing. Behind them was a 
great expanse of blue sky and a palm iree. 
A palm branch hung over the young man’s 
shoulder. Gardenias lay on the window 
ledge along with bottles of perfume and other 
highlighted Gardenia merchandise, while 
more of the flowers and the cosmetics were 
arranged on the white floor. 

Brilliant in design were the windows 
created by Display Director Gene Moore 
at Bonwit Teller’s, when the title read 
“Bonwit exciamation points, headlines, and 
footnotes to the season news”. 

Five figures outlined in heavy black wire, 
complete with outline face in profile—in- 
cluding a suggested eye in brass wire, and 
in the black wire curled ends for the hair— 
were seated in a row across the window 
area. A clear glass shelf across their laps 
conveyed the impression of a counter and 
the group seemed amusingly engaged in 
animated chit-chat over the featured ac- 
cessories. Shoes and flowers were placed 
on the glass panel and two of the figures 
held a shoe aloft as if in admiration. 

Each wire lady wore a necklace fashioned 
of the brass wire and each wore a white 
chapeau combined either with black or red 
detail trim. One figure also had a corsage 
of mimosa. The floor, backwall and valance 
were in stark white ... the valance cen- 
tered with a black and white sketch charm- 
ingly drawn, scroll fashion, of doves and 
the Bonwit ribbon label. 

Three giant-sized kites fittingly served 
Display Director Winston Jones as a spring- 
like note for props in a series of settings 
at Franklin Simon’s entitled “This spring 
build around navy shocked with vivid color”. 

The frame for the kites was in black 
with the inset in colorful tissue or card- 
board with abstract decorations. One was 
a box form in red, blue and yellow; the 
other two were in the usual shape with 
bright colored sections. The kite strings 
were of a heavy cord, and multi-colored 
tissue paper strips were used for tails. The 
neutral tone backwall was painted yellow 
with light, and the floor was painted a 
vivid blue. The four mannequins grouped 
in the setting wore navy with yellow. The 
two end figures each wore similar reversible 
coats, one worn with the yellow side out, 
the other with navy. Accessories were 
also in blue and yellow, and one mannequin 
had a cluster of yellow mimosa stuck in 
the pocket of her navy frock. 

At B. Altmann’s, Display Director Louis 
Villela presented three coat pattern styles 
in montage fashion. Three large white 
panels served as backgrounds for the named 


Lavettipeiedetet me ee 
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patterns, one each for Vogue, McCall and 
Advance, with the names lettered onto the 
panel in black. Red coats underscoring the 
caption: “Spring's silhouette is the pyramid 
coat, Spring’s color is rosy red”, were ap- 
plied to the panel in fabrics, while heads and 
legs were painted in outline on the white. 
Hands for each figure were cutouts. One 
of the three wore real black gloves on her 
cut-out hands, another wore real flowers 
fastened to her painted hat, while the third 
wore a bunch of three-dimensional flowers 
at her throat. 

Bolts of red cloth were draped in front 
of the panels, with the loosened yardage 
held into design by oversized black pins 
of gigantic proportions. 

Winners Arg Announced 
In Crochet Week Contest 


Winners of the display contest held in 
conjunction with National Crochet Week, 
January 6+}3, have been announced by the 
National Needlecraft Bureau, New York 
City. The prizes were awarded as follows: 

Department store group, first prize of 
$250, Carol Fischer, Fandel’s Department 
Store, St. Cloud, Minn.; second, $100, Lu- 
cille Cohoon, Bresse’s Oneonta Department 
Store, Oneonta, N. Y.; third, $50, Walter 
Geschwend, Walker’s Department Store, 
Long Beach, Calif. 

Chain store group (prizes identical with 
the above): First, J. J. Newberry Company, 
Los Angeles; second, J. J. Newberry Com- 
pany, San Francisco; third, McCrory’s 
Stores, New Orleans. 

Independent store group: First, Onstad’s 
Ben Franklin Store, Minneapolis; second, 
Everybody’s Department Store, Fort Worth; 
third, Lendzon’s, Detroit. 

Judges in the contest were Ralph Fried- 
man, Chain Store Age; J. P. Rome, Variety 
Merchandiser; Irwin Ress, Notions & Art 
Needlework; Joseph Olson, Oberly & Newell 
Lithograph Corporation; Swayne Phillips, 
Department Store Economist; Robert A. 
Lukas, Merchants Trade Journal, and Milton 
Kristt, Notion & Novelty Review. 

Leslie Janes Dead; 
Was Sears Executive 

Leslie S. Janes, formerly in charge of the 
retail store planning and display division 
of Sears, Roebuck & Co., Chicago, until 
his retirement in 1949, died March 2 at 
his home in Frankfort, Ill. Funeral serv- 
ices were held in Oak Park, IIl., and burial 
was at Detroit. 

Janes joined Sears as a display manager 
in 1929. During the war he served as na- 
tional director of the Victory Display 
Committee, in addition to his regular duties, 
and was largely responsible for the success- 
ful operation of the VDC until it was no 
longer needed. 

He is survived by his widow, Louise; a 
daughter, Mrs. Henry Olsen; his mother, 
Mrs. Mary Janes, and a brother, Stanley. 


National Hanger Takes 
Larger Quarters 

National Hanger Company, New York 
City, is now located in greatly enlarged 
quarters at 15 West 18th street. The new 
location provides much additional stock 
storage space and improved shipping fa- 
cilities. 
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veal monde 


MANIKIN BROCHURE 
just off the press! 


La Femme Naturelle 


MISSES MANIBENS 


La Belile Femme 


SUNITOR MANIEEINS 


m, . BEAU monde 
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KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 





MR. WM. E. KEHOE, exclusive Korrect-Way distributor 

















2 | TIMBERTONE | 


Installation 








: Write for complete swatch book 
EASY TO USE © ECONOMICAL of Timbertone papers. Address 


You'll be sure its the finest if it's o MULTI-FIT 
look for the trade mark . . . and be sure! 


MULTI-EIT WAG Co, QTMBERTONE DECORA 


14 EAST 32*° STREE 





Ask your local jobber for 1951 Hairstyle Chart or write. 





OTION 


DISPLAYS 


ANIMATION MOTORS 


Quiet @ Wide Speed Ranges @ Dependable 


VUE-MORE 


ELECTRIC DISPLAY TURNTABLES 





25 Ibs. @ 75 Ibs. @ 250 Ibs. 
SKELETON TURNERS & CONVERTIBLE 
TIER STRUCTURES also available. 


BREVEL PRoDU 


PRODUCTS CORP. 


$08 BROOME ST. NY. 12, NY 





the following officers : 
ing, Bry-Block Mercantile Company ; 
| president, A. 
|} secretary-treasurer, 
| Halle Company. 
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Remind Song 


MARCH, 1926 
The Memphis Display Men’s Club elected 
President, Joe Brons- 
vice- 
Sear, J. Goldsmith & Sons; 
FE. L. Darnell, Phil A. 


Richard Dougherty, Stewart & Co., was 


elected president of the Metropolitan Dis- 
play 
| Gibson, 


Men's Club of New York City; 
Abraham & Straus, was 


James 


named 


vice-president, Ralph Cook, Worth’s, finan- 

cial 
| Hutchinson, 
| Howard 
treasurer. 


Jaffrey, 


secretary, 


Jerome 
recording 
Littell, L. 


Sperry & 
and 
Jamberger & Co., 


secretary, 


_First prize in the display contest sponsored 


by The Hoover Company was won by John 


Mackey, The 


Herpolsheimer Company, 
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Grand Rapids. Other prize winners were: 
Second, E. A. Mattson, Citizens Gas & 
Electric Company, Council Bluffs, Lowa; 
third, V. E. Shepard, Central Hudson Gas 
& Electric Company, Poughkeepsie, N. Y. 

An election at the Minneapolis Display- 
men's Club resulted in the following: Presi- 
dent, William Hinks, L. S. Donaldson Com- 
pany; first vice-president, P. Fritsche, 
Powers Mercantile Company; second vice- 
president, William Brink, Maurice L. Roth- 
schild Company; secretary-treasurer, Guy 
Goodsell, Oates Wax Figure Company. 

G. H. Janes, formerly with the display 
department of Brooklyn, became 
display manager of Carl’s, Schenectady. 

Herman L. Battle joined Jacobs & Levy, 
Richmond, as display manager. He had held 
a similar position with W. B. Moses & 
Sons, Washington, D. C. 

H. C. MacDonald became display mana- 
ger for the Newcomb-Endicott Company, 
Detroit. The position had been held by 
Henry Sherrod, resigned. 

Harry Boyd, for several years advertising 
and display manager for Zenner-Bradshaw, 


Loeser’s, 











FOIL PAPER 


26" WIDTH — 25 ft. - 50 ft. - 100 ff. 
and full ream rolls. Carried in stock 
i colors. 
R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 











MANNEQUIN WIGS! REPAIRS! 


Horse-hair and novelty wigs made te 
order; lowest prices Old wigs made 
over to look like new Fast service 
Try us! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF. 








PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
418 W. 33rd St., New York 1, N.Y. 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 





DISHUT DAENDET No.142 ..... by Zecpher— 





== 


Sruien IN UNIVERSITY AND DECORATING 
SCHOOLS, AND SPENT SEVERAL YEARS ON 
THE STAGE AS A MUSICIAN, 
HE ENTERED RETAIL ADVERTISING 
FOR THREE YEARS, AFTER WHICH HE 
TRANSFEARED TO DISPLAY, AND HAS 
BEEN IN IT FOR 23 VEARG, ASSOCIATED 
WITH AMC, GIMBEL'S, MACY'S AND(On 
THE MANUFACTURING SIDE) WITH BLISS 
DISPLAY CORPORATION AND 
L.A. DARLING COMPANY. 





P A 





display director KAUFMANN DEPARTMENT STORES, Pittsburgh 


77 


HOBBIES: GoLF, 
MUSIC, TRAVELING 
AND TRAINING 
BOXER DOGS. 
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became display manager for the McMahon- 
Diehl Company, Huntington, W. Va. 


MARCH, 1941 

J. Allyn Dean won first prize in the large 
store classification of the annual Sew and 
Save display contest. A similar award in 
the small stores class went to A. L. Squires, 
Gebhart-Gushard Company, Decatur, III. 

W. C. Allen, formerly with Lansburgh & 
Brother, Washington, joined Berry-Burke 
& Co., Richmond, as display manager. He 
succeeded Claude Dodson, who went with 
Miller & Rhoads as first assistant. 

The newly formed Jacksonville, Fla., 
display club elected these officers: Ray 
Williams, Cohen Brothers, president; L. A. 
Broadus, Furchgott's, vice-president; secre- 
tary, M. J. Wood, Purcell’s; treasurer, 
J. P. Perez, Grant's. 

Al Parke, formerly with Old King Cole, 
Inc., Canton, joined W. L. Stensgaard & 
Associates, Inc., Chicago, as assistant art 
director. 

Kearney Sobral, who had been with The 
Montgomery Fair, Montgomery, Ala., joined 
the display staff of Schulte-United, Roanoke, 
Virginia. 

Mike Kutil, formerly of Milwaukee, ac- 
cepted a position with the display depart- 
ment of Goldberg's, Chicago. 

Constance Christen, display manager for 
Mandel Brothers, Chicago, died suddenly. 

First prize in a display contest for General 
Electric clocks was won by George H. Wag- 
ner, J. L. Brandeis & Sons, Omaha. Second 
place went to W. W. Rowley, The Em- 
porium, San Francisco, and third prize to 
Lothar Dittmar, D. M. Read Company, 
Bridgeport, Conn. 

Max Mayer, sales manager for Greneker 
Studios, New York City, and Mrs. Mayer 
sailed on the Kungsholm for a_ vacation 
in Haiti, Panama and Cuba. 


$5,000 Offered 
In Contest 

Northam Warren Corporation, Stamford, 
Conn., is offering a total of $5,000 in U. S. 
Savings Bond prizes for the best dislays 
entered in a national contest promoting 
“Odorono”. Complete details will be sent by 
the company to those interested in entering 
the contest. 

First prize in the total of 55 awards is a 
Bond for $1,000; second, $350 in Bonds, fol- 
lowed by 20 awards of $100 each and 33 of 
Bonds with a face value of $50 each. 


August Lutz Is Dead; 
Was Display Factor 

August “Pop” Lutz, head of the New York 
City firm of A. Lutz, died on March 6 after 
being in ill health for some time. He is 
survived by his wife, Natalie, two sons, 
Alfred and Henry, two daughters, Mrs. 
Natalie Freeman and Mrs. Olga Lemler, 
and eight grandchildren. 


SMART DISPLAY MEN SPECIFY 

ARISTOCRAT PRICE MARKERS 
in women’s dress shops through- 
out the country, Aristocrat Price 
Markers are increasing sales and 
adding dignity to window and 
fixture displays. 
ALL METAL INTERCHANGEABLE 





rome, jet 
Silvertone 
nish in 4 sizes 
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ORDER Your DOLL STANDS 


FOR ALL SIZE 
DOLLS 


7* to 13° 


NOW 





THE BEST STANDS ON THE MARKET 


at the Lowest Prices 
New ice blue enamel finish on base and upright. Adjustable 


height wire clamps finished in rust-resisting 


*SILVERTEX” plate, 


Substantial round bases. Stands are made entirely of steel. 


“st $995 


ALL SIZES DOZEN 


F 


PACKED 
12 TO 
A CARTON 


77 











DON'T GET WRINKLES! 


GET NO-RINKL FLUID TO PREVENT 
PAPER FROM CURLING 


Just add a few drops of No-Rink! 
to your showcard colors or water- 
soluble paint to be applied to nothe 

paper, and the surface remains A r MASK PRODUCT 
as wrinkle-free as a school girl's Solves Frisket Problems. 
complexion. Works with very STRIP — a semi-gelatinous 
thin papers, too. liquid for cutting friskets in 
Moreover, No-Rinki makes the elebruch work Gruched or 
colors flow and finish much bet- : “ > 
Ser, sprayed on any medium it 


FLUID TAPE—Outperforms rubber forms a film easily cut and 





cement—always stays tacky. later peeled off. Supplied DISPLAY MEN — When writing 


M/M ADHESIVE for bonding any in clear or red. for details, 





please name your 


two materials together firmly as nearest supplier. 


if fused as one. 


MASK PRODUCTS, INC. 








3143 W. 33RD ST. 
CLEVELAND, OHIO 











Dramatic 


Always Something New 











In display props 
look for 
ORIGINALITY 


The widest selection of original 
display ideas...all of them backed 
with a lifetime of display experi- 
ence...are yours at Hamberger's. 


It will pay you to do business with 
Hamberger, a house backed with 
more than twenty-six years serving 
display exclusively. 


Be sure to visit our showroom when 
in New York or write for display 
suggestions. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST. NEW YORK CITY | 
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DISPLAYS 


an Complete 


QUALITY 
line of 
PLASTIC 
DISPLAY FIXTURES 


Over 500 Stock Units 


LUSTRA-CITE 


INDUSTRIES, INC. 


225 W. 28th St.. New York City 1} 
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HE gold medal which DISPLAY 
“T wort is offering through 1951 for 

the best display entered during a given 
month in the publication’s International 
Display Contest has been awarded to E. L. 
Vollmer, display director of Joseph Horne 
& Co., Pittsburgh, for the month of Feb- 
ruary. 

Vollmer’s winning display is pictured 
above. It is especially noteworthy because 
of the intensely feminine atmosphere so in 
keeping with the Valentine Day gift motif, 
the dramatic lighting, and the ease with 
which a great many suggested gifts are 
displayed. 

This display was selected for the February 
medal from a total of 215 entries received 
during the month. Once again displaymen 
from all parts of the world are entering 
the contest, and indications are that it will 
be on an even larger scale than last year 
during which time 2,567 entries were 
made. 

As outlined elsewhere in this issue, the 
contest includes the period from January 15 
to December 15, 1951, and is open to any 
displayman anywhere. It is not necessary 
to be a subscriber to DISPLAY WORLD 
to take part. Entry is made by submitting 
any number of photographs of displays 
created during 1951 in any of 98 mer- 
chandise and service classifications. Photo- 
graphs should be 8 by 10 inches in size if at 
all possible, although smaller ones will not 
be barred from the contest; they should be 
unmounted and in black and white. 





—The display pictured above was selected 
for the gold medal award for the month of 
February. It is characterized by dramatic 
lighting, skillful display of a great number of 
Valentine's Day gift suggestions, and its femi- 





nine setting— 
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~~ Vollmer Wins Medal 


In addition to the gold medal awarded 
monthly for the best display submitted dur- 
ing that time (this award having no bearing 
on the final outcome of the contest), DIS- 
PLAY WORLD will present a handsome 
gold plaque, suitably engraved, to the dis- 
playman whose entries receive the greatest 
number of points when the contest is judged 
immediately after December 15. The runner- 
up will receive a similar plaque of silver, 
and for third prize a bronze plaque will 
be awarded. 

In each of the 98 classifications a gold, 
silver and bronze medal will be given for 
the displays selected as the best in their 
respective groups. For each gold medal 
the contestant will receive three points, and 
in the same way the recipients of silver and 
bronze medals will receive two points and 
one point respectively. The person com- 
piling the greatest number of points” will 
win the gold plaque, the next highest the 
silver plaque, and the third highest the 
bronze plaque. 

There is no limit to the number of entries 
which can be made, and naturally the greater 
the number the greater the chance of win- 
ning. Entries may be made at any time 
during the year, up to midnight of December 
15, but as mentioned above all display photo- 
graphs received during a given month will 
be eligible for the monthly gold medal 
award. 

Winner of the gold plaque during the 
1950 contest was Harold McLaren, display 
director of The Bon Marche, Seattle. Tom 
Comerford, Lit Brothers, Philadelphia, car- 
ried off the silver plaque, while Frederick 
Asmussen, Myer Emporium, Melbourne, 
Australia, won the bronze plaque. 

Winner of the gold medal for January, 
in the current contest, was Clement Bradley, 
Carson Pirie Scott & Co., Chicago. 
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New Products Added 
To Darling Line 

Four flesh-tone plastic forms for display- 
ing proportioned hosiery — tall, average, 
medium short, reg short — have been de- 
veloped by L. Darling Company, Bron- 
son, Mich. Added height shows the tops 
of hosiery to full advantage. Each form is 
graduated in true proportions to maintain 
the correct relative dimensions in overall 
height, knee height, thigh, calf and ankle. 
Available separately or in groups of three 
or four, the forms are held on a wooden 
base with plastic foot clamps. 

Also added to the Darling line are two 
women’s shell forms. Of low cost, moulded 
cellulose fibre, the forms are chip and 
crack resistant, washable, and permit pin- 
ning into the forms at any point. One 
form gives a smart, natural looking appear- 
to blouses and sweaters, with a full 

neck, full round sloping shoulders, 
properly shaped waist and hipline. The 
other has the same features, with extended 
hipline for the display of full length gar- 
ments. 


ance 
round 


Suggests Functional Unit 
For Island-Type Display 
The accompanying design of a combi- 
nation island-type display suitable for 
storage as well as merchandising is sug- 
gested by the Masonite Corporation, Chicago, 
as typical of one that may be built for 
various retail outlets such as department, 
drug, hardware, gift and variety stores. 
The display case includes an auxiliary 
“floating” top, a primary display area, end 
shelving for merchandise, a tilted magazine 
rack at the opposite end, open storage 
shelves at the back and enclosed storage, 
behind sliding doors, at the front. 
Constructed on a framework of light 
lumber, the combination is covered with 
Masonite tempered “Presdwood.” A strong 
feature of the top construction is the rounded 
wood frame forming the perimeter. This 
piece functions as part of the structure 
as well as providing a tough wearing surface 
where friction is greatest. 
The auxiliary top, formed of wood or 
plywood with a hardboard wearing surface, 
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is attached to wooden supports. The edge 
may be covered with metallic trim. The 
primary top, likewise supported by wood 
or a piece of plywood, again is tempered 
“Presdwood.” One-eighth-inch panels of 
the same material are used as dividers in 
the slotted magazine rack. 

Sliding doors may glide in grooves cut 
in the lumber framing, or in metal channels, 
if considerable use is anticipated. The doors 
may be made from quarter-inch tempered 
“Presdwood,” or a lamination of this ma- 
terial, screen sides together. An interesting 
variation is the use of “Leatherwood” in the 
doors. This is an embossed hardboard 
which may hg given a tone-on-tone finish. 

The overal] finish may be as desired: 
Stain, varnish, enamel, lacquer. In some 
locations the display may be left undeco- 
rated, as the natural color of the hardboard 
is widely acceptable. Exposed wooden 
surfaces, of course, would be stained or 
otherwise covered. 

The recessed kick-strip is a black hard- 
board, which has the quality of retaining 
its color despite scuffing because the dye 
permeates the all-wood material during 
its manufacture. 


Schrick Succeeds Everest 
At Vandervoorts 

William J. Schrick has been named dis- 
play director for Scruggs, Vandervoort & 
Barney, Inc., St. Louis, following the resig- 
nation of Mrs. Grace Everest because of 
illness. Schrick has been with the store 
for more than 30 years and has served as 
first assistant for a considerable time. Mrs. 
Everest was one of the first women ever 
to be appointed display director of a leading 
store. 


Donald Frank Appointed 
By Buffalo Utility 

Donald C. Frank has been appointed 
display supervisor for the Western division 
of Niagara Mohawk Power Corporation, 
Buffalo. He had been first assistant for 
many years to J. Arthur Apsey, who formerly 
was in charge of the department. Apsey 
died suddenly of a heart attack on Novem- 


ber 7. 








Pat. Pend. Trade-Mark 








The 
Flexible Display Fixture 
B. B. BUTLER MFG. CO.. INC. 


3432 ears AVONDALE AVENUE 
CHICAGO 18, ILLINOIS 








Crystal Rock 


Dock Logs — Sands — Stones — Wood 

Flakes — Chips — Kubes — Kut Grass 

— Cotton Rope — Fish Net — Cycas 
and Palmettos — Yucca Poles 


Latest Spring and Summer colors. Always 
something NEW. Leading stores from coast to 
coast use KEW BEE KUT window flooring ma- 
terials. Ask your local jobber for our KEW 
BEE KUT line or write direct if necessary. 





National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE 25-page catalogue. 
Name 


Address 


City & State 
O.W. 














SLABS — BRANCHES — BARK 
CEDAR ETC. BIRCH 


RUS Ta C¢ “PARKCRAFT" 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 














Win rei tiete 


Schnader rs Sat Ge 





NEW!! 
Wigette 


REAL HAIR HEADS 
FOR MILLINERY 


Now, Wigette gives the appeal and 
attractiveness of REAL hair to your 
millinery display . .*% at about the same 
price as a good composition head. 
Send today for the new circular 
about Wigette. 


HERZBERG - ROBBINS, Inc. 


457 West Broadway, New York (2) 





Gentlemen: 
Please send me your latest Wigette circular 


Store Name 
Address—— 
City 


Attention: — 


| to every displayman. 














PINE CONES 


And Pine Cone Xmas Displays 
Loblolly, $3.50m; Slash, $8.00m; Longleaf, $30.00m 
Silver, White-Tipped and Natural 
A‘l cones clean, well-formed and unweathered. 


Write for folder. The South's finest cones at nation’s | 


cheapest prices. 


FAWCETT FARMS 


+. George, South Carolina 





Box 394 
SAV ON QUANTITY LOR-PRINTS 
AND DUPLICATE TRANSPARENCIES 


Quality approaching finest Carbros and Kodachromes 
at fraction the cost. Ideal for displays, sales manuals, 
duplicate art. Exact reproduction or color correc- 
tions. We please the most exacting. (Produced official 
color-prints of Rose Parade.) Prompt service every- 
where. Send for Price List and data. Satisfaction 


guaranteed. 
AD-COLOR CORP. 650 s. arreye Parkway, Pasadena 1, Calif. 





DISPLAY WORLD 


After reading the detailed results of the 
DISPLAY WORLD International Display 
Contest for 1950 I thought of all the plan- 
ning and many hours of work it took to 
execute such an array of outstanding dis- 
plays. It is amazing, to say the least. 

I am happy to have had a part in a con- 
test that benefits the entire profession, Here 
ig my first entry for '51—Elmer C. Diehl, 
Bon Marche, Sacramento, Calif. 


I have your recent letter advising me we | 
have been awarded the gold medal in your | 
International Display Contest for 1950. This | 


is very gratifying indeed, and we are very 


| proud of the honor you have conferred 


upon us.—Ray Hickok, president, Hickok 
Mig. Company, Rochester. 

Since taking over this job I have found 
that this store does not subscribe to your 
wonderful magazine that is very essential 
j Would you please 
put us on your list of subscribers for two 
subscriptions, one to the store and the other 


| to me personally —Cruz Medellin, Salinas 


y Rocha, S. A., Mexico City. 


It becomes necessary for me not to renew 


| my subscription to DISPLAY WORLD be- 


cause I have been called into the army. I 
enjoyed the book immensely and found the 
information contained in DISPLAY WORLD 
almost a necessity. The magazine is truly 
a displayman’s life guard—E. Spadaocine, 
Cliffside Park, N. J. 

I did not receive the November issue of 
DISPLAY WORLD. Please be so kind and 
send me the journal by return of post, be- 
cause I simply can not live without it.— 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 











Karl Albert Poel, Koln (British Zone), 
Germany. 

Please find enclosed our check for $3 to 
cover a subscription to DISPLAY WORLD, 
beginning at once. We enjoyed your maga- 
zine very much and find we miss it a lot. 
We are continually referring to past issues 
for suggestions.—The Friendly Shop, Tilla- 
mook, Oregon. 
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WOOD 
LETTERS 


Manhattan 


amet letter co. 


INCORPORATED 


151 W. 18TH STREET (Bet. 6th & 7th Aves.) 
NEW YORK 11, N. Y. 


NEW STYLE WIGS 


With Adjustable Rubber Foundations 
For particulars write: 


ACTION FORM CORP. 
265 W. 17th Street New York City 11 
WAtkins 9-4276 


1951 























220 THERMOSTATIC 
Pe: 
/— —_ ELASHERS 


REZE2ERS 


3055 RIVER ROAD 
RIVER GROVE. ILLINOIS 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORE i8, N. Y. 


ADD “EYE-APPEAL” with JEWEL 
Golor-change FOUNTAINS 


Color - Change 
Sparkling, bubbling streams of water il- 
luminated from below with light beams of 
onstantly changing colors can be used 
o liven up store and window displays. 
No water connections needed. Send 25¢ for 
64 page catalog. Also ask about Jewel 








| dramatizing coats of fleecy 


| became the 
| banked with forsythia branches and yellow 


| produced a dignified, simple display 
| worthy because of its adaptability to a small 


| required. 





s and turn-tabies. - 1880. 
JEWEL ELecTRic & MFG. CO. 


No. 504 Fountain 714. West Kinzie St., Chicago 10, Ill. 








DISPLAY MEN! — SAVE 60c ON EVERY BOX 
OF TACKER STAPLES!! 
We can supply you TACKER GUN STAPLES, any size, 
any quantity, for the HANS -KLINGTITE, SPEED- 
MATIC, DUO-FAST, COMET, ARROW, HOTCHKISS, 
COMPO and other TACKER GUNS for only $1.50 per 
box of 5M~-POSTPAID anywhere in U.S.A. Mail in 
your order TODAY!! Satisfaction guaranteed or return! 
RUDD STAPLING EQUIPMENT CO. 


462 Ohio Street St. Paul 7, Minn. 


| WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


SMART DISPLAY MEN SPECIFY 

ARISTOCRAT PRICE MARKERS 
In fine furniture stores through- 
out the country, Aristocrat Price 
Markers are increasing sales and 
adding dignity to window and 
fixture displays. 
ALL METAi — INTERCHANGEABLE 











Bright Chrome, Jet 
Block or Silvertone 





finish im 4 sizes 
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CHICAGO DISPLAYS 


[Continued from page 25] 


of a tiousseau was implied by cupids, wed- | 
ding bells and brides’ bouquets suspended | 


from the ceiling. 
The following displays are not illustrated : 
At Goldblatt Brothers, men’s and _ chil- 
dren's wear as well as women’s wear ac- 
quired their springtime mood with a pre- 
dominance of yellow props and forsythia 
branches. The display exemplified the art 


of breathing new life into fashion windows 


color for the 
softness. 


props, 

The 
feature card announcing “The focal point 
is spring . the coat fashioned for 


by a complementary 


the carefree wearing the season demands” 
display, | 


fogal point of the 


yarn stretched out in oblique lines that 
converged at the focal point. The pattern 
formed was drawn across an off-centered 
backdrop of bands of lumber painted yellow, 
creating line design for three mannequins 
silhouetted against the deep green permanent 
window walls. 

At Bond's, yellow merchandise and props 
brought life into an entire facade that was 
teamed with turquoise blue. 

Jim Murray, display manager for Maurice 
L. Rothschild, handled a duet of mimosa 
yellow and intense blue in a manner that 
note- 


store from the standpoint of cost and space 
Alternating blue and _ yellow 
panels comprised the principal display unit 
made from ordinary boards rounded at both 
ends and attached to the ceiling. The color 
combination supplied a striking background 
for a selection of new straw millinery in 
neutral shades, flanked by two suits and a 
coat accessorized with yellow. Lavishly 
sprinkled with the sensitive plants, the sunny 
warmth of the setting brought to mind a 
change in the wardrobe which the approach- 
ing season necessitates. 

Without benefit of high color, neat and 
simple arrangement of men’s wear at Roth- 
schild’s spotlighted the importance of acces- 
sories by placing them in a position where 
they commanded immediate attention. The 
open panels were deep green and were con- 
structed to hold an assortment of white 
shirts and ties. A tie blanket draped through 
elongated oval displayers increased the 
luxurious quality of the tie fabric. The 
riser covered with rough textured gray 
fabric was placed off-center as the principal 


display unit, but the setting was balanced 


by a topcoat, hat, scarf, and gloves placed | 


Shoes and hats 
floor and 
two pairs 


on a lower matching riser. 
arranged on the 
was flanked by 


were casually 
the copy card 
of trousers. 


Robert Coombs Joins 
Steiner Plastics 

Steiner Plastics Mfg. Company, Inc., of 
47-30 33rd street, Long Island City, an- 
nounces that Robert B. Coombs has joined 
the firm's sales force. He has been in the 
plastic field for many years and is well 
versed in the fabrication of thermoplastics. 

Steiner Plastics, in addition to the Long 
Island City plant, is also operating a second 
plant in Glen Cove, N. Y. 


DISPLAY 
\ LETTERS? 


Are SCARCITIES, HIGH 
COSTS, LESS HELP, Driving you NUTS % 


Stop worryin’/ 


The Display Director with his drawers 
full of Halicraft Display Letters will be 
sitting on — of the doghouse in t 
rough times ahead. 

@ Hallcraft Display Letters are precision 
cut from rugged, long-life, laminated 
board. Thre¢ thicknesses up to 4 ”’. 

@ Can be used over and over again— 
painted till they’re blue in the face! 

a Regular and Track-Base styles—‘'4-way 
track”’ of natural finish poplar wood. Tidy 
“space saver’’ cabinets for storage. 

a Reooet on company letterhead brings 
samples and complete information on 
sizes, colors, styles, prices. Write today. 


HALLCRAFT 


PRODUCTS COMPANY 


928 N. llth St., Philadelphia Pa 














Demand the Oldest Name 


in Electric Turntables! 


Roto-Sho 


ELECTRIC TURNTABLES 


Your assurance of top performance, ROTO- 
SHO Electric Turntables are used by mer- 


load 
to 200 ibs. 18” table revolves a 
minute. Ceiling units and ROTO-WEEL r 





g play 
Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 
MOTION 


Two-way electric outlet permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTSI 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y. 








Se ee ee 
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Opportunity Exchange +‘ 


Se )e ROSS tn dene CO 








FOR SALE 
At Half-Price 
Unique Christmas 
Decorations 
New last Christmas . . . cerise 
metallic sprays and wreaths 
with silver ornaments for in- 
terior display. Group includes : 
6—10-foot spray units 
14—7-foot spray units 
1—5-foot centerpiece spray 
2—93-inch wreaths 
2—63-inch doub.-face wreaths 
7—window background units 
Photos and samples 
on request. 
Original Cost $2,935.00 


Sale Price $1,475.00 
I. MAGNIN & CO. 


Los Angeles, California 


ANNIVERSARY CAKE 
PAPIER MACHE 


In perfect condition; 4° diameter, 1’ 6” high; electric candles 
with dry cell batteries. (Disappearing handles). 


Cost — $305 


Selling Price — $150 


Includes hinged wooden shipping crate. Used during 1950 in 
conjunction with Bigelow’s 125th Anniversary. Write for photo- 


graph. 


Conference Manager 


Bigelow-Sanford Carpet Company 


140 Madison Ave. 


TeL: ORegon 9-3000 


New York City 16 














JOBBERS WANTED 


by creative manufacturer of 
natural display materials 
which caused a small sensa- 
tion at the last Market Week. 
Write today for latest price 
list and illustrated circular. 


Artistic Creations 


175 First Ave., Elizabeth, N.J. 


SALESMEN 


We have just completed our new factory greatly increasing 
production. We manufacture a very fine line of Mannequins 
and Children’s figures in papier mache, rubber hands, priced 
very moderately, Wonderful opportunity for the right men 
to get as close as jobbers commissions. 


NATIONAL ART STUDIO 
Show Room: 317 West Jackson Blvd. 
Chicago 6, Ill. 


OPPORTUNITY 


For a young man in a store 
that has not stopped growing. 
Exclusively men’s shop. Man 
we want must know good 
windows and how tc make 
them. Should handle card- 
writing and prefer having 
some knowledge of newspaper 
layout and advertising. Lo- 
cation in Texas in community 
of 200,000 population. In let- 
ter give full details and if 
possible, submit samples of 
windows and_ advertising, 
family, draft position, ex- 
pected salary. 


Address Box 2HG 


Care of DISPLAY WORLD 























WANTED 
DISPLAY MGR. 


Want experienced man, cap- 
able of heading dept. for lead- 
ing department store in mid- 
west city under 50,000. Fast 
moving promotional operation. 
Real opportunity for compe- 
tent man. Write, giving full 
history of experience as well 
as telling us about yourself, 
to— 


Addres Box 2CB 


Care of DISPLAY WORLD 


WANTED — Men’s 
Wear Display Man 


— for quality, style store. 
Splendid opportunity for well- 
experienced young man am- 
bitious to advance. Furnish 
recent photo, state age and 
family status. Give names of 
last two associations. All in- 
formation will be held in strict 
confidence. 


Address P.O. Box 1897 
Asheville, N. C. 








What Do You Bid? 
Like New 

ADMATIC 

Automatic 

Slide Projector 

Slightly used, will sacrifice. 
Original cost $300. Use it in 


your windows and _ interiors. 
Best offer takes. 


WHITNEY’S 


San Diego 1, California 


SALESMEN 


Well-known N. Y. Manufac- 
turer has the Western States, 
with the exception of Cali- 
fornia, open for exclusive 
representation of the most 
outstanding line on the mar- 
ket today. For department 
stores and better stores only. 


Address Box 2LK 


Care of DISPLAY WORLD 








JOBBERS WANTED 
by Chicago manufacturer of 
better quality Artificial Flow- 
ers and Foliage. Harry Mich 
Co., 216 W. Ontario St., Chi- 
cago 10, Illinois. 

















JOBBERS! 


FOR PROFITABLE, AMAZING, NEW 
FLUORESCENT GLOWING SIGN KIT 


Sensational new plastic kit makes signs that adhere to any smooth surface 
now being introduced nationally. And Catching On Fast! 

Write TODAY (on your letterhead) for FREE SAMPLE, complete informa- 
tion about generous discounts and available territories for ALPHA-BETTY 


Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, N. Y. 











ATTENTION 
MANUFACTURERS 


JOBBER desires connection 
with firm featuring artificial 
flowers, foliage and novelty 
set pieces. Furnish full par- 
ticulars on your line 


Address Box 2BA 


Care of DISPLAY WORLD 








FOR SALE 


ONE PRINT-A-SIGN SHOW CARD WRITING 
MACHINE — Model M-5 


Purchased new, 1948, $1,285. 
Company. 


ditioned by Print-A-Sign 


Recently completely recon- 
Guaranteed to be 


perfect in every respect. Two complete fonts of type, plus 
figures. Made to use up to and including 11” x 14” card 


size. 


Reason for sale: Need for larger equipment. 
For quick sale, $600, f.o.b. destination. 


Inquire Superintendent 


THE GORTON COY, Elmira, N. Y. 


FOR SALE 


Manikin Repair and Service 
Business 
Established over 15 years. 
Excellent list of satisfied cus- 
tomers. Business can be had 
with or without property. 
Must move due to health rea- 

sons. Good inventory. 


Address Box 2KJ 


Care of DISPLAY WORLD 














CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL. 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 
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Unusual Book Has Value 
For Display Usage 

A novel book, called “Art Archives”, has 
been published by Art Archives Press, 45 
East 17th street, New York City 3, and will 
prove useful in a number of ways to display- 
men and others concerned with advertising. 

The book contains some 500 pictures rang- 
ing from a sketch of an early model airplane, 
through the Globe theatre, armored knights, 
early American currency, the first cotton gin, 
ancient Egyptians, early fashions, and the 
like. Each picture has been selected be- 
cause of its probable interest in advertising 
or display use, and each illustration is 
copyright free. Thus the owner of the 
book has a quick file for interesting sub- 
jects which can be blown up for background 
use, for example, at no cost other than 
the enlarging. They can also be used as 
period guides for the displayman’s own art- 
work. Captions provide additional in- 
formation on the various subjects. 

Pictures are reproduced in line on one 
side of white coated stock and are indexed 
for quick reference. “Art Archives” is 
priced at $10 per copy. 


Sims Heads Display 
For Milgrim's 

Succeeding Paul Rose, resigned, John 
Sims is now in charge of display for Mil- 
grim’s, New York City. 


Interesting Display 
For Ancient Corsets 

Lightweight gilded wire frames were used 
by Michelle Murphy, research consultant for 
the Industrial Design Division of The 
Brooklyn Museum, to display 60 of the old- 
fashioned corsets presented recently to the 
museum by The Corset and Brassiere Asso- 
ciation of America. The frames, easily ma- 
nipulated yet sturdy, were constructed to 
reveal the. control these rigidly boned, 
tightly laced garments exercised on the 
female figure, in contrast to the flexible 
foundations of today. 

The frames were mounted by means of 
pinch pleat hooks on brilliant red felt 
screens to emphasize the delicate colors of 


DISPLAY W 


the corsets. Sketches were drawn on the 
red background in white chalk. Use of 
screens allowed display flexibility within 
the rigid space requirements of the museum’s 
costume gallery. 

Grouped in terms of changing fashion 
silhouettes, the corsets were supplemented 
with photographs, period costumes and 
plaster figures showing how women’s bodies 
would have had to look had they been 
formed naturally as the corsets pushed 
and pinched them artificially. 

Originally the property of the late Isidor 
Roth, long associated with the corset and 
brassiere industry, the entire collection of 
190 garments dating from 1750 to 1939 is 
now part of the museum’s permanent col- 
lection. The Corset and Brassiere Asso- 
ciation plans to bring the group up to date 
by the addition of brassieres and the light- 
weight foundations representative of the 
best contemporary corsetry. 


The corsets went on display January 26 
at their formal presentation to the museum. 
Some of the garments have since been placed 
in the permanent costume gallery display, 
and the remainder will be available for dis- 
play purposes and for study, in the design 
laboratory, by designers in the women’s 
apparel industries. 


Plotkin Is Instructor 
For Display Course 


Harold M. Plotkin, store and display 
manager for Plotkin Brothers, is serving 
as instructor for a course in window dis- 
play which started in Boston on March 6. 
The free course is offered through the 
distributive education department of the 
Boston public high school system and is 
sponsored by several retail groups. Classes 
are being held two nights a week for eight 
weeks. 











ATTENTION! 
MANUFACTURERS OF 
NOVELTY FLOWERS & UNITS 
As an expanding jobbing organiza- 
tion in the Wisconsin Area, we are 
able to add a quality line of 

flowers. 
Address BOX ED 
Care of DISPLAY WORLD 





OPPORTUNITY EXCHANGE 





Salesmen Wanted 


3 Salesmen Wanted 


TRI-GLO 
THE HIT OF 1951 


Yes, you can make big regular 
weekly profit selling our exclusive 
development, TRI-GLO  3-dimen- 
sional, self illuminating signs for 
every type of business and profes- 
sion. High commission. No invest- 
ment. Give particulars in letter to 


E. M. RHODES, Pres. 


Elro Display Mfg. Co. 
Dept. D, 761444 Melrose Ave. 
Hollywood 46, Calif. 








WANTED 


Displayman to handle display 
and sell on floor in men’s 
Midwest College 
town, population 100,000. Give 
full particulars and_ refer- 
ences in first letter. 


Address Box DC 


DISPLAY WORLD 


store in 


Care of 











Display Manager 


High type man require- 
ments must cover thorough 
experience to trim windows 
for a fine Specialty Store plus 
ability to produce quality type 
show cards. Submit complete 
resume of your background 
plus salary requirements, and 
photographs, if available. 


Address Box 2GF 


Care of DISPLAY WORLD 








For Midwest, Eastern, and 
Southern Territories 
Large N. Y. manufacturer 

distributor offers rare 
opportunity for commission 
earnings. Must have estab- 
lished clientele. Highest com- 
missions paid. All replies 
strictly confidential. Five of 
our other salesmen earning 
fabulous commissions  con- 
stantly. 


ddress Box 2FE 


Care of DISPLAY WORLD 











DISPLAY WORLD MARCH, 1951 





INTRODUCTORY OFFER 


“show- 
bright 


The Miracle Cleaners for 
Mannequins and Display Forms 


Here is something new under the display sun . . . two low-cost cleaners 
which have been developed and field-tested by a leading chemist (a 
specialist in detergents) which really get results in restoring dirty, scuffed 
mannequins and forms to sparkling beauty once more. Unexcelled for use 
in cleaning painted backgrounds, props, plastic fixtures, etc. 


“show-bright" “1... Wipes off ordi- “show-bright" *2 .. . Eradicates hard 

nary dirt, soot, dust and discolorations to remove scuff marks, discolorations 

from normal use and handling caused from contact with painted sur- 
& ° faces, ete. 


Only $2.00 per gallon $1.50 per 8 oz. bottle 
Special Introductory Offer (you save $2.00) 


4 gallons No. 1 j ... a normal $7 50 Photo-Mural Subjects 
e 


1 bottle No. 2 \ year’s supply Increased By RCS 

Send check with order. Open account to well-rated firms. A large number of new photographic 
subjects has been added to the list available 
in photo-mural form from Rapid Copy Serv- 
ice, 123 North Wacker drive, Chicago. In- 
cluded are from American = and 
European cities and a great many magnifi- 
cent landscapes and seascapes. Full de- 
tails are available on request to the company. 


ADVERTISING INDEX 


A Doerr & L R 

Acme Bulletin Co é1 Associates Inside Back Cover Laverne Originals R. C. S. Studios 

Action Form Gale 45 Redikut Letter Co., The 
Ad-Color Red Wing Products 
Ahrens, Inc., Retail 
Reyburn 


in Wars 


ted S tes; 


—This poster will appear in many windows 
soon as reminders of Buddy Poppy Day, spon- 
sored by the Veterans of Foreign Wars— 





Satisfaction Guaranteed. Jobber Inquiries Invited. 


SHOW-BRIGHT 


2215 EASTERN AVE. CINCINNATI 2, OHIO 
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Butler Paper Co 
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Century Lighting ¢ 
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National Institute 
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Naythons Display Fixture Co. 
New York Mfrs. Group 
Noel Mfg. Co. 
Nu-Show 


Display 
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Displays, Inc. 
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Five functional displayers for your summer 
promotions . . . Eye-appealing designs in brilliant 
colors .. . Sturdy wood and wire construction . . . 


IN STOCK FOR IMMEDIATE DELIVERY. 











No. 1691 SHIP’S FUNNEL (above) Three dimensional 
wood funnel finished in white lacquer and bright red . . . wire 
funnel outline in turquoise with two wood display shelves . . . 
railing ished in white and natural wood . . . grooved deck 
finished in clear lacquer . . . Size 54” h. x 48” w. x 18” do 
Each $24.95 
No. 1688 LARGE ANCHOR DISPLAYER (right) — Dee- 
erative wood anchor in light turquoise with chartreuse, blue, 
and pink shelves edged with wh rope . top ring in red 
white . . . grooved | ned in pickled pine . . . 
¢ Wear Poster in tur white and blue . . . Size 
~ee 2 x RR’ « 
Each $24.95 
No. 1685 CROW’S NEST DISPLAYER (fer right) Crisp 


nautical theme for cruise and beachwear promotions . . 


greeved deck finished in pickled pine . . . mast light tur- 
quoise with pink shelf . . . white wire mesh crow’s nest shelf 
ne 





. chartreuse repe and pulley . . white wire ane 

cluded . . . pennant in green, white and blue . . . § 
x 46” w. x 23” d. 

Each $24.95 
No. 1701 -SUNGLASS DISPLAYER (below) ~~ Functional 
unit for 
wear 
sold 


alive ¢@ 








No. 1686 LARGE 
PORT HOLE DISPLAY- 
ER (right) Light tur- 
se panel with white 

¢ rim and rivets 
...greoved deck finished 
in pickled pine ...red 
mast and tapered legs 
. . « large wire display 
shelf finished in white 
° + pennant in pale 
er white and blue 
e 60" h. x 55” 


ad 
Each $24.95 


OUR SALESMAN WILL SEE YOU STARTING 
MARCH I5TH WITH OUR ALL-NEW BACK-TO- 
SCHOOL AND FALL LINE... WAIT FOR HIM! 


SS cna acsoccatee— 


DISPLAY DESIGNERS AND MANUFACTURERS @e@ PORTSMOUTH, OHIO 





DRAMATIZE CHILDREN’S FASHIONS... make apparel more desirable 
with mannequins by Darling. Just like real kids... their winsome appeal is irresistible. 
Extraordinary ability to stimulate sales of everything they wear. Moreover, shoppers can 
easily visualize how garments will look on their children. Made of genuine plastic that’s 
lightweight and durable. Choose from the complete series of misses, juniors, subteens, 


children. Call your Darling Distributor today for complete details! 


DISTRIBUTOR 


La ling Lisplays Rlorsriars 


Ll. A. DARLING COMPANY, BRONSON, MICH. Your one dependable source for 
NEW YORK CHICAGO LOS ANGELES everything in display equipment. 





